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Sash Cord. .. NEW polyethylene ‘handy bog Nylon Mason's Line...100% NYLON; 

package. A quality cord priced to sel| in vol twisted or braided. Excellent for Mason's Line, 

ume, 1200 and 2400 ft. coils packed in pro Chalk Line, Plumb Line, Pull Cord, Drapery 

tective dispensing display box. Cord. 100 ft. spools in display box. Many 
other put-ups 




































































Chalk Line Top quality, display packaged Snap Sacks* These SNAP SACKS* are Braided Mason's Line...A good all year 
Mason's Line, Leyout Line, Furring out Line made from heavy gauge polyethylene with "round seller. Extra strong, non-kinking, non 
Tile-Setting, etc. A staple, yeor ‘round seller an elastic ‘Help Yourself'’ top. Mason's Line, traveling. Mason's Line, Chalk Line, Awning 
Butcher's Twine, Chalk Line, Wrapping Twine, Cord, etc. 
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JOHN H. GRAHAM & CO., INC. 
105 DUANE STREET * NEW YORK 8, N. Y. 
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NEw Mwiset s ECURE-ALL SAFE 


safety-deposit box security for the home 








_ Newest addition to the built-in 
7 : trend is the KWIKSET SECURE-ALL 
residential wall safe. Built to fit 
conveniently in any standard 4” wall, 
between 16” studs, the KWIKSET 
SECURE-ALL SAFE offers builders an 





outstanding low-cost sales feature 
for protec ting home owners’ papers 
eliemZelitiels\iccmelelslliti mila Mes ze1 io 

and theft. The KWIKSET SECURE-ALI 
SAFE is made from heavy gauge 

steel, with thick high-temperature 
thermal insulation on all sides 

It locks securely with a flush pin 


tumbler locking mechanism 


and can be easily installed in closets, 





behind pictures or drapes 


For further information, write 
KWIKSET SALES AND SERVICE CO 


Anaheim, California 





CASY TO INSTALL EASY TO CONCEAL FIRE RES'‘STANT WATER RESISTANT THEFT RESISTANT 
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Need galling helps in 
WASHINGTON HAS ‘EM! 


, NO, 600 
These selling aids by “Washington” will supple- : MTD DISPLAY 


ment your sales force, as they are keyed to the 
customer's wants, and will answer many of his 
questions about cabinet and rolling door hard- 
ware without wasting a salesman’s time. 








Uses only 20" x 32° of floor 
space, yet has space for 
stock, and shows three popu- 
lar track installations—%’" 
by-possing, | ¥%" by-passing, 
and wall pocket doors. 


NO. 700 DISPLAY 


No. 700 (Floor Model) displays most 
“Washington” cabinet hardware items 
in four finishes. Full color iustrations 
show actual installations. Revolving 
top, plenty of shelf space for stock. 
The No. 700 is 24° wide, 24° deep, 
and 62” high. A counter model, No. 
700 CD, is also available. 





NO. 701 BOARD 


A 9 «x 9 display boord of solid ”" 
mahogany. Shows two sizes of knobs, 
pulls, and olso one Ve" inset hinge. This 
board is desi jned to display in multiples. 
Six boords are avoilable—each in a 
different finish. 





Displays ali Cabinet Hardware 
items in four finishes. This board 
does a selling job by displaying 
Washington Line Cabinet Hord- 
ware items to full advantage. 








NO. 604 
MTD DIGPLAY 


A small scale track and hanger 
demonstrator with operating 
sample of No. 604 double track 
used in combination with No. 662 
and No, 664 hangers. All track 
and hanger samples mounted on 
the disploy. 





WASHINGTON, LINE 


FOR MORE INFORMATION, SEE YOUR JOBBER OR WRITE TO: 
WASHINGTON STEEL PRODUCTS, INC., DEPT. AL-6, TACOMA 2, WASHINGTON 
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Look under the hood! 


Something NEW is happening to truck engine design... 


The piston 
ners OLD 

cael LONG STROKE 
ENGINE 


long-stroke 
engine 





The big news in truck engines is modern short- 
stroke design. Piston rings last up to 53% longer. 
Engine friction is cut as much as 33%. You save up 
to | gallon of gas in 7. Only Ford has Short Stroke 
design in every engine—V-8 or Six—in every truck. 





Standout low-cost performer in its field, Ford’s popular 
F.500 (GVW 14,000 Ibs.) gives you a choice of 9- or 
12-ft, platform-stake models for payloads to 8,504 lbs. 
Bridge-type frame has steel cross girders riveted to 
heavy-gage side rails to provide extra strength. For gas- 
saving power, choose either the Short Stroke 118-h.p. Cost 
Clipper Six or the Short Stroke 132-h.p. Power King V-8. 


(For more data on advertised products fill in the coupon on page 104) 
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This much 
piston travel 
is saved 


... when the 
piston travels 
only this far 
.+-asina 
modern Ford 
Short Stroke 
engine 


NEW 
SHORT STROKE 
ENGINE 











Differences between outdated long-stroke en- 
gines and Ford’s modern Short Stroke design 
may seem small, but actually they’re not. 


In one case, for instance, Ford’s stroke is 
shorter by 1% inches. A small matter? This 
shorter stfoke means 4,940 miles less piston 
travel per year—per piston—in an average year’s 
driving of 26,000 miles. 


Less piston travel means less friction . . . 
less wear. And that means lower upkeep costs, 
longer engine life, greater gas savings and 
more usable power. 


Be sure your next truck has a modern short- 
stroke engine that will not be outdated at trade- 
in time. You will be sure if it’s a FORD Truck. 
Because Ford and Ford alone gives you a Short 
Stroke engine in every model. 


Ford Triple Economy Trucks 


THE MONEY MAKERS FOR 5S 
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LATE AND IMPORTANT Developments of the Industry 


Atomic radiation will revolutionize the plywood industry. . 

That was the prediction of Lt. Gen. Leslie R. Groves, main speaker at the 
Douglas Fir Plywood Golden Jubilee banquet in Portland, Oregon, last Tuesday. 
Groves, wartime head of the atomic bomb project, declared that "there are already 


Surprising developments in the use of atomic radiation on plywood that may well 
double its quality and durability." 





Molecules will bind panels. 


Plywood panels will be bound by atomic radiation processes rather than adhe- 
Sives, added Groves, who is now vice-president of Remington-Rand. He said that 
the use of gamma rays on wood panels to cross-link the molecules of wood has been 
under experimentation and that this process would "in effect take the tree from 
its ancient bed and reshape it scientifically. 





Plywood will be strong as steel. 


Buildings of the future could be made of plywood instead of steel, explained 
Groves. Plywood would be fireproofed by atomic radiation and would be as strong 
as steel with one-tenth the weight. (See "Salute to Plywood" section, page 44.) 


Two weeks have produced significant changes in the housing picture. 


FHA has suspended mortgage guarantees in 26 key areas where they believe 
surplus housing now makes home building purely speculative. 


The Federal Reserve will shortly release a report showing that in the first 
quarter of 1955 the mortgage debt for homes increased at a rate almost twice 


that of a year ago... and that it was the largest increase for any quarter on 
record. 








Insurance companies and savings banks are actually cutting back on their 
doubtful loans. 





Builder costs will rise in the next six months. 


Union wages have remained relatively stable so far this year. In the build- 
ing trades the average hourly rise is about 8¢. Recent wage agreements in 
Detroit, however, suggest that union demands for pay increases during May and 
June negotiations for construction labor will be strong and insistent. Wide- 
spread publicity on the housing boom, talk of big builder profits, has made 
labor in this industry quite determined to "get their share." 


Building material prices have been rising fractionally for nine consecutive 
months to an all-time high. Yet the increases have been moderate and they have 
generally been absorbed by builders. 


Now, however, gray markets in certain materials are developing fast on the 
products that are in short supply. Gypsum board, cement and glass are just 
three of the products frequently mentioned. Dealers generally haven't been 
passing on to’ their best builder-customers the premium prices, added freight 
costs. But with the shortages dragging out over many months they won't have 


any alternative in the future. Higher wages, higher material costs—it adds up 
to a more expensive home. 











Break in west coast lumber prices ending. 


Rail car shortages and a truck strike has largely stabilized a slide that 
began several weeks ago on the west coast. Dealers who held-off buying antici- 


pating still lower prices are now frequently in hot water with customers needing 
spot lumber. 


No immediate change in the car shortage situation is expected for sometime 


because farm crops in the western states will soon be harvested, start moving 
to market. 





(continued on next page) 
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NRLDA Closes October Exposition 
At Cleveland to the General Public 


The general public will not be 
admitted to the second annual 
building products exposition sched- 
uled for Cleveland, October 11-14, 
according to announcement by the 
National Retail Lumber Dealers 
Association. 

Admission will be by invitation 
only and restricted to dealers, 
manufacturers, wholesalers, archi- 
tects, builders, engineers, realtors, 
bankers, building and loan associ- 
ation and insurance company per- 
sonnel. 

Originally the public was to be 
invited. Advocates of this policy 
pointed out that the exposition 
would do a public relations job for 
the industry, would promote actual 
sales and would assist materially 
with show expenses. 

During the past two weeks the 
decision for and against admitting 
the public has been a hot one. Gen- 
erally dealers didn’t seem to care 
one way or the other. Manufac- 
turers, however, were all for toss- 
ing out the public because they 
preferred spending their time ex- 
clusively with trade customers. 
They had previously been success- 
ful in eliminating Saturday from 
the convention schedule, reducing 
the exposition to a four-day affair. 

Phil Creden, general chairman 
for the exposition, explained the 
change in plans this way: 

“We felt that dealers today 
needed a lot of help with better dis- 
plays that appealed to the consumer. 
Selling to this type of customer is 
relatively new and we wanted manu- 
facturers at Cleveland to show re- 
tailers new and more interesting 
ways to present their products. 
Once the exposition was equipped 
with displays of this type we 
thought it would be a good idea to 
get the public’s reaction to such a 
presentation. 

“The reaction from manufactur- 
ers, however, was unfavorable and 
for the present we must change our 
plans. Perhaps in four or five years 
we can go back to the original idea.” 


Dodge Reports May 
Contract Awards up 13% 


May’s dollar volume of Dodge 
Reports of contract awards for fu- 
ture construction in the 37 states 
east of the Rockies was up 13% 
above the contract total for May 
1954 and was the third highest of 
any monthly total recorded in the 
history of F. W. Dodge Corpora- 
tion. The total was. $2,185,065,000. 

The five-month total of $9,727,- 
562,000 set a new high record and 
was 29% above the corresponding 
figure for last year which reached 


8 





the previous high mark. 

For the second successive month 
the residential classification topped 
the billion mark; at $1,011,310,000, 
residential building contracts were 
up 23% above the total for May 
1954. Last month’s residential to- 
tal was the second highest in 
Dodge history, exceeded only in 
April of this year. 


Cement Shipments 
Head for Peak 


The cement industry’s big ex- 
pansion program is running a los- 
ing race with increased demand. 
Cement is in tight supply in sev- 
eral parts of the country, particu- 
larly in Texas, Ohio, Illinois and 
Michigan. And the seasonal peak 
of the demand is yet to come in 
September and October. 

Cement producers in the east, 
south and west are currently en- 
gaged in their biggest expansion 
program — a program calling for 
at least 20 million barrels of addi- 
tional annual capacity. Only a 
small part of these new facilities 
will be able to contribute to this 
year’s production total, although 
a few of the new kilns may be 
operating by Summer. 


Record Shipments Indicated 

Right now it looks as though 
the cement industry will be able 
to ship about 280 million barrels 
this year, compared with the 
record-breaking 274 million bar- 
rels shipped last year. 

Theoretical capacity at the end 


FHA Tightens Loans 


Federal Hous- 
ing Administra- 
tor Norman Ma- 
son has said the 
Government had 
tightened up on 
housing con- 
struction in 26 
areas to ease 
the threat of 
over - building, 
but added his agency had since 
loosened the restrictions in some 
areas. He did not identify the 
areas. 

Mason made the remark in an 
informal hearing before a Senate 
Housing subcommittee. The FHA 
also disclosed at the hearing that 
it had negotiated settlements with 
a “good many” builders who had 
reaped so-called “windfall” profits 
on FHA-backed apartment proj- 
ects. 

Mason’s comments on the tight- 





of last year was about 293 million 
barrels, but the industry’s actual 
shipments have never been able 
to come within about 20 million 
barrels of capacity, owing to 
strikes, breakdowns of equipment 
and other interruptions. 


Glass Usage Now 
Outpacing Production 


Glass production is not likely to 
catch up with runaway demand for 
the rest of this year, according to 
George P. MacNichol, Jr., presi- 
dent of the Libbey-Owens-Ford 
Glass Co. 

“We'll sell all the glass we can 
make through 1955,” Mr. Mac- 
Nichol said. “Not even a slowdown 
in Detroit demand is likely to af- 
fect the 1955 picture much.” 

The two major U. S. manufac- 
turers of flat (plate and window) 
glass, Pittsburgh Plate and Lib- 
bey-Owens-Ford, have been on a 
three-shift, 24-hour-a-day basis 
since shortly after the economy 
turned the corner in 1954. Sharply 
increased demand from the auto- 
motive and construction industries 
has spearheaded the upturn. 

Libbey-Owens-Ford won't feel 
comfortable, according to Mr. 
MacNichol, until the company can 
get a slight lead on its orders. 

There’s not much likelihood of 
this happening before the middle 
of 1956. By then L-O-F will have 
important new facilities in opera- 
tion. 

Currently under construction 
are two 1,100-ton glass furnaces, 
together with the forming machin- 
ery and annealing lehrs necessary 
for glass production, in addition 
to warehouse facilities. 


in Some Areas 


ening up of FHA-backed housing 
construction in certain areas came 
after Chairman Sparkman (D., 
Ala.) had said the results of a 
questionnaire sent out by his sub- 
committee had indicated there was 
not any overbuilding. 

Mason agreed and added that 
any problems of overbuilding that 
did arise would be local, and would 
be dealt with locally. He said the 
FHA had tightened up on building 
in 33 areas but had since loosened 
the restrictions in some areas. He 
did not add any details. 

1.5 Million Annual Rate 

Mr. Sparkman said he thought 
the nation could absorb housing at 
the present rate of building, which 
he estimated to be at an annual 
rate of 1.5 million units. Albert 
Cole, Housing and Home Finance 
Administrator, said he thought 
1.3 million was a more accurate 
figure. 
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How often 


do you miss 


sales like this? 


C$Csorry, we're out of 7's and ll's—just 
don't have space to stock all roofing 
e 
lengths. 9 





Make more 
sales this way 


...With a one-item 


inventory! 





Yes—we have what you need. . . Ceco 
Cross—Corrugated Roll Roofing will 
cover your roof regardless of 


ae 
dimensions 


J 


J 
+ 





Ceeo cross-corrugated toll roofing 


Galvanized — Comes in One Length — 31’— Meets Any Size Requirement 


The biggest seller in roofing today, one that is sweep- 
ing the nation, is Ceco Cross-Corrugated Roll Roof- 
ing. And that’s easy to understand because it saves 
your customers up to 25“ in metal—saves up to one- 
quarter in erection costs—saves sheathing, too. It’s 
leak-proof—adhesive lap-sealer comes attached to 
roll. And it’s easy to apply —rolls out across the roof! 
So, to build sales fast, stock and sell Ceco Cross- 
Corrugated Roll Roofing. It comes in continuous 
rolls—full rolls, 30” wide by 31’ long; half rolls, 15” 
wide by 31’ long. This means you can cover every 
sales need with extremely low inventory. Specially 
corrugated Ridge Roll is made to match Roll Roof- 
ing. Extra Sealer is available in 60’ rolls for use with 


accessories. Galvanized—zinc coated in accordance 





with ASTM Specification A-361. Patented, with 
patents pending. (si) 


CECO STEEL PRODUCTS CORPORATION 


Offices, warehouses and fabricating plants in principal cities 


seneral Off 


5601 West 26th Street, Chicago 50, illinois 


See how easy 
it is to stack 
full rolls and 


half rolls for 


inventory 





In construction products CECO ENGINEERING makes the big difference 
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provides ALL ine push =... 
and HALF 
the pull 


Formica do-it-yourself advertising on the 

oan ie ven covers of big national magazines is 

4) Keyomen 8 pushing millions of prospects for Formica 
! jt i sheets and Formica Contact Bond Cement 


into the stores and showrooms of dealers 
ORMICa 














the country over. 


At the point of sale, Formica is ready to 
help you pull your share of these pros- 
pects and then help you close profitable 
sales. 


The new self-service Formica 
color selector is the latest sales 
builder offered to our dealers 
along with a self-selling storage 
rack, and dealer helps adver- 


tising material. 


as coe 


If you would like a Formica representative to give you the dollars 
and sense story on selling Formica, write : 


4501 Spring Grove Ave., Cincinnati 32, Ohio 








in Canada: Arnold Banfield Co., Ltd., Oakville, Ontario 


PF If you are now selling Formica, a self-service color selector 
e . is available from your Formica distributor 
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NOW -Standard Equipment 
on Clark’s Yardlift 60... 


HYDRAULIC STEERING! 


Here’s money-saving news: Hydraulic Steering is maneuverability in tight areas, and more positive 
now available as standard equipment on Clark’s control—means more work from your equipment. 
6,000-lb. Yardlift 60. Effortless Hydraulic Steering Get full details on Clark’s Yardlift 60 with 


at no extra cost. Less driver fatigue, outstanding Hydraulic Steering. Your local Clark dealer will be 


happy to give you full information with absolutely 
STEER AXLE no obligation. Call him today... he’s listed in the 


or 












VANE TYPE PUMP —— 





DRAG LINK Yellow Pages under ““Trucks, Industrial.’’ 


ACTUATING CLEVICE 
PITMAN ARM 


ORAG LINK 


Steering effort is 
transferred directly from steering 

column to the hydraulic cylinder through drag link and Industriel Truck Division 

CLARK EQUIPMENT COMPANY 
Battie Creek 40, Michigan 


actuating clevice assembly. Simple and positive design of 
Clark’s Hydraulic Steering means fewer working parts, less 


EQUIPMENT 


A BETTER BUY WITH LOCAL suPPLY—Genuine Clark Parts 


maintenance—equipment that stays on the job longer. 
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Your operation, too, 
can profit with 


. Pallet Pak * 


When it comes to oak strip and blok flooring, many 
lumber dealers in all parts of the country are pro- 
fiting by using Delfair PALLET-PAK. PALLET- 
PAK not only reduces your costs in unloading, 
warehouse handling, and loading but it also enables 
you to check your inventory of stock fast and ac- 
curately. With Delfair PALLET-PAK, too, less time 
is required in tallying. For greater operating effi- 
ciency and economy, be sure to specify Delfair 


PALLET-PAK. Write today for descriptive folder. 


D. L. FAIR LUMBER COMPANY 


LOUISVILLE, MISSISSIPPI 
Member NOFMA, SPA, SPIB and MPMA 
[] Stendeard Strip [] Prefinished 
[| Plank 


| Oaekblok 
[] Multi-Weed Blok 


Pri Als 
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Elect Ray Sweeney 
New BMEA President 





RETIRING president H. H. Whitte- 
more (left) congratulates new presi- 
dent Ray Sweeney at the annual Build- 
ing Materials Exhibitors Association 
annual meeting at Chicago. 


Ray Sweeney was named presi- 
dent of the Building Materials Ex- 
hibitors Association at the annual 
meeting held at Chicago in June. 
The new vice-president is Art Berg- 
man. 

Retiring president H. H. Whitte- 
more noted two trends affecting 
BMEA that have developed in re- 
cent years. One was the new 
NRLDA exposition scheduled this 
year for Cleveland. Whittemore 
said that “eventually this show may 
rival the big home builders show in 
size and importance.” He said that 
there seemed to be a move in the 
industry to combine small state 
shows into one big regional affair, 
citing Southeastern, as an example. 

Phil Creden told BMEA members 
that 3,000 hotel rooms had been re- 
served for dealers attending the 
Cleveland NRLDA exposition in Oc- 
tober. Retailers will make reserva- 
tions through their local association 
secretaries. 

Russell Nowels, chairman of the 
committee planning a clinic on store 
layout at Cleveland, explained his 
panel display system and offered 
manufacturers an opportunity to 
prepare similar panels on their own 
products for use in the clinics at 
Cleveland. 


Nixes Tariff Rise 
On Hardwood Plywood 


The Tariff Commission has de- 
cided hardwood plywood imports 
are not seriously damaging, or 
threatening serious damage to do- 
mestic producers. 

The Hardwood Plywood Insti- 
tute, Chicago, asked the Tariff 
Commission investigation in Sep- 
tember, 1954, under the “escape 
clause” of the Reciprocal Trade 
Act which allows domestic indus- 
tries to seek tariff relief if for- 
eign products are being imported 
in such quantity as to damage seri- 
ously, or threaten to damage seri- 
ously the domestic industry. 
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STACKING 


7 | AWNING 





' : ee Ee URIS 
greater beauty - better view - finer performance 


BOTH FIXED AND VENTILATING UNITS 


You can do more with Crestline Stacking Awning Units! Units 

stack upon each other and side by side. Fixed units can be placed 

OPENS 0° to 90° on end. Crank-operated sash are completely weatherstripped, 

‘ : noiseless in operation and open to a full 90°! Factory-applied 

Another Crestline first! Operating aluminum screens are easily removed for cleaning windows, but 

90° sash open to a 90° angle never have to be touched for opening. Extra slim mullions help 

/ for full view and ventilation! beautify “glass walls’’ and broaden vision. You'll sell more with 
Crestline Stacking Awning Units! 























CONCEALED 
HARDWARE 


ao ° 
| Zz 
L = 
No awkward bars or extensions ar || 7 | 
mar front view or interfere 
Je 














with drapes. Gear-operated 
hardware is hidden when 
window is closed. 

















CREST-O-PANE 


GLAZING GROUPS, STACKS, RIBBONS 
All units are double-glazed at 


the factory with Crest-O-Pane A great variety of window layouts are possible with Crestline 

insulating glass. (Single glazing Stacking Awning Units! This flexibility, combined with fine quality 

is optional) construction and low cost, is making this unit an outstanding 
favorite with home builders and owners. 


none better to build with or to sell 


® 

















y= 





See your distributor, or write THE SILCREST COMPANY, Wausau, Wisconsin 


Removable Window Units - Slideby Window Units + Casement Units - Louver Doors + Flush Doors « Panel and Sash Doors - Aluminum Combination Doors + and others 
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WESTERN WHOLESALERS 
TAKE THE WORRY OUT 
OF LUMBER BUYING 


Your Western Wholesalers are “set 
up” for service. With many long- 
established mill contacts, knowledge 
of mill's specialties, resources, manu- 
facturing and shipping facilities and a 
thorough understanding of buyer's 
requirements, the leading Western 
Wholesalers below can help you take 
the worry out of your lumber buying. 
Tell them your needs. Let them supply 
your complete requirements. 








564 Morket St, Sen Francisco 4, Call. 





VAN VALER LUMBER COMPANY 
Radio Central Bidg., Spokane 4, Wash. 


Phone: Timpie 2743 TWX SP 19. 





CURTIS LUMBER COMPANY 
700 PITTOCK BLOCK, PORTLAND 5, OR6. 
FOREST PRODUCTS 
Telephone: AT 6891 Teletype: POST? 


WALES LUMBER COMPANY 


OLD NATIONAL BANK BUNLOINO 
SPOKANE - - - WASHINGTON 


Ow Bind Year 


HALLINAN LUMBER CO. 


626 S. W. Harrison St. Portiand |, Ore 
MANUFACTURERS DOUGLAS FIR 




















ONE OF THREE AWARDS recently presented to the American [ijimberman was 
for a series of 11 articles on the Lu-Re-Co system of construction. The contest 
was sponsored by Industrial Marketing magazine. Receiving the award from 
Merle Kingman, right, managing editor, Industrial Marketing, are, left to right, 
Herbert A. Vance, publisher, American Lumberman, Donald O. Carlson, associate 
editor and Arthur A. Hood, editor. 


Lumberman Wins Three Awards 


Three awards for editorial ex- 
cellence were made to American 
Lumberman last month. Two of 
the awards were made by the As- 
sociated Business Publications, 
New York City, an organization of 
157 of the nation’s leading busi- 
ness magazine publishers. A third 
award was made by Industrial 
Marketing magazine, New York 
City. 

For his series of editorials on 
pricing, editor Arthur A. Hood 
received an award of merit in the 
Jesse H. Neal Editorial Achieve- 
ment Competition sponsored by 
ABP. 

Donald O. Carlson, associate 
editor, also received an award of 
merit from ABP for his series of 


11 articles on the Lu-Re-Co sys- 
tem of construction. 

The Lu-Re-Co series of articles 
also won an award for editorial 
excellence in the 17th annual Busi- 
ness Paper Editorial Achievement 
Competition sponsored by Indus- 
trial Marketing magazine. The 
series described the development 
and dealer use of a new system of 
panel and -truss home building 
construction developed by the 
Small Homes Council of the Uni- 
versity of Illinois under a grant 
from the Lumber Dealers Research 
Council. 

Herbert A. Vance, publisher of 
American Lumberman, accepted 
the ABP plaques on behalf of the 
winners at the spring meeting in 
Hot Springs, Va. 





Top Architects Will 
Design Research Homes 


Leading architects throughout 
the nation are being enlisted to de- 
sign the houses for “Homestyle 
Center,” the unique housing re- 
search village at Grand Rapids, 
Mich., the National Association 
of Home Builders has announced. 
An 80-acre tract on the eastern 
outskirts of Grand Rapids has 
been purchased for the develop- 
ment. 

Sponsored jointly by NAHB and 
a Grand Rapids civic group, 


a headed by Jason L. Honigman, 
Atwater 9236 Teletype PD 457 Homestyle Center will be a village 
14 (For more data on advertised products {ill in the coupon on page 104) 





of 50 unoccupied houses of vary- 
ing design and construction which 
will be open the year round to vis- 
itors. 


G.E. Offers Home 
Electronic Ovens 


Household electronic ovens will 
be marketed next year by General 
Electric Co. 

The new oven, which uses high 
frequency radio waves to cook 
food more quickly than conven- 
tional methods, probably will not 
be available before the end of 
1956. 


June 27, 1955, AmeRIcAN LUMBERMAN AND 




















Here’s why YOU should 
buy our new beveled siding — 

LOWER LABOR COSTS—you save money on labor 

costs because this new plywood beveled siding covers 

large creas with widths of 12”, 16", 20” and 24”. 


Also, because EVERSIDE SIDING is beveled, wedges and furring strips are 
unnecessary. Square ends and full dimensions are guaranteed. 













PLYWOOD CONSTRUCTION—EverSide BEVELED 
SIDING is manufactured by bonding a weatherproof 

‘Tl Fo c phenolic resin-impregnated fiber to Exterior grade fir 
the MOST OX MING A i l plywood. The plywood base assures greater strength, increases nail-holding 


opm vi a the huildine qualities and will not split or sliver. 


Industry today... 


SUPERIOR PAINT BASE— becouse the surface is 
The new EverSide overlaid-plywood q resin-impregnated, the face is hard, smooth and grain- 
beveled siding opens up a new vista of less, highly resistant to checking and will not bleed. This 
surface provides uniform “tooth” and holds paint much longer than untreated 
wood, The prime coat of PENTA WR gives dimensional control, primes the 
the beautiful appearance, you receive surface for painting and protects against rot and termites. 


the advantages of greatereconomy, ease 





beauty in home exteriors. In addition to 


of application, weatherability, and better 
paint surface. Be the first in your locality 
to sell this PROFIT-MAKING product PACKED IN CARTONS — Sturdy Cartons Protect 
EverSide Beveled Siding right up fo the time of appii- 
cation. Cartons may be easily handled and can be 
stacked to great heights in your warehouse. Each carton is plainly marked on 
end as to quantity and size 


Contact us today for full information on 


the new EverSide BEVELED SIDING 





14 WAREHOUSES 


CHICAGO, iLL. MINNEAPOLIS, MINN. 
DECATUR, lL. CINCINNATI, OHIO 
SAGINAW, MICH. MAWAUKEE, WSC. “ar 
GRAND RAPIDS, MICH. GREEN BAY, WiSC. PLYWOOD ano VENEER CO.. INC 
SOUTH BEND, IND. FORT WORTH, TEXAS 
INDIANAPOLIS, IND. LOS ANGELES, CALIF. GENERAL OFFICES & WAREHOUSE 
509 WEST ROOSEVELT ROAD 7 CHICAGO 7, ILLINOIS 
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GETS MORE COMPLIMENTS 
WITH WONSOVER 


more business, too! 


Mr. Walter H. Wesselhoft, Model Wall Paper and 
Paint Co., Peoria, Illinois, writes, “We have had 
more compliments and less complaints on Wonsover 
than on any flat paint we have had in the past and 
our sales confirm this enthusiasm.” 





GETS FAST TURNOVER 


AND EXTRA PROFIT 
with COLOR GALLERY! 


Boro Hardware, Metuchen, N. J., supplied “Dutch 
Boy” CoLor GALLERY paints exclusively for the in- 
teriors of the swank Clive Hills, N. J., building 
project. These houses are in the $29,000 range. 

“Believe me,” writes Boro Hardware Manager 
Philmore Evans,—“buyers of these homes know 
and trust ‘Dutch Boy’ Paints. No wonder we're 
getting fast turnover and extra profit with this 
top-quality line.” 












Today’s Dutch Boy 


is lining up new customers, 


From City to City, from State to State, Ready-mixed WONSOVER— 
it’s the same sweet story from “Dutch as easy to sell as it’s easy to use! 


” es . . . ‘ 
Boy” dealers: Made from special Nalcolyn resins exclusively 


All-new Nalkyd Wonsover and new “Dutch Boy”, all-new, ready-mixed WONSOVER 
‘ . is easy to use, easy to sell. 
Nalkyd Coron Gatteny—the two latest 
additions to the “Dutch Boy” line of It’s fast-drying, high-hiding, odorless . . 


modern interior finishes — are really really washable. It’s popularly priced. What’s 
4 s more, it comes in a wide range of most-wanted 
packing them in. 


colors. Harmonized colors that guarantee you 
more business because they guarantee your 
customers freedom from color clashes. 
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interior line 





new business for dealers everywhere! 


New COLOR GALLERY “team” 
simplifies decorating 


New “Dutch Boy” CoLoR GALLERY puts the 
most-wanted colors right at your customers’ 
fingertips. And new COLOR GALLERY finishes 
make good results easier. Together, they make 
a great profit-making “team” for “Dutch Boy” 
dealers. 


To ‘‘Dutch Boy’’ dealers: if you're not yet 
carrying both WONSOVER and COLOR GALLERY, 
sign up next time your “Dutch Boy” salesman 


BUILDING PropucTs MERCHANDISER 


calls. We want 1955 to be a big profit year for 
you. The biggest ever. 


To dealers everywhere: if you'd like to put in 
the fast-selling, nationally advertised “Dutch 
Boy” line, find out if there is a “Dutch Boy” 
franchise available in your area. Phone or 
write our nearest office. 


Made by the makers of “Dutch Boy” Paints 


NATIONAL LEAD COMPANY 
General Offices, 111 Broadway, New York 6, New York 
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For Bigger Profits and 
more REPEAT SALES, 


sell your customers... 





































































MEDCO quality lumber is Preferred because... 


~~ ggg ae - ‘ 
pn ong ie 4 \ Lumber buyers know that when they order 
— ae \ ~ MEDCO brand lumber they are buying the 
Se i) cream oi lumber products. Five species provide a one-stop 


source of textures and grains for nearly all building jobs. 
A lumber of uniform quality ...distinguished by precision 
milling, careful kiln drying, inspection and grading and 
mixed car shipments. 

MEDCO Preferred Quality Lumber ...dependable high 
quality and the diversity of species and products save 
buying time for you, (*Bigger Profits) guarantees cus- 
tomer satisfaction (*More Repeat Sales). 

Let us put a MEDCO representative in touch 
a ———— with you today! 










Send for your FREE 
color booklet on the 
“BIG Picture of MEDCO” 







ALITY LUMBER: ee Lk 
armenian es ADVERTISING DEPT., MEDFORD CORPORATION 
Medford, Oregon 


“MEDFORD OR PORATION~— ["} Please send us the name of our nearest MEDCO representative 
+ een een 














oo z 











— MEDFORD, OREGON } Pleare send vs © copy of the "Big Picture of MEOCO 
“DOUGLAG-FIR..+—GUGAR PINE + PONDEROSA“ PINE Nome oa . 
WHVE_EiR-—e “INGENSE CEDAR ——Amaval capacily Firm Aeminunitae 

= 7O- million feet fddvees 
City 





Member of West Coast Lumberman's Assn., West Coast Bureau of Lumber Grodes & Inspection, Western Pine Assn 
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INCINERATORS 


FOR THE “HOTTEST” MARKET 
DEALERS HAVE TODAY 


for apartments ¢ schools 
| @ stores @ hospitals ¢ institutions 
e factories ¢ industrial plants 


Dealers everywhere are profiting from 

the increased sale of incinerators! 

The Donley line includes standard models of 
flue and floor-fed (charge through fire door) 
design as well as units for use ia small and 
medium size plants, gardens or estates. Pre- 
fabricated steel-shell units also are available. 


Se PR AR Te RR BE EH ar 


€ 








All Donley Incinerators feature greater waste 
disposing capacity through the utilization 
of an automatic burning principle. 





With Donley plans and parts, local 
contractors can build complete incinerators 
. profit from this growing market! 


Write today for full information 
about Donley incinerators. 





a 


OTHER DONLEY PRODUCTS TO SELL 


. Garbage 


Receiver 





Package ~ 
Receiver 


Stee! Area 
Wall 


No. 23 Range 
we Assembly 



























“SUPERMARKET-SHOPPING” at Donley 


Basement | 
saves you money 


Windows |) 







Attic Ventilator 





13928 Miles Avenue Cleveland 5, Ohio 
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1) | A cedar shingle 
I H | that's “been through 
— the mill’ 


[ TTT TTT 


see nan 








kolortoned 

squared 

~—another “first-in-cedar’ from surface 
Huntting~-Merritt sanded 

















Here is the first, the original, sanded shingle on 
the market. SmooruritTs are another Huntting- 
Merritt ‘‘first-in-cedar.”’ Surface Sanded on 

the face side to accent the rich, natural 


From our own 
virgin stands 
of western 
character of cedar and provide just enough red cedar 
“tooth” for easy staining or painting... 
Precision Squared to assure trim, true courses 


. . Using genuine 
and the appearance of a continuous horizontal 99 


line ...Kolortoned in a selection of eight Certigrade 
beautiful oil base colors that enhance rather shingles 
than mask the color gradation and 

graining of the cedar. Carton- packed 
You will want to incorporate SMOOTHFITS in sidewall 
in this season’s plans. Remember, they squares 


are like no cedar shingle ever before 

available— smooth, square, colorful. Be first 
Available in 18” 
and 24” lengths 


in your area to offer this exceptional sidewall 
material. Phone your supplier, or contact... 


CANADIAN FOREST PRODUCTS LTD. y) SMOOTHFITS 


20 


Huntting-Merritt Shingle Division —another "first-in-cedar”’ 
Vancouver, B. C. Telephone: Kerrisdale 6711 from Huntting-Merritt 
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** LIVE STEAM....BOILING WATER (it 
_. FREEZING TEMPERATURES... (h 
"OVEN BAKING... fa 


s — 


(Oey fused plywood shows no cracks 


or splinters after grueling torture tests 





Imagine plywood that won't crack or splinter even 
after being submitted to live steam, boiling water, 
freezing temperatures, oven baking. The tough 
phenolic resins in CreZon fused plywood make this 
possible. Resists moisture, heat, even fungus growth. 
Economical, too, because installation costs are lower, 
paint and painting time are saved, and the life of paint 
materially extended. CreZon fused plywood works 
easily, and has dimensional stability. It won't expand 
or contract. For faster, longer-lasting construction 
and greater savings for buyer and builder alike 

. +» specify plywood with CreZon. 

















& 
+ 


* 


: 


If CreZon panels are not available at your local 
dealer, write department CR, Crown Zellerbach 
Corporation, San Francisco 19, California 












Science and nature combine to 


bring you a revolutionary new 
Va building material . . . 


saaee" 
; as 
* i yRer 
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% CreZon, a product of Crown Zellerbach’s 
continuing research, is a formula of tough 
phenolic resins and cellulose fibers perma- 
nently fused to Douglas Fir Plywood. 


A PRODUCT OF 
SAN FRANCISCO 1419, CALIFORNIA 








Insulite Roof Deck cuts 
on this 2500 





They cut exposed beam ceiling costs 19° 1. It’s roof deck... Two nt eight foot units 
per sq. ft. Arthur Pomponio, president (right) 


cut application time as much as 45%. On Pom- 
and Victor Marianni, supt., of M. Pomponio and ponio’s first job, six workmen started laying 
Sons, Arlington, Va., were quick to recognize 2500 sa. ft. of Roof Deck at 7 a.m. At 3:30 p.m. 
the growing appeal of exposed beam ceilings. they had a watertight roof —a complete built-up 
Here's how Insulite’s new 3-in-] product root with the exception of final mopping and 
deck, roof insulation and finished spreading of granules—and the ceiling was 
helped them capitalize on this trend by offering done, too! Roof Deck also reduces waste 


A 
exposed beam ceilings at less cost. 


only 
114% remained after this first job. 





4 : 
fg 3 4 ee 
” a 


re 


Memo to dealers; 


builders on tested way 
a sell o-page 
Go help aw Insulite runs a th in these 
better for reortisement® like this e pvery | mon 
history seve 


B ER, 
ma} buile ling Ane - . AMES ‘HO x 4 


CORRELATOR og INSULITE Build better and 
er you sell INSULITE 
elp 


Special 


ations 


Send for complete information now! Actual 
on-the-job pictures and construction details show 
how to use new Insulite Roof Deck to build better 
for less. Write Insulite, Minneapolis 2, Minnesota. 








costs *475 
Sq. ft. job 


The Trendsetter Home, Lake Barcroft Estates, Fairfax County, Va. 
Builder: M. Pomponio and Sons, Inc., Arlington, Va. 
Architect: Edward Pitt, A.LA., Arlington, Va. 


2. It’s insulation with vapor barrier... 3. And finished ceiling . . . The underside of 
No need for other insulation. Roof Deck meets Insulite Roof Deck is finished with a white flame- 
heat loss requirements for roof and ceiling con- resistant surface at the factory. Lay Roof Deck 
struction. Exclusive vapor barrier protects over pre-finished beams and ceiling is done. 
against condensation within the unit. Absorbs No need to plaster, paint, stain or wax. First 
sound better than wood or plaster. And it's Pomponio job required no clean-up or touch-up 
tough. Pomponio’s Victor Marianni reports no after deck was down. New Insulite Roof Deck is 
noticeable deflection or surface impressions available in 2’x8’ units, 114”, 2” and 3” thick, 
even after heavy wheelbarrow traffic. with or without exclusive vapor barrier. 





INGULITE IS A REGISTERED TRADE MARK, 


me INSULIT, 


‘ Made of hardy Northern wood q 


INSULITE DIVISION, Minnesota and Ontario Paper Company, Minneapolis 2, Minnesota 








529,879 bangs in impact “torture test” 
mean more profits for YOU! 


How much abuse can a Curtis New Londoner hollow- 
core flush door stand? Curtis engineers wanted to find 
out. So they rigged up a pendulum which banged a 
35-lb. weight against the door 38 times per minute. 

After 529,879 bangs—when the engineers gave up— 
the door was still good as new! 

What does this mean to you? It means that Curtis 
New Londoner doors give you an “edge’’ in selling 


... provide a powerful selling argument that proves 
quality. 

Many architects, builders and home owners consider 
these superior doors first choice for homes, schools and 
wherever fine doors are needed. Start NOW to build 
your door profits with the Curtis New Londoner line. 
For complete information, write Curtis Companies 
Service Bureau, Clinton, Iowa. 


CURTIS WOODWORK 


a 
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Heart of the Home 
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REYNOLDS 


DO-IT-YOURSELF’ s 
— pene 
ALUMINUM ecco oe 


(NBC-TV) 


Home, Garden and Vacation Ideas — iDEA 


That Will Build Sales for YOU! 
@ Sold on a new 


Here’s another Reynolds Do-It-Yourself Aluminum special tie-in Rack Sign 


promotion to help you build summer business. Make 

up some of the “‘idea’”’ items yourself. Then put them ra 

into a window with tools and other do-it-yourself ma- 

terials for a bang-up summer related items promotion. @ in a new Free “idea” Sheet 
You'll get summer-long national advertising support— for your customers 

a new “idea” rack sign — plenty of giveaway sheets. 
They'll stimulate ideas and sales of Reynolds Do-It- 
Yourself Aluminum. 





idea Ads 

Like This Will 
Help You Sell 
—All Summer 


Order This Now! 





New Merchandising Rack 
with 15 Kinds of Aluminum 
Fasteners—the “BUSY SUSAN” 
Roto-Display 


MISTER DEALER . . . if you are not a Reynolds 
Do-It-Yourself Aluminum dealer, ACT NOW — 
Ask your distributor salesman for complete de- 
toils . . . or write Reynolds Metals Company, 
2496 South Third Street, Louisville 1, Kentucky. 





You Work It with Woodworking Tools 


*T. @. REYNOLDS METALS COMPANY AVAILABLE IM CANADA 
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How to 
sell package 
home 


improvements 


When it comes to selling a bedroom addition, 
kitchen modernization or attic remodeling, 
few consumers just walk in and ask a price. 
You must show them how it’s done and what 
to ask for first. 


Try using HOME Maintenance & Improve- 
ment magazine, sent quarterly to your con- 
sumer trade. Over 1600 lumber dealers have 
found that sending this helpful magazine to 
their 400,000 customers and prospects is a 
profitable promotion—because HOME makes 
it easier for the consumer to buy. 


HOME Maintenance & Improvement is a 
full-sized, national consumer magazine, aver- 
aging over 64 pages per issue, plus full color 
cover bearing your name, address, phone num- 
ber and sales message. We mail it to your cus- 
tomer and prospect list—live names, not just 
occupants or boxholders. 
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There is timely, worthwhile information 
for the homeowner in HOME. It is full of de- 
tailed photos and stories on home remodeling 
and repair, all referring to you, the local lum- 
ber dealer, as source of materials and infor- 
mation. Appeal is not only to the consumer 
who wants to do it himself, but. to the man or 
woman who wants to do an intelligent job of 
buying a home improvement package from you. 


And, if a suitable mailing list might be a 
problem for you, we are prepared to supply a 
prospect list for you at nominal cost—compiled 
from proved homeowners in your trading area 
—available for nearly every U. S. city and 
town of 5,000 population and over. 


We want to give you full information about 
this solution to your local advertising prob- 
lems. Just fill in the coupon below and mail. 





Service Manager, Room 2000Q. 

HOME Maintenance & Improvement 

139 North Clark Street, Chicago 2, Illinois. 
FInancial 6-5380 

( ) Send us complete information, with no obliga- 


tion on HOME and its new homeowner mailing 
list service. 


( ) We already use HOME, but would like full de- 
tails on the new homeowner mailing list service. 


Business name 
Street 


City Zone 





Your name 
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A Report To You... 
One Year — 


about 


ALIGNAJOCK 


SARGENT LOCKS... the Sign of a Well Built House 






Just about a year ago, in this pub- 
lication, we introduced you to our 
new high quality, low cost lock— 
ALIGNALOCK. 

We were enthusiastic about this 
beautiful, perfectly balanced lock .. . 
and we tried to pass on some of this 
enthusiasm to you. 

We told you then that builders 
were sure to go for AlignaLock in a 
big way ... and we told you why. 

Now, a year later you have a 
right to ask: “‘Was this enthusiasm 
for AlignaLock justified? Has it lived 
up to expectations in acceptance and 
performance?” 

The answer is a resounding, “Yes!’’ 

Thousands of builders all over the 
country have installed hundreds of 
thousands of AlignaLocks in their 
new homes. They have reported to 
us that AlignaLock’s self-aligning 


Sargent & Company 


New York * NEW HAVEN, CONN. « Chicago 





The AlignaLock is avail- 
ablein all functions...and 
a wide variety of finishes. 
Quality throughout. One- 
piece knob, graceful and 
big. 5 pin-tumbler pro- 
tection. Order today and 
get free self-selling display 
that shows all major 
functions. Yours for the 
price of the locks alone. 











assembly and other features enable 
even non-skilled help to install the 
lock easily, accurately and econom- 
ically. 

They reported that the Sargent 
name and the Sargent home-selling 
aids helped to sell their new homes 


fast and profitably. 


So, this year again, we are con- 
tinuing a big, steady, hard-selling 
advertising program directed at 
builders. Double page spreads in 
AMERICAN BUILDER, PRACTICAL 
SUILDER and HOUSE AND HOME are 
going to make selling Sargent Aligna- 
Locks easier than ever for you. 

And once again, just as we did last 
year, we urge you to stock Aligna- 
Locks and phone your builder custom- 
ers that you have it ready for them. 

Get in touch with your supplier 
today, or write us, Dept. 3F. 
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New! A PACKAGED Steel Garage Door! 


At the Lowest Cost in TAYLOR MADE History! 










Check These New Advantages 
@ No damage in transit 


@ Easier to stock—on the site and in your 
warehouse 


@ No damage while in storage 


@ Not limited to truck delivery 
—ecan be delivered to the 
site by auto 


@ One man can handle—pack- 
ages are 344’ x 8’ 











FREE PLANS: 


Complete plans for the con- 
struction of the five attractive 
garages shown here are available | 
for the asking. Lists of building 
materials are also included, 
Write on your letterhead to 














Your Customers Want These Fectures: 


address below. 
Taylor Made Steel Garage Doors are available in a 
wide range of sizes and styles. Construction is of zinc 
coated steel. Hardware includes nylon rollers, auto- 
type lock handle, double latches. Famous patented 


Tplo Mau : 
“frameless” construction gives greater rigidity 


with less weight. All doors are prime-painted. GARAGE DOORS 


‘S5-1-€ 12430 Evergreen Road Detroit 28, Michigan 
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FASTER TURNOVER...YOUR PROFITS MORE 


wuen you sett YTOPIA DOORS 


Combination Doors A Screen Doors 








M@ You're right! Here is an entirely new and different concept 
in quality aluminum combination doors and screen doors — 
developed by one of the country’s first and foremost door- 
window manufacturers—unique design helps you cash in on 
the fabulous “double market” of home owners and contractors, 
all of whom heartily endorse Utopia’s high quality, lower cost 


and easy installation. To expand your “sales and profit picture,” * 
here is UTOPIA. MINIMUM INVENTORY 
4 SIZES MEET 85% 





Storm Windows of Aluminum, Inc. 
185 West Bowery St., Akron, Ohio 


Please send me complete Utopia Door information and U T 0 P | A D 0 0 # D | Vv | S | 0 NW 
attractive prices. 
Name Company ea Diloon Wade of Ulamurum Su. 


Street 185 West Bowery Street © Phone: HEmlock 4-6183 
Akron 8, Ohio 








’ 
City State 
(AL655) 
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Buyers’ Preference for Appalachian Hardwoods 


is based on their excellent natural qualities—soft texture, easy workability, and beautiful graining. 


Each of the leading firms listed here is prepared to supply you with the finest quality, precision 
manufactured Appalachian Hardwoods. Consult them on your next hardwood reavirements 


*Cherry River Boom & Lbr. Co., Richwood, W. Va. *Mowbray & Robinson Lbr. Co., Cincinnati, Ohio 
Appalachian eee > Flooring, Planing Mill Products, Combs, Ky. and West Irvine, EK 


Mills at ¥- 
Complete Line of Appalac' Hardwoods. Maple 
and Oak 


*The Mower Lbr. Co Charleston, W. Va. 
West Virginia Hardwoods, Flooring and Glued-up Dimension. 
Dry Kiln and Planing Mil! facilities. Mills: Cass, Nallen. Dailey, 
The M. 8. Farrin Lbr. Co Cincinnati, Ohio Dustis, Colssrd end Votes. W. Va. 


Kiln Brigg ont 9h Ses Meo Hardwoods 


*Wood-Mosaic Co., Inc Louisville, Ky. 
“Parkay” Ready-Finished Hardwood Flooring, Lumber, 





*Bemis Hardwood Lbr. Co.. . .Robbinsville, N. C. 
Hemlock, Hardwoods. Flooring, Dimensions 


*McCracken & McCall, Inc 


Appalachian Hardwoods POPLA 
’ Band Saw and Planing Mill at Plat Lick, Ky. 


*Hamer Lumber Sales, Inc.....Kenova, W. Va. 
*M. E. Crisp Lbr. Co Welch, Ww. Va. Exclusive Sales Agents for 


]. P. Hamer Lbr. Co., Inc. Hamer Lbr. Corp. 
West Virginia and Kentucky Appalachian Hardwoods, Oak ae a Ropelodiic. Ve. 
Poplar, Beech, Maple . oe et o Manutacturers Appolachian Hardwood Lumber 


Always Specity 
Appalachian Hardwoods 


%*% Member Appalachian Hardwood Manufacturers, Inc. 





30 (For more data on advertised products fill in the coupon on page 104) June 27, 1955, AMERICAN LUMBERMAN AND 














built-ins’ 
new colors 


work -saver 
features 


modern styling 


Tare ltialate, 
beauty 


co! ag : 
re ¢ Guaranteed by 
Good Housekeeping 


OO a8 wg 


*Norge Built-In Unit 2 


shown above 
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make big profits 
with kitchen sales! 


Surveys show that kitchen remod- 
eling is most wanted by more 
families. It’s big business, whether 
you install, contract the work out, 
or sell the do-it-yourself customers. 
Start with a modest Beauty Queen 
package display, watch it attract 


floor trafic . . . build volume for 

kitchen and other sales. 

With Beauty Queen, you offer 

finer quality and extra refinements 
. Beauty Queen cabinets look 

like more value; they are more 

value! 


WRITE OK WIRE TODAY ABOUT SPECIAL SUMMER DISPLAY 
AT SPECIAL DISCOUNT, INCLUDING FREE SALES HELPS, 


Seauliueen 


DIVISION TOLEDO DESK & FIXTURE CO 


MAUMEE, OHIO 
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“ADVERTISED BRANDS PAY OFF.’’ 


say leading lumber dealers 































“SISALKRAFT pays me 
a fair profit all year round, 


besides showing my customers that 
the items we handle are top qual- 
ity, nationally advertised mer- 
chandise. Our association with 
Sisalkraft has been since 1938 and 
has been a very pleasant one’’, says 
Mr. Louie T. Carter, Wooster 
Lumber Co., Wooster, Ohio. 









“Certainly, | recognize the im- 
portunce of high quality, brand- 
name merchandise in my yard. 
My customers always ask for 
only the genuine-Sisalkraft”, 
states Mr. M. O. “John” Strand, 
Mead Lumber Co., York, 
Nebraska. 


“Sisalkraft has been a profit- 
able item for us since 1928 
(27 yeors). There are a lot 


Co., Los Angeles, Calif. 





Chicago 6 « 


American Sisalkraft is proud of its reputation amo 
dealers all over the country. It will pay you too, to p 
this familiar, quality line of reenforced waterproof 
products. 
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San Francisco 5 





“Sure | sell Sisalkraft. 
That's the paper my cus- 
tomers ask for, and | 
prefer to sell nationally 
advertised, quality 
products. Sisalkraft is a 
good profit-maker for 
me, too”, states Mr. 
R. B. Birge Jr., Field- 
Birge Lumber Co., North 
Platte, Nebraska. 


PLETE DO Ti EE ORR RR Sh 


of uses for this tough, water- AMERICAN 

proof paper and our cus- 

fomers know it By name and SISALKRAFT 
ask for it”, writes Mr. Sam 

Leake, Hammond Lumber CORPORATION 


Dept. AL-6, Attleboro, Massachusetts 


New York 17 














What makes a really goo 1\ 


ine BESTT 2 


CORE A core that will stand up to abuse 
and still withstand a wide variety of 
cleaning solvents. 


C 0 V ER A cover that is designed to include the 
length and density of pile to fit the 
job, properly cut so that it is not too 
skimpy or bulky. Then it must be bond- 
ed to the core to withstand surface 
stress and strain and not loosen in 
cleaning solvents. 


t N D C A Pp An end cap engineered to firmly hold 
the cover and core in place, allow 
close cut-in next to woodwork, and have 
a perfect bearing surface for the Rod. 


Designed to give roller rigidity, yet ease 

R 0 D A N D of handling — a handle comfortable to 

grip and a rod, so machined to hold 

HA N DLE end caps in place yet provide noise- 
less bearing action when rolling. 


ONLY BESTT THRIFTEE 
SNAP-ON ROLLRS OFFER YOU: 


Besphenolic Core —Bestt controlled phe- 











BESTT ADHESIVES 


are scientifically bonded to “BESPHENOLIC” Cores... 
and are formulated to withstand Water, Alcohol, Lac- 
quer Thinner, Acetone and Mineral Spirits. 



















Let's take this THRIFTEE Snap- 
on cover which has been fas- 
tened with "Bestt Adhesive’ 
and forcibly rip it off the core. 


The “Bestt Adhesive’ bond is 
so powerful that it actually 
pulled the fibres through the 
fabric. Proof of the positive 
bonding action. 








nolic. 

Tapered Lifetime Bearings —nylon to 
metal — so Smo-o-oth in use. 

Easy to Assemble —covers snap on in- 
stantly and stay in place. 

Fits all Bestt Covers — (except Giant 
Core Line) —End Caps therefore are inter- 
changeable on Dynel, Frieze, Mohair and Twist 
Carpet covers. 

Top Quality Nylon End Caps—mold- 
ed to exact size with 6 spread flanges —- are 
non-rusting. (Especially good for water base 
paints) 

Friction Grip —eliminates slipping and 
forms a positive lock. 


Feather Weight— Snap-on rollr with cover 
weighs less than 742 ounces — cuts fatigue. 


Cut-in at Close Angles—Flush End 


Cap construction allows you to roll right 
against woodwork without smearing. 












area rd Ay Pry py 
New BESPHENOLIC Core is proven far HOCH RH $50:0;0;0:8: 5818: 9; 
SUPERIOR under grueling SUBMERSION TESTS CERTIFICATION of SUBMERSION TESTS | 


ie B= 


©) After six intensive weeks of submersion tests on Besphenolic 
Cores, the BESTT Research Laboratory proved thet the Bes- 
phenolic Core is for superior and is 
against failure in the fluids listed. 





water SHELLAC Moers ACETONE WACONER TURPENTINE 
BESTT ROLLR, inc. 
FOND LAC, wisceutts Request Six FREE Bespheneolic Cores end Test Them Yourself. 
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Report from 


WASHINGTON 





Government Leaders View Lu-Re-Co Film . . . Growing 
Uses for the System . . . See $1 New Minimum Wage 


Your correspondent has just seen 
the Lu-Re-Co film; and if you 
haven't seen it and have the chance, 
by ail means do so. Of course you 
know what the idea is; a cost-sav- 
ing concept of home building con- 
struction based upon pre-cutting 
and pre-assembling house parts. It 
was developed, as you know, by the 
Small Homes Council, University of 
Illinois, as part of a research proj- 
ect sponsored by the Lumber Deal- 
ers Research Council. 


* * * 


The wall panel aystem can be used 
on a large variety of home designs, 
large or amail, according to the con- 
sumer’s special desires. Materials 
for the panels are cut in the dealer's 
own yard, from his own stock; and 
the panels are built by means of 
jigs that ineure exact size and per- 
fect fit. They are modular in meas- 
urements, permitting the house to 
be finished with standard sized ma- 
terials, inside and out. The film 
mentioned above has sharp and 
brilliant photography; and they 
show the process of making and 
erecting the panels.as clearly as 
though you were watching the 
building of the actual house. 


ee. ae. 


Since standard, full-sized mate- 
rials are used, Lu-Re-Co homes 
meet local building codes and qual- 
ify for FHA, VA and conventional 
loans. The houses can be erected 
on slabs, over crawl spaces, or over 
basements. The Lu-Re-Co people 
have proved over and over that one 
of their houses can be fully closed 
in and roofed in one day, by an 
average construction crew. They 
have also proved that the system 
makes for substantial savings in 
cost to the owner. Many dealers 
have met most successfully the 
competition of prefabs in this way. 


2... »* 


Possibly because a good many 
men in the Department of Com- 
merce Auditorium, where the film 
was shown, were government agen- 
cy men having to do with construc- 
tion, Edward H. Libbey, Secretary 
of the National Retail Lumber 
Dealers Association, in introducing 
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the film spoke of the potential use- 
fulness of the Lu-Re-Co system in 
national defense. There are some 
800 lumber dealers now using the 
system, and they are rather evenly 
distributed over the United States. 
In the event of war destruction 
they would be available to produce 
shelter, for homeless people; also, of 
course, for military forces and tech- 
nicians and in the building of mili- 
tary warehouses. 


i ee 


Most dealers using the system 
find their chief market in building 
homes for average families. But 
Raymon Harrell, who explained 
the films as they were shown, men- 
tioned two other markets that have 
proved profitable to dealers. One is 
summer cottages, hunting and fish- 
ing camps. The second is relatively 
modest houses for young married 
couples who want to construct their 
own places. Much of the know-how 
is built into the yard-made panels; 
and it takes no special skill to erect 
the panels, save the ability to follow 
directions. 


* *£ * 


Since the outside walls and roof 
are put up first, leaving the interior 
one large room that is protected 
from the weather, the flooring and 
interior finish can be added as time 
permits; after which the partitions 
can be installed. The Small Homes 
Council, University of Illinois, is 
experienced in speedy and economi- 
cal home building; and the Lu-Re- 
Co idea is one that dealers are using 
to their own profit and for the wel- 
fare of their customers. 


* * * 


During December, '54 and the 
first quarter of '55, new dwelling 
units increased by 26% more than 
the preliminary estimate made last 
November. The November guess 
was an increase of 13%. The ac- 
tual increase was 39%. While the 
momentum is still great, the C of C 
rather sticks to the suggestion it 
made last March, of “the probabil- 
ity of some slackening in the cur- 
ret rate of residential building.” 


June 27, 


The Chamber of Commerce of the 
United States in its June report on 
construction markets asks the ques- 
tion if the present construction 
boom is only beginning! However, 
the C of C thinks that if a great 
construction expansion lies just 
ahead it’s likely to get much of its 
lift in heavy work; such as indus- 
trial building and in public works. 
“Cities cannot expand,” the C of C 
says, “if new school facilities can- 
not be provided with the extension 
of residential neighborhoods . . . at 
the same time, the older areas of 
our cities cannot be maintained, let 
alone successfully restored, unless 
obsolescent school facilities in these 
districts are brought up to modern 
standards.” 


eS Fe 


The current guess around Wash- 
ington is that Congress will raise 
the minimum wage to $1 an hour; 
also that the coverage will be ex- 
tended to few, if any, additional 
occupations. The President asks 
for 90¢; labor asks for $1.25. Old 
hands on the Hill think $1 is as high 
as Congress will go. 


~*~ * * 


Air conditioning, according to re- 
ports, is definitely booming. It’s 
estimated that at present a few 
more than one million homes are 
fully or partly air conditioned; but 
that by the end of 1966, these com- 
fort makers are expected to be in 
at least 10 million homes. This is 
supposed to add up to an annual 
business of about $1 billion. Ex- 
perts are telling housewives they 
can save about $400 a year in clean- 
ing and painting costs with filtered 
air; especially in places like Chi- 
cago. Sales tripled in ’54; and the 
’54 total is likely to be doubled 
in "55. 

x kk 


According to figures released re- 
cently by the Department of Com- 
merce, the country’s gross produc- 
tion for the first quarter of °55 
equalled the high record set in the 
second quarter of fabulous ’53; an 
annual rate of $370 billion. 
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This is a Picture 
of a Man 
Putting Money 
Into Your Pocket! 


Give a customer a piece of multiple accordion 
aluminum and say: “Try this experiment!” (J1lus- 
trated at right. We'll send you some free samples.) 
“You'll be surprised! Hold this piece of Infra close 
to your cheek. Notice how, in seconds, your cheek 
feels a glow of warmth. Why? Because the heat 
rays which are leaving your face (although with- 
out temperature), are being thrown back again at 
a 97% rate by this amazing insulation. Reflected 
to your cheek, the rays are now re-absorbed at a 
90% rate and turned into heat.” 


THE BIG THIEF 


Explain to your customer: “The same thing hap- 
pens in building spaces. This simple experiment 
illustrates an extremely important principle of in- 
sulation. The greatest thief of fuel, of heat, and of 
comfort in buildings in winter, and of comfort and 
electricity for air-cooling in summer, is the flow of 
heat by Radiation. 


“Put an Infra aluminum insulating blanket in- 
side wall and roof spaces, and you bar the path 
of this thief. For multiple accordion aluminum 
throws back, with 97% reflectivity, the heat rays 
that strike its surfaces. It also retards, most effec- 
tively, the flow of heat by Convection, Conduction, 
and Vapor Flow.” 


The superiority of multiple accordion aluminum 
is based on its scientific construction and proper- 
ties. The facts are easy to explain, easy to under- 
stand. You don’t have to be a college professor — 
they’re obvious! We will give you all the selling 
ammunition you need. Your customers want facts 
about insulation, not claims. Give them the facts! 


Lightweight, compactly packaged, readily sal- 
able, Infra is a pleasure and a profit for a dealer 
to handle. In a 10’ x 15’ shed, a million sq. ft. of 
Infra Insulation Type 4 could be stored. Between 
18,000 and 20,000 sq. ft. can be conveniently 
carried in a passenger automobile. The 1% cu. ft. 
carton of 1,000 sq. ft. weighs only 45 Ibs.—an 
underarm package. Think of your savings on trans- 
portation, handling, and storage costs! You'll sell 
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Infra for 3¢ to 10¢ a foot, depending on the type. 
250 million sq. ft. have been profitably sold. 


To obtain FREE aluminum samples for the ex- 
periment, and specimens of our extremely interest- 
ing consumer literature, use the coupon. You your- 
self will find our booklets informative and helpful. 


INFRA INSULATIONS CAN BE PURCHASED 
from 3¢ to 10¢ per sq. ft. depending on the type 


PCC 2 O28 288822828 22S 222822 


4 
! Infra Insulation, Inc. 525 B’way., New York, N.Y. 1 
1 Dept. U-6. 1 
1 Please send samples of () Your consumer literature 1 
§ (© Infra Insulation for “Face Test.” i 
i i 
jy Name r 
I 
" Firm : 
I I 
i Address i 
L 
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OUTSIDE OF SASH WASHED 
FROM INSIDE THE ROOM... 


WITH NEW GETTY OPERATOR AND HINGE 






ma 


FOR POPULAR AWNING-TYPE WINDOWS 


Easier window cleaning is but one of 


the advantages you can offer with 
this new No. 4711 Getty Operator 
and Hinge Set. 

This Getty Operator works on a 
new and unique principle. It has a 
special kind of chain that becomes 
fully rigid when extended in opening 
an awning-type window. The opera- 
tor holds the window firmly in any 
open position. It closes and locks the 
window securely without disturbing 
the screen—and without the separate 
lock many other operators require. 

The hinge drops the sash from the 
frame, so that the outside of the 
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window can be easily cleaned from 
inside the room. And both operator 
and hinge can be quickly and easily 
installed. There’s no complicated 
hardware to fuss with or get out 
of order. 

Sell Getty No. 4711 Sets for win- 
dows from 14 to 30 in. high and up 
to a maximum width of 48 in. Set 
#1 is for windows 14-17% in. high; 
Set #2 for windows 18-23% in. 
high; Set #3 for windows 23%-30 
in. high. See your hardware whole- 
saler for complete information 
about this profit-making new item, 
or write us direct now. 








New Getty Operator and Hinge Set is easy to 
install. There’s no complicated hardware 





Special Getty chain becomes fully rigid when 
extended—locks window in any position 


Remember — More Getty Operators Are Used on Case- 
ment Windows Today Than All Other Makes Combined! 


& CO., INC., 3348 NORTH 10TH STREET + PHILADELPHIA 40, PA. 


Canadian representative: A. N. Ormsby Co., 23 Scott St., Toronto 


June 27, 
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WITH A MIXED CRATE 
OF CONSOWELD 6 OR 


CONSOWELD 10 ORDERED 


Re ee eee ee ee cee ee oe oe ee ee oe oe oe 


Consoweld, the nation’s finest plastic 


surfacing, has the fastest selling line of 


patterns and colors on the market today. 
These patterns and colors have been 
consumer preference-tested by Color 
Research Institute of America, Conso- 
weld is available in both Consoweld 6, the 
standard 1/16-inch thickness for appli- 
cation by both amateur and professional 
craftsmen, and the new extra-thick Con- 
soweld 10—1 /10-inch thickness for sure, 
easy, on-the-job application to counters 
and walls—kitchens, bathrooms, shower 
stalls, libraries, playrooms—many other 
applications. Hundreds of commercial 
applications—stores, restaurants, shops, 
offices, reception rooms—any where that 


CONSOWELD 


the nation’s finest plastic surfacing 


Good. {pe a colorful Dik ptime 


BuILpr PRODUC! 


MERCHANDIS 


The Consoweld Sales-Builder Sampling Display goes 
on your counter or on your wall. Puts actual samples 
of Consoweld’s beautiful new color-tuned patterns right 
in your customer's hands, Free with a mixed crate of 
fast-selling Consoweld 6 or Consoweld 10. 





a beautiful, long-lasting, low-mainte- 
nance plastic laminate is desired. Conso- 
weld 10 goes right over sheathing-grade 
plywood—even over concrete and cinder 
block! Large panel sizes and fast appli- 
cation offer big savings. You can get this 
business now, Start today, by getting 
your Consoweld Sales-Builder Sampling 
Display showing the complete range of 
new patterns, colors, wood grains, and 
marbles, 

Yes, this $19.50 Consoweld Sales- 
Builder Sampling Display is yours, abso- 
lutely free, through your Consoweld dis- 
tributor, with a mixed crate of Conso- 
weld 6 or Consoweld 10, Your choice of 
four standard package deals of fast-sell- 


wenesanas MAIL THIS COUPON TODAY*~~~-~-~ 
Consoweld Corporation, Wisconsin Rapids, Wisconsin 


r 
| 

| 

1 Please ask my Con- 
| soweld distributor 
| to send me details of 
| the Consoweld Sales- 
| Builder Sampling 
| Display, showing 
1 the completely new 
| Consoweld line 
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ing Consoweld color-tuned patterns, 

The display sits on a counter, or you 
can take off the brackets and mount it 
on the wall, Along with the display you 
get six complete sets of Consoweld 
samples, and a complete literature as- 
sortment—either “Have-It-Done” (pro- 
fessional application) or *Do-lt-Your- 
self’ versions, 

If you want the display alone, you can 
buy it from your distributor for only 
$9.75 (less than cost), complete with 
samples and literature. 

There is no other deal just like this 
available, Only your Consoweld distrib- 
utor can make this outstanding offer, 
Phone him today, or mail the coupon. 


| 

| 

AL-45 | 

| 

NAME | 
j 

FIRM | 
| 

ADDRESS | 
| 

CITY STATE 








EDITORIAL: 


A New Look at Telephone Directory Advertising 
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Among the 20 or more forms of advertis- 
ing used by lumber dealers in their promo- 
tion programs, there is one for which there 
is no substitute. 


Classified advertising in the telephone di- 
rectory should be high on the list of “must” 
advertising year after year. This is especially 
true for the dealer who is trying to build a 
larger proportionate volume of controlled 
consumer sales. 


Here are six reasons for investing impor- 
tantly in telephone directory advertising. 


1. You catch customers at the moment 
they are ready to buy. They are “hot” pros- 
pects with immediate needs. They mean busi- 
ness when they look you up in the directory. 


2. Because most people do not know the 
thousands of needs that can be satisfied at a 
lumber store, the telephone directory gives 
you contact with customers who might other- 
wise never buy from you. 


3. Even customers who have heard of you 
will look up your number in the classified 
directory—if you are not there under the 
proper listing they may call a competitor. 


4. It is an established American family 
habit to look to the yellow pages when they 
want to buy something—nine out of 10 do so. 


5. Manufacturers’ advertising of branded 
building products often directs customers to 
the classified telephone directory for a local 
source of supply. You should tie-in with your 
suppliers’ advertising. 


6. Population is constantly on the move— 
when they do so they are preferred prospects 
for the lumber and building products dealer. 
One of the most important ways to reach 





these mobile prospects is through the tele- 
phone directory. 


And here are six basic policies for classified 
telephone directory advertising by lumber 
and building products dealers. 


Advertise your important commodities like 
lumber, cement, windows, doors, insulation, 
plywood, etc. 


Advertise your important departments— 
hardware, paint, roofing, floor coverings, mill- 
work, mason supplies, etc. 


Advertise your most important end-use 
packages—garages, porch enclosures, kitchen 
and bath remodeling, etc. 


Advertise your important nationally adver- 
tised brands. 


Advertise your building industry customer 
service—carpentry, masonry, painting, ex- 
cavating, tile setting, etc. 


Mention convenient monthly payment fi- 
nancing in space advertising. 


Detailed strategies and tactics for using 
the yellow pages of the classified telephone 
directory are covered in a special article on 
the subject on page 66 of this issue. 


In a very real sense the telephone directory 
represents the “other” entrance to your busi- 
ness and should have the same detailed atten- 
tion as any other entrance to your store. 


oo 
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ENCLOSED HARDWARE Redwood cover 
plates enclose hardware in jambs and sill. 
Offers proven advantages of Gate City's 
sturdy dual-action hardware PLUS beauty. 


WOOD STOP @LAZING Glass is bedded in 
ony with weed stop exterior glazing. 

pletely eliminates all putty problems. 
REOWOOD, INSIDE AND OUT All exposed 
ports are made of Redwood for superior 
durability and workability. Available in 
matched, heart Redwood at slight extra 
cost when specified. 





REMOVABLE DOUBLE GLAZING Alumi- 
num framed individual storm sash easily 
applied to each vent. Provides efficient 
double glazing when desired. 


THERMOPANE RABBETING Standard sash 
rabbeting will take Thermopene glass, 
which can easily be installed with wood 
glass mold. 


EXTENSION JAMB GROOVING Backside 
of window jambs are grooved to take 
extension jambs .Tongued extension jambs 
are furnished with each unit. 


NEW Sizes New, more popular sizes 
—13 stock sizes—will be stocked for 
i diate ship t. (48 other sizes avail- 
abie on order.) 





CARTON PACKAGING All stock units 
are carton packed, 2 per carton. Carton 
includes screens, extension jambs, cranks 
and escutcheons. Windows completely 
assembled and glazed. 


it's the original awning window re-designed 
around Gate City's patented, performance- 
proven hardware —it's new, it's better, 
it’s worth looking into! Send today for 
complete information. 

















" Famataited fo. Long Life 


“Windew Craftemen fer ever 40 years” 





Gate 1651 3" AWNING WINDOWS Bs 

















. 


Type H’ 


Pains 

* unit was 
tions from « 
and home ow 


extensive ¢ 





GATE CITY SASH & DOOR COMPANY 
Box 901, AL-6, Fort Louderdale, Florida 
Gentlemen: 

| would like complete information on 

‘2 Gate City’s New “Type H” 










Wood Awning Window. 

The Gate City “Push-Bet on” 
[ Ja ‘ Awning Wi 
ee a 
Address ” 
City Zone State 
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Cogn; st 
in Laboratories’ Static Air Pressure “ 
"equalled for jalousie window: 








PROVEN VALUE 
* Completely Weatherstripped — 
Floating stainless steel weather cushions 
along the jambs, plus Koroseal weather- 
stripping at head and sill! 

* Balanced Control assures easy operation. 
Louvers seal with leverage. 

* Adaptable in the field to variable widths. 
%*% Every window etched and lacquered per 
FHA requirements. 

*% Heavier extruded Aluminum sections—stainless 
steel accessories—exclusive design features. 


DEPENDABLE SERVICE ossured thru Ware's 
regional warehousing network in Chicago, Newark, 
Houston, and Atlanta. You can buy individual parts, 
too—order the parts you need, forget the rest. 


MATIONAL ACCEPTANCE 


Engineered and manufactured by a world leader 
in windows, Ware Jalousies are known and 
accepted from coast to coast. Now a bigger- 
than-ever advertising campaign is 
creating greater demand among 
your customers every 
month of the year. 



























When hurricane-tested by 
the University of Miami 
Housing Laboratory at 
125 MPH—20 gals. water 
per minute—there was no 
water infiltration. Report 
available on request. Also 
Pittsburgh Testing Lab. re- 
port available on request. 













Projected 






Intermediate 
Awning 





Write Dept. AL-6 
Ware Laboratories, Inc., 3700 N.W. 25th St., Miami, Florida today 
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FIR PLYWOOD | 
GOLDEN JUBILEE 
PROMOTION 





IN YOUR 
SUMMER SALES! 


Turn page to see the smashing _. 
2-page ad that is pre-selling fir plywood 


to 26 million LIFE readers ~~ ae 


... another reason why Fir Plywood’s 50th birthday means many profitable returns for you! 





ADVERTISED IN 


LIFE 
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YOU CAN BUILD ANYTHING WITH 
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1. Storage wall 2. Ceiling 3. Mobile 4. Texture 1-11 plywood 
paneling & Frame 6. Chest ¥. Platform 6.12 Boat 9%. Subfloor 
4 underlay 0. Roof deck 11. Wall sheathing 12. Overlaid plywood 
siding 18. Fence 14. Building toy 18. Hog house 16. Traffic sign 





ANYTHING you can build with wood you can build better, faster, 
more economically, with fir plywood. 

And fir plywood does many jobs that ordinary wood can’t do! 
Pictured here are a few of the million-and-one things built with 
this modern miracle material. It has set new standards of perform- 
ance and value, revolutionized construction methods everywhere. 
It’s the engineered wood—pound for pound stronger than steel. 
Light, splitproof, virtually puncture-proof. Easy to handle, easy 
to work with everyday tools. 


In addition to standard 4 x 8 foot sheets, fir plywood is available 


= 

















FIR PLY 


in extra-long panels for big construction jobs . . . in convenient 


Handy Panels. There are new textured panels and surfaced panels 
that are extra-smooth, doubly durable. 

Every lumber yard can supplysyouewithefireplywood. Ask too, 
about helpfubeplans and idea booklets* for scores of building 
and@wemodeling jobs, 


See Your Lumber Dealer! 


"Just published—book of 52 new home storage plans. 1f not available at your 
dealer's, send 50c (USA only) to Douglas Fir Plywood Assn., Tacoma 2, Wn 














50 YLARS OF PROGRESS 


Bright future for plywood forecast at three-day Golden Jubilee Meeting in Portland. 





Salute to Fin Plywood 


lau 





(This early report of fir plywood’s Golden Jubilee 
Meeting will be supplemented with additional pic- 
tures and text in American Lumberman’s July 
11th issue.) 


Plywood’s future as well as 
its past was celebrated at a 
three-day Golden Jubilee 
Meeting in Portland, Ore., 
June 19-21. 

More than 1,200 civic and 
industry leaders paid tribute 
to plywood, first manufactured 
near Portland 50 years ago. 
Among the principal speakers 
was Ben H. Hazen, president 
of the Benjamin Franklin Federal Savings and 
on Association and Portland’s “Citizen of the 

ear.” 

Speaking on the Home Mortgage 
Hazen declared: 

“The home mortgage dilemma is whether to 
seek the new billions of home improvement 





BEN HAZEN 


Dilemma, 


money by government subsidy or private enter- 
prise. I vote for the home town judgment of the 
men who know the home town prospects and 
needs.” 

Hazen, a former president of the Douglas Fir 
Lumber Co., Portland, added: 

“Two choices lie ahead. Either we must con- 
tinue making the homeowners obligation a liquid 
commodity on the open market or we must find a 
way to attract more money into the home loan 
market, where the borrower lives and where his 
future home ownership can be nurtured by local 
enterprise.” 

A highlight of the Jubilee Meeting was the 
exhibit of 50 “Golden Ideas” for fir plywood. 
These were conceived and designed by five of the 
nation’s leading architects chosen to show new 
uses for plywood in residential construction and 
design. 

Other events on the three-day program, just one 
phase of a $2.5 million promotional effort this 
year, included a two-hour pageant, “The Plywood 
Age,” which dramatized the history, growth and 
future of the plywood industry. 





Members or Subscribers to the Douglas Fir Plywood Association 





Aberdeen Plywood Corp., Aberdeen, Wash. 
Anacortes Veneer, inc., Anacortes, Wash. 
Associated Plywood Mills, Inc., Eugene, Ore 
Astoria Plywood Corp, Astoria, Ore. 
Brookings Plywood Corp., Brookings, Ore. 
Buffelen Manufacturing Co., Tacoma, Wash. 
California Pacific Plywood, Inc., Sonoma, Calif. 
Cascades Plywood Corp Portiand, Ore. 
Centralia Plywood Co., Centralia, Wash. 
Columbia Veneer Co., Seattle, Wash. 
Coquille Plywood, inc., Coquille, Ore. 

Coos Bay Lumber Co., Coos Bay, Ore. 
Crescent Plywood Co., Crescent City, Calif. 
Durable Plywood Co., Ukiah, Calif 

Elliott Bay Mill Co., Seattle, Wash. 

Evans Product Co., Coos Bay, Ore 


Georgia-Pacific Plywood Co. ympla, Wash 
Harbor Plywood Corp., Aberdeen, Wash. 
Hardel Mutual Plywood Co., Olympla, Wash 





Everett Plywood and Door “~<- Everett, Wash. 


Edward Hines Lumber Co., Westfir, Ore. 
Humboldt Plywood Corp., Arcata, Calif 
Industrial Plywood Corp. Ukiah, Calif 

Kalpine Plywood Co., Klamath Falls, Ore 

Linn Plywood Corp., Albany, Ore. 

The Long-Bell Lumber Co., Longview, Wash 

M and M Wood Working Co., Portiand, Ore. 
The Martin Brothers Box Co., Oakland, Ore. 
Medford Veneer & Plywood Co., Medford, Ore. 
Menasha Plywood Corp. North Bend, Ore. 
Milwaukie Plywood & Door, Inc., Milwaukie, Ore. 
Mt. Baker Plywood, Inc., Bellingham, Wash. 
Multnomah Plywood Corp., Portland, Ore. 
Mutual Plywood Corp., Eureka, Calif 

North Pacific Plywood, Inc., Tacoma, Wash. 
Northwest Door Co., Tacoma, Wash 

Oregon Piywood Corp., Buffalo, N. Y. 
Oregon-Washington Plywood Co., Portland, Ore. 


Pacific Veneer & Plywood Corp., Bellingham, Wash. 


Paragon Plywood Corp., Crescent City, Calif. 
Peninsula Plywood Corp., Port Angeles, Wash 
Puget Sound Plywood, Inc., Tacoma, Wash 
Roseburg Lumber Co., Roseburg, Ore 

St. Paul & Tacoma Lumber Co., Tacoma, Wash. 
Simpson Logging Co., Seattie, Wash. 
Snelistrom Lumber Co., Eugene, Ore. 

Southern Oregon Plywoods, Inc., Grants Pass, Ore 
Stevenson Plywood rp., Stevenson, Wash. 
Umpqua Plywood Corp., Springfield, Ore. 
United States Plywood Corp., Seattle, Wash. 
Vancouver Plywood .. Vancouver, Wash 
Veneer Products Co., Medford, Ore. 

Walton Plywood Co., Everett, Wash. 

West Coast Plywood Co., Aberdeen, Wash. 
Western Plywood & Veneer, Lebanon, Ore. 
Western States Plywood Co., Port Orford, Ore. 
Weyerhaeuser Sales Co., Tacoma, Wash. 
Willamette Builders Supply Co., Aumsville, Ore. 
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TEXTURE ONE-ELEVEN 


New Architectural siding is split-proof, puncture-proof, made with 
100% waterproof glue that is forever immune to water, weather, 
heat or cold. Natural grain, parallel grooving offer high style com- 
bined with strength and durability. 8, 10 and 12-foot lengths. Trade- 
marked and DFPA grade stamped. 


CONCRETE PLYFORM 


No development in the construction field has been more widely- 
adopted than the use of plywood concrete forms. Combines both 
form sheathing and lining in one versatile material that saves time 
and money. 4’x 8’ BB exterior oiled and edge-sealed. 


ROSEBURG LUMBER 


Nature’s finest virgin timber from the U.S. largest stand. This 
exceptional quality is matched by Roseburg’s modern facilities and 
plants to assure greater customer satisfaction with all Roseburg 
Products. All stock, except Plank and Timbers, end stamped and 
thoroughly kiln dried. 


| ROSEBURG LUMBER CO., ROSEBURG, OREGON 


() Please send us the name of the nearest Roseburg Lumber Wholesoler or Jobber 








(C) Please send us the name of the nearest Roseburg Plywood Wholesaler or Jobber 





ROSEBURG 











Firm - 
me) i - ji 4 geoiek 
Dy - 
| 
| Street__. ven 
Order from your nearest | 
l City. * Stote 
Roseburg Wholesaler or Jobber. See Se ANA Ra Bena a es HP J 
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DR. JAMES V. NEVIN, who developed a phenol resin glue 
suitable for mass production of fir plywood in 1934 


BIRTHPLACE OF AN INDUSTRY. l'irst panels were glued 


up at Portland Manufacturing Co., 


St. John's, Ore., in 1905 


for the Lewis & Clark Exposition. 


Where Plywood History Was Made ..... 


of a few 





GUSTAV A. CARLSON, a native of Sweden and a basket 
maker by trade, put together the first panels with the help 
workers 


. . . and the People Who Helped Make It 


AMERICAN LUMBERMAN’S REPORT of the Lewis and Clark Exposition as it appeared 


in the issue of June 17, 


1905 


Forestry exhibitors listed here included the name of the 


Portland Manufacturing Co., which showed its “glued-up” panels for the first time. 


June IT, 1005 


AMERICAN LUMBERMAN. 
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FORESTRY EXHIBIT AT THE LEWIS AND CLARK EXPOSITION, PORTLAND, OREGON. 


Among the state anu individual exhibits in the for- 
estry building are the following, of which merely a brief 
description is gives: 


Pour log sections, 0 to 11 feet im diameter, of fr and 
~pruce | exbibiced by the state of Oregon 

Six planks & fret in witth, 16 feet long, fir and spruce; 
exhibited by the state 

A complete collection of poliehed weeds, showing all the 
native weeds of the state; exhibited by the state 

A collection of the native wild Gowers, shrubs and trees 
of Oregon, to the form of mounted herbarium speciments, 
displayed i revolving cabinets exhibited by the state. 

A collection of dreserd lumber showing commercial woods 
of the etete; exbibiced by the state 

One tag pole 220 feet lung, one fag pole 100 feet long 
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Sixteen fir planks; exhibited by the Jones Lumber Com 
«pany, Vortiand. 

Mamples of white pine, Douglas fir, hemlock, redwood lum 
ber and celling, Goeoriog; faleh, sash and doors; exhibited 
by the Hammond Lumber Company, Portland 

Ten bundles cedar shingles; exhibited by the Oleen Lum 
her & Bhingle Company, lortiand 

Pour Inlaid tables, 12 pleces lalald wood, 2 Inlaid violins, 
1 injaid gulier exhibited by W. KR. Met'ord 

Rpruce doors, moldings, ach columns, siding, splodies. 
xtepping and wood planks; exhibited by the Seaside Spruce 
lumber Company, Beaside 

Theee curly fr boards 
Company, Mortland 

ime yellow fe plank 2x0 - 62 
Potnt Lomber Company, Astoria 


exhiblied Ly the Standard Nox 


exhibited by the Tongue 


suger pine and redwoed; 
Company, lortland 

Veneers, coffee and spice drums, bvaxkets, excelslor etc. ; 
exhibited by the Portiand Manufacturing Company, lurtiand. 

Vine needle Over, fiber pillows, iber mattresses, p.ne needle 
oll, insect powder ; exhibited by the Ilyglenic Mattress Com 
pany, Dortland 

Une section of oak 5 feet in diameter and blocks of native 
woods ; exhibited by Yambill county 

Vine peedie fiber mattremes, pillows, cushiens, musyoite 
bones, chest protectors, oll extracts, perfamery, cigars, soap, 
vlntments and various ether pine needle products; exhibited 
ty the Pacific line Needle Company, Grant's lass 

A pavilion showing sash, govrs, millwork, paneiwork, man 
telwork end interior house finishing; exhibited by the Port 
laod Millmen's Assoviativa, l’ortiaad 

Mozes. box shovks and spruce lumber 


exhibited by the Niewlal eros, 


exhibited bw tha 
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important Milestones in the Og jus’ 


History of the Plywood Industry 


1905—First plywood panels “glued up” at St. John’s, Ore. Panels 
first shown at World’s Fair Exposition, Portland, Ore. 


1908—Production output 420 3-ply panels daily. 


1920—Plywood broke away from “mother” door companies, princi- 
pal plywood users, and was sold on the open market. First 
plywood dealerships established. 


1923—I. F. Laucks developed a water - resistant glue, paving way 
for use of plywood for automobile running boards and floor 
boards. 


1929—Stock market crash crippled plywood industry, sending pro- 
duction down from 305 million feet in 1930 to 200 million feet 
in 1932. 


1935—Using phenolic resin glue, exterior-grade fir plywood was 
first made available by Harbor Plywood Corp. 

1937—Douglas Fir Plywood Association, an organization of ply- 
wood producers, organized on firm footing. 


1938—W. E. Difford hired as managing director to vitalize a sick in- 
dustry. Widespread merchandising program started. 


1940—Output topped 1 billion foot mark (25 mills — 1,200,000,000 
feet). 


1944—-PT boats made plywood famous in World War II. Many oth- 
er war uses shot production to all-time high. 


1955—Industry celebrates Golden Jubilee. Output estimated at 4.5 
billion feet—panels worth over $400 million; 25,000 workers 
in 100 mills; annual payroll $150 million. 


1975—Plywood production will reach seven billion feet, predicts 
Stanford Research Institute. 
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POINT-OF-SALE SIGNS developed by the Douglas Fir Plywood Asso- 
clation. Reading from the upper left corner: a mobile to hang out of 
the way of the store sales area; yard sign for outside display; a 
warehouse sign ruled into handy spaces for listing plywood available 
and prices; a window decal with separate units, which may be elimi- 
nated to correspond with stock handled 


Good Association Sales Aids Available 









Plywood Promotion Made Easy 





FARM PLANS are featured in a spe- 
cial handy catalog. This free catalog 
contains 42 proven plywood farm 
structures ranging from hog houses, 
poultry feeders and feed bins to a 
rice drier. Plans were selected from 
100 designs, which developed from 
DFPA promotions 
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3-D VIEWER takes little counter space. The rack contains 
a rack at the rear for plans matched to the full-color pic be mailed 
tures in the reel. Six sets of reels and matched plans to statements. 
promote plywood storage units for do-it-yourself trade are 
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DIRECT MAIL KIT contains 1,200 insert sheets, which may 
different one each month—with the firm’s 
The 12 separate units of 100 mailers each fea 
ture 12 of DF PA's built-in storage ideas. Each insert has 
now available a “flash” message on one side 
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OVERHEAD SIGN at Ebenreiter Lum- 
ber Co., Sheboygan, Wis., reminds 
customers that plywood is “Today's 
best buy.” 


So the individual dealer can capitalize on its national promo- 
tion, the Douglas Fir Plywood Association provides a wide variety 





of merchandising tools. 


How Dealers Are Using Sales Tools 













Douglas Fit 


Handy Panels 
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HANDY PANEL RACK in Builders’ 
Square showroom in Culver City, 
Calif., makes plywood shopping easy 
Free plans are available and each 
piece ig priced for self-service 
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Sa st tape 







OUTDOOR SIGN made of plywood and designed for maxi- 
mum visibility a reminder to buy plywood and 
also promotes the DF PA trademark 


servers as 
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BACKYARD BOAT BUILDERS set tips on plywood for 
small boat construction on a weekly television show for 
home handymen sponsored by Edward Hines Lumber Co., 
Chicago tasic DF PA boat plans were made available to 
viewers 
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Personal Assistance Clinics Help 


WILMINGTON, DEL. Educating home- 
CLEVELAND. Informative selling owners to economical uses of plywood 
quadrupled plywood sales at Forest through informal clinics boosted ply- 
City Material Co. The firm’s salesmen wood sales $150,000 in one year at Your 
help homeowners overcome special Home, Inc 
problems not answered by the ample 
supply of literature. 


Ligue 


AT BAR 
PRICES 


Take Your Pick 
s? i Panels of 


— 4 | aT i Real Wood 1955 


Large, Light, 


12 Dealer Tips 
for Selling Plywood 


Dealers all over the country are 
Profitable Sundies promoting cash-and-carry sales of ply- 
TOPEKA, KAN. Bundling scrap ply 


wood created a profitable package and wood. 
increased store traffic 150 at Whelan 

Lumber Co. Bundles sell for 50¢ and 

75¢ 


) 
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Let us relieve you of the problem of locating MIXED ORDERS 
of hardwood and fir plywoods, doors, hardboards and other 
items. We stock fir plywoods in thicknesses from 4” to 1”, width 
from 24” to 60”, lengths from 48” to 192”. We can fulfill all your 
requirements with one order and deliver immediately with our 
own KOCHTON PLYWOOD trucks from a modern, well-stocked 
warehouse. Choose from the KOCHTON products shown below: 
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Contact us on LUMBER sooditniiies cli agit ain ieee 
e eciahzing in rect mill shipments AA. OF “Ae 
in Carload Shipments = : ¥ A s 


DECATUR, ILLINOIS SOUTH BEND, INDIANA COLUMBUS, OHIO 
North 22nd Street 1013 S. Main St. 1273 Edgehill Ra. 








ongane 3-9742, atts Atlantic 7-7715 Klondike 3507 
od Tet INDIANAPOLIS, IND. MILWAUKEE, wis. 
Tyler 8-2000 777 W. Tibbs v 500 S$. Eleventh St. 

LOS ANGELES, CALIF. Melrose 6-343. Orchard 2-6730 
Seed Sen MINNEAPOLIS, mian. GREEN BAY. WIS. 

- 1 Taft St., W.E. 1449 S$. Broadway 

SAGINAW, MICHIGAN ‘ 

1234 Rust St-3.5a93 Orville 2444 Renters &-<a79 LY ele) D awo VENEER CO.., INC. 
GRAND RAPIDS, MICH. CINCINNATI, OHIO FORT WORTH. TEXAS 
224 Graham, $.W. 3250 Fredonia Ave. 2505 N. E. 33rd St. 

Glendale 6-5466 Capital 1259 Vinewood 2878 


GENERAL OFFICES & WAREHOUSE - 509 West Roosevelt Road - Chicago 7, Illinois - Phone: TAylor 9-0800 
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PLYWOOD 
SC ALLOPING 


Bin 


Sells Valances 


VAN NUYS, CALIF. A brisk self service business in valances was 
started at Neiman-Reed Lumber & Plywood Co. when scrap 4” ply- 
wood was cut into scalloped valances. During six months the firm 
sold 20,000 lineal feet at 5¢ to 13¢ a foot, depending upon the width. 
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Kitchen Cabinets 


BIRMINGHAM, ALA. A 
ae aX kite hen planning center at Small Sheets 
ee aa Seale Lumber Co. helps use 
: plenty of plywood. The cabi- CULVER CITY, CALIF. Small-size sheets from 
nets made in the firm’s shop 2x2 feet upward move fast at Anderson Ply 
are about 90¢, plywood. Seale wood Sales, Inc. Handymen buy about $200 
averages eight kitchen jobs a worth of the small sheets on Saturday morn- 
month for a gross of $5,000. ings 
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8 do-it-yourself ideas for week-end carpenters 


Here's a happy combination that makes do-it-yourself easy, 






quick and satisfying’ 


SAVE MONEY AND With Weldwood Fir Ply wood, you can | 
projects. Make things for the he 
— -* Mm Most patterns are full size all 
EA PATTER step-by-step directions and pict 


' 

materials. Your lumber dealer can furnish the exact 

AND amount of superior Weldwood Fir Plywood you'll need. 
And chances are he'll have all the other materials, too. 

Get started today —send the coupon now | 








Ask your lumber dealer for Beer op 
, New York 


WELDWOOD: gp == 
DOUGLAS FIR PLYWOOD € C #x26-25 
A product of United Stotes Plywood Corporation a f 


LARGEST PLYWOOD CPGAMIEATION 
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Get in on Weldwood’s July promotion! 


COOL CASH IN JULY! HERE'S ANOTHER 
BIG WELDWOOD TRAFFIC BUILDER... 


Over 9,500,000 families—potential ply- 
wood do-it-yourself customers —will 

q see this advertisement in the July issues 
of Better Homes & Gardens, American 
Home, Popular Science and Popular 
Mechanics. 


Big do-it-yourself market gets big- 
ger every day. Here’s how you can 
get this business. 


1, Be the plywood man in your com- 
munity! Ads like this give people ideas 
on what to make, what material they 
need to do it, and where they can buy 
the pattern and material, We tell them 
to see you... their lumber dealer, 


2. Stock Weldwood Fir Plywood. Use 
the power of the Weldwood name— 
among consumers it’s the best known 
name in the plywood industry! Let 
people know you regularly stock su- 
perior Weldwood bir Plywood o6G and 
make sure your stock is ample in sizes 


and thicknesses! 


3. Get sales-building Easi-Bild* pattern 
display. |t shows 220 famous Kasi-Bild 
patterns—and it's provided free to new 
dealers with order for initial pattern 
assortment! Many yards find that this 
display is a powerful sales attraction in 
its own right. 

4, Send for display posters and ad mats! 


Tie in with this consumer ad with ads 
of your own in your local paper. . . 

















Easi-Bild Pattern display and under-the-counter storage tray pack 
a terrific sales wallop. Find out how to get yours by sending coupon! 


Weldwood’ 


DOUGLAS FIR PLYWOOD 


A product of 
United States Plywood Corporation 


World's Lorgest Plywood Organization 
* 
( Weldwood h 
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display the ad in poster form in your 
yard and offices... have your salesmen 
talk up the idea among customers. 


Get started early...time’s a-wasting! 
Send the coupon today so you'll have 
enough time to set up your program 
properly, 

*Trade Mark Easi-Bild Pattern Co 





celeedeteteteteteteteteletebateteteteteted 
AL-6-55 

United States Plywood Corporation 

Weldwood Building, 55 West 44th Street, 

New York 36, New York 

I'd like to get in on your big July fir plywood pro 

motion. Rush posters and ad mats.( ) 

Have an Easi-Bild pattern representative 

contact me. ( ) 





NAME... 
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Custom Cutting 


SALT LAKE CITY. Custom cutting 
with a special wall saw developed by 
the Utah firm has increased plywood 
sales 35% at Nu-Way Builders Supply 
Co. A small charge is made for cut 
ting 


Fa PLYW Aa, Salute to Plywood 
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Sells by the Pound 

OIL CITY, PENNA. Borland Lumber 
Co. sells plywood shorts by the pound. 
The scraps are kept in oil drums in 
the showroom. 














Good Identification 
LOS ANGELES. Customers parking at Owens-Parks Lum- 
ber Co. can’t help seeing this brightly lit gallery displaying 
interior and exterior grade plywoods. 
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Johnny-on- 
the-Spot... 


your local 
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Your independent plywood jobber is Johnny- YOUR LOCAL PLYWOOD JOBBER DELIVERS THESE 


on-the-spot! That means quicker delivery of 5 EXTRA SERVICES AT NO EXTRA COST.:s 
the supplies you need . . . faster service to keep 
your jobs moving, your customers satisfied. @ Quicker delivery 

: : @ Personal interest 

Because your local plywood jobber is a local @ On-the-spot inventory ... frees 

businessman, he’s as near to you as your tele- your working capital 
phone. He’s up-to-date on your market, your @ Helps your salesmen develop new, 
needs, your newest business opportunities. He’s profitable business 
your backstopper, too. You don’t have to tie up @ Maintains a diversified stock, with 
money in a wealth of idle supplies, he’s got what a wide choice for most jobs 


you need, when you need it. And the dollars you Evans Products Company, Dept. $-6, Plymouth, Mich. 


spend with him stay right in your own backyard Plants at: Coos Bay and Roseburg, Ore.; Vancouver, B. C, 
os 6 yng y ‘ y Sales Offices: Plymouth, Mich.; New York, N, Y.; Chicago, 
returning to you over and over again! Ill.; Coos Bay, Ore. 


1905—FIR PLYWOOD GOLDEN JUBILEE—1955 


DFPA grade-marked for uniform quality 


V LVAMEER HR PLYWOOD { Evaneer is ao T.M. of Evans Products Co. + Evans is an associate member of the NPDA 
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Free Cutting 


BELL, CALIF. Atlantic Lumber Co. 
custom cuts plywood right in the show- 
room with this saw developed by its 
employes. There is no charge for the 
service. 












Customer Pricing 


BOSTON. The Piywood Ranch buys 
plywood scraps from mills by the 
truckload and lets the customer name 
his own price. The firm reports cus- 
tomers are realistic about pricing 





Display Samples 

BALTIMORE. MaclLea Lumber Co., 
Maryland wholesaler, helps dealers in 
the area promote plywood with its at- 
tractive display of samples in its show- 
room. Contractors and home builders 
are welcome to browse 
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You can make anything with FIR PLYwoopD 


In 1911, Long-Bell began manufacturing and sell- | manufacture — strict moisture control of veneers — 
ing plywood. From those early days 44 years ago even application of glues between plies — proper 


Long-Bell has grown with the industry—AND NOW : h d ethods — ° 
there are 3 modern Long-Bell plants to serve you curing by both hol and cold prose m ; r 


| es QUALITY PLYWOOD—and here's why: assure you of quality plywood: 
t The latest, most advanced processes—In each of During these 44 years, Long-Belll has built business 
| the three Long-Bell plants you find rigidly controlled on satisfied customers and prompt customer service. 
; Look to Long-Bell for these Forest Products: 
/ LUMBER: West Coast Fir, Hemlock and Cedar, PLYWOOD: Douglas Fir, Knotty idaho White Pine & 
! Ponderosa Pine, California Douglas and White Fir, and Ponderosa Pine. : 
j Southern Pine and Hardwoods. LONG-BELL FLAKEWOOD 
| OAK FLOORING FIR TEXTURE ONE-ELEVEN 
MILLWORK AND FACTORY PRODUCTS: 2 
Mes eas FIR: Quolity Frames, Industrial Cut Stock, avg stg 4 TREATED itn Creceot sot 
r Doors, Kitchen Cabinets, Prefabricated Building Stock. / 


4 Standard Salt Preservatives. 
PONDEROSA PINE: Quality Frames, In ustrial Cut 

Stock, Sash and Doors, Glazed Sash, Box Shook BIRCH FRONT KITCHEN CABINETS 
_. . Varied Products. TIMBER FABRICATION 


The Jone Re Iymber Company 


Established 1875 — Kansas City 6, Mo. 
DIVISIONAL OFFICES 
EASTERN DIV. — KANSAS CITY, MO. WESTERN DIV. — LONGVIEW, WASH. 








AVAILABLE TO LUMBERMEN FREE — “TREE TO TRADE” FILM 
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to the 

FIR PLYWOOD INDUSTRY 

ON ITS GOLDEN ANNIVERSARY 
“The first 50 years are 


the toughest,” they say. 
So we expect an even 


Michigan 


DETROIT | 
_ TOLEDO rl oP 


CLEVELAND 


* 
DAYTON tributed a share toward 
W. the industry’s rapid 
growth. In the process, 
we, too, have grown. 
Midwest now has of- 
fices and warehouses in 
Detroit, Dayton, Cleve- 
land and Toledo. 


FOR DOUGLAS FIR PLYWOOD 


—and all other softwood and hardwood plywoods, 
doors, and other building specialties, turn to one of the 
Midwest Plywood Company offices, For warehouse stocks 
or direct-mill cars, dealers in the midwest go to Midwest 


for top service. 


; greater 50 years of 
Indiana ; + Pa, Progress for the Fir 

' Ohto 4* Plywood Industry in 

' } the years to come. We 

: ; are happy to have con- 

' 

i) 





Kentucky 


flush 





TEXAS 4-8000 
10101 LYNDON 
DETROIT 38 


HEMLOCK 3757 
101 BAINBRIDGE 
DAYTON 2 





MIDWEST PLYWOOD CO. 


EXPRESS 1-9100 
2717 EAST 75TH 
CLEVELAND 4 


J FULTON 3733 
today: 1510 ELM 
TOLEDO 4 

















A beautiful Pine Door 
combined with self-storing 
Aluminum Sash and Screens. 

A Screen Door or Storm Door 
simply by raising or lowering 
the Sash. Sash and Screens 
easily removable. Full length 
Screen Door for the hot summer 
months if you wish. 


eee 





For further particulars ask 
your Sash and Door Distributor 
or write — 


THE COMBINATION DOOR CO. FOND DU LAC, wis. 





more and more dealers are saying 


“Let’s handle 


GRIFFIN’ 












Cat 
wh240 
Wrought 
Steel 
Butts 
Also in 
Square 
Corners 


“The dependable line of hinges to 
handle” . . . that's the trade’s way of 
saying “We like to sell Griffin prod- 
ucts.”” Order from our full line of 
wrought steel butts — plus a com- 
plete line of shelf hardware—in the 
selections you know your customers 
want. 


GRIFFIN 


“since 1899” 
MANUFACTURING CO. 
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NEW VISIPAKS— 
Order by the carton 
of individual 
carded items. 


ERIE, PA. 


<<. MER ee: 











Um 
KILN DRIED 


YELLOW PINE PIB 


Grade Marked and Double End Trimmed. Quality manu- 
facturing and dressing for complete dependability. 


Fon 9 0 UR 







Also Flooring — Siding — Boards, etc. 


W. M. McGOWIN LUMBER CO. 


PINE APPLE, ALABAMA 





(For more data on advertised products fill in the coupon on page 104) 
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3-D color pictures of gar- 
ages they have built, also 
newspaper advertising, has 
spurred sales by Wisconsin 
dealer. 


“If you want to sell it, show it,” 
is the sales philosophy of the 
Steele & Loeber Lumber Co., Mil- 
waukee, Wis. 

Putting this idea into practice, 
the firm recently erected five full- 
size garages adjacent to the busy 
Port Washington Road to let thou- 
sands of passing motorists know 
they were selling garage packages. 

Each year since the firm opened 
three years ago it has increased 
its sales volume 25%. 

“Our main item has been garage 
construction,” says sales manager 
Raymond Donninger, “but we are 
presently working up an appreci- 
able lumber volume as a result of 


our many contacts with home- 
owners.” 
The bulk of the hardware and 


building items sold by the firm are 
involved in their specialty of ga- 
rage building. 

Practically all garages are built 
by the firm’s mechanics. The av- 
erage price tag on a garage pack- 
age is about $800; some are tick- 
eted as high as $3,700. 

The most popular model is ° 
14x20 garage which sells for $75( 
to $850, depending upon ornamen- 
tation involved. 

The five display garages help 
give prospects ideas to aid in their 
final selection of a building. In 
actual practice, most jobs are 
modifications of the samples. 


Stereo Viewer Helps Sales 


Donninger has learned that a 
stereo viewer is an effective sales 
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TWENTY-FOUR HOURS A DAY this five-garage display along a busy highway 
promotes garage packages for Steele & Loeber Lumber Co. 


Five Roadside Models Help Sell Garages 





Drive Out Today and See Our 5 Full Size 





Model 
GARAGES 


Open for 
Your Inspection 
Sunday, 10 to 5; 
Weekdays, 8 to 6 
Lined WIth Weatherproot Stealetion 
te Raves 
SESS Feaem scphet Chtaghee, tow 
* Douglas Fw or Ponderosa Pine Siding 


Bt 





Custom Models 
Priced From 





$ ) amine 
Zaire 0 700 
Pre-Cut Gorages Also Available 5 § ees 


$14.4 PER MONTH 








Choose Your Model Now, Before the Spring Rush! 








NORTH PORT WA 


STEELE & LOEBER 


* it COSTS NO mC 


A CUSTOM.-8 





MBER 
OMPANY 


RE TO OWN 





HIN 





PACKAGE PRICES and budget terms have 
business for 


successful garage package 


tool in selling garages. 

“We take 3D color pictures of 
almost every garage we erect,” 
says Donninger. “They help us 
make sales because we can show 
the prospect a number of realistic 
color shots of our work in differ- 
ent sections of the town without 
leaving the office.” 


Resort Area Sales Up 

A growing source of 
Donninger says, is from garages 
built in the nearby lake resort 
area. Many of these garages are 
used for living quarters by people 
who are building lake cottages 
themselves. These garages require 


volume, 


helped build a 
Steele & Loeber. 


some additional millwork and win 
dows to make them habitable. 
Garages with screened-in play 
areas are becoming increasingly 
popular in the area. Many garage 
owners buy the materials and 
screen the garages themselves. 


Display Brings In Leads 

Garage leads come from several 
sources — newspaper ads, radio, 
TV and customer referrals. But 
the primary source of Steele & 
Loeber’s leads come from the five- 
garage display. Brightly illumi- 
nated at night, the display pro- 
motes garage packages 24 hours a 
day. 
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Island Fixture 
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Store interiors 
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Planning 






Store Exteriors 










by Departments Paint Wall Unit 





Basic Wall Unit 






Modern Store Design 
13 



















Roofing and Siding 





10 





Board Products 





Inventory Controls 








As we begin this series, latest figures 
show the sales of all retail stores at an all-time high. This tremen- 
dous strength in retailing is being matched by unprecedented re- 
modeling and the building of hundreds of new stores in every sec- 
tion of the country. 





Lumber and building materials dealers have a vital stake in 
fully matching the pace of other retailers in improving their sell- 
ing facilities. There is every indication that even a sizeable invest- 
ment in a better store will pay-off promptly. Continued population 
growth and the long-range vigor of the nation’s economy back 
this belief. 

We are beginning a lively, timely series on a subject that pre- 
viously has been only approached piecemeal by others. One entire 
issue, for example, would only scratch the surface and leave the 
reader at sea. This series will take you step-by-step through fun- 
damentals, the latest new developments, and finally you will learn 
how to build low-cost multi-purpose fixtures in your own shop. 

















The talents of many skilled people and organizations are help- 
ing us with this material. Together we have set several goals—to 
increase your sales, to suggest new flexibility in the store, to make 
shopping easier, a warmer more pleasant experience for your cus- 
tomers. 

The Editors 


60 June 27, 1955, AMERICAN LUMBERMAN AND 






























ing and remodeling its showrooms. 


This series is dedicated to the dealers who be- 
lieve that this growing $10 billion industry is 
entitled to: 

1. a new, fresh approach to retail store plan- 
ning, with greater emphasis on the products that 
create the greatest volume and profit. 

2. a program for custom-designed store fixtures 
that can be built at low cost in the dealer’s own 
shop. 

3. the merchandising “know-how” developed by 
retailers in other fields that can often successfully 
be adapted by this industry. 

As this series develops we will perhaps irritate 
and discourage many of the displays practices 
widely used in yards today. We will do this reluc- 
tantly and only when field-testing or positive re- 





search makes taking such a stand advisable. 
Time for Plain Speaking. We believe the time 
has come when some definite things must be said 
on the whole subject of stores and showrooms. 
This industry needs not “guess and by-gosh,” but 
facts, advance designs and sound thinking as it 
becomes more mature. 

It is, of course, easier for a magazine to just go 
along and run feature after feature on new and 
remodeled stores as they become available. But 
as we see it such an editorial policy has several 
drawbacks. A steady diet of case histories fre- 
quently becomes monotonous and often fails to pre- 
sent anything really new. Then, too, dealer stories 
often rarely give the dealer’s thinking—frequently 
the most important feature of a new store. 

This series really started a year ago when let- 
ters from dealers began to show a rising interest 
in remodeling old stores and building new ones. 
Later the comments of dealers attending the man- 
agement workshops developed by Art Hood, editor, 
American Lumberman, became another indication 
that a coordinated series on store design was 
needed. 
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This first article reviews fundamentals of store design and 
suggests that this industry is losing some of its character in build- 


planning the showroom 


Blueprint for the Project. .It became the goal of 
this staff project to assemble everything related 
to the retail showroom and draft a cohesive plan 
of presentation that began with basic principles 
and then moved on to pin-pointed specifics. In a 
sense it eventually has developed to be a coordi- 
nated short course on the showroom that became 
crystallized as field research took place. As the 
series progresses you will be given everything 
from the latest on planning a parking space to 
management objectives for a new showroom. 

And we begin the specifics at this point—with 
management or owner objectives for a new or re- 
modeled store or showroom. 

Asking a client the purpose or mission for a 
showroom is the first question posed by the pro- 
fessional designer when planning a showroom. 
And a clearly defined goal pretty much determines 
the eventual success or failure of the new store. 

It’s a common expression in this industry that 
some dealers have built a lot of nice “monuments” 

—beautiful stores that lack sales “oomph.” Even- 
tually these stores get straightened around and 
show a profit but only after a hair-raising period 
of trial-and-error. A clear statement of the new 
stores objectives will go a long way in reducing 
“monuments.” 

Basic Assumption. Usually the new show- 
room is to be planned for more consumer selling. 
It’s normally considered that a yard slated for 
contractor business doesn’t need a showroom at- 
mosphere. We know this is established industry 
thinking but we just don’t agree with this line of 
thought. We find from experience that contrac- 
tors will appreciate and use effectively a new or 
remodeled store. It will help him select the newest 
and best products for the homes he builds or im- 
proves. In a sense your yard will become his per- 
sonal sales headquarters where he will bring his 
customers for a final selection of materials. It 
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ABA? crore a 


Helping the dealer who now is handicapped by obso- 
lete fixtures is the prime goal of this new series of arti- 
cles. Properly stocking, pricing and organizing existing 
fixtures will also be covered. 


— 
avs | | be 


Windows are supposed to be the stage of a favorable 
impression of the entire store. Customers looking 
through the window of this new store see a jumbled 
half-hearted array of products on excellent island units. 


New stores are frequently falling down on the interior 
fixtures. On the outside this showroom is modern but 
products, as above, are indifferently merchandised. 
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brings your yard directly into the picture and is 
one positive step toward more control of the sale. 

It is admitted, of course, that a yard selling 
mainly to the contractor doesn’t require a huge 
salesroom but the contractor is like any customer 
—he approves a bright, attractive store with prod- 
ucts wel] displayed. 


Product Emphasis. Early in our field research 
it became obvious that one of the great difficulties 
in planning the store was selection and space al- 
location for the products to be sold. This subject 
will be fully explored in the August 8 issue, but 
we can say this at present. 


The retail lumber and building material store 
in recent years has been flooded with many new 
lines of products. In general added lines fit in 
perfectly with the slogan of the National Retail 
Lumber Dealers Association, “See your lumber 
dealer first when you repair, build or remodel.” 


But something serious has happened as these 
lines have been added. Marginal lines that provide 
perhaps 5% of the overall volume are now occupy- 
ing as much as 20% to 25% of the display space. 
Surely the time has come for a re-appraisal. Also 
even a brief check in stores today will illustrate 
that products that produce 10% to 15% of the 
volume are either not displayed at all or given 
limited space in the store. 


Losing “Character.” From the customer’s view- 
point this industry has already lost some of its 
character by failing to adequately display the 
basic products that pay their way. And again from 
the service viewpoint and from the angle of self- 
service, tough study of allocated space is long 
over-due, 


The relationship between volume and display 
space given is not always an exact one. Lumber, 
for example, may be 35% of your volume but no 
one in his right mind is going to suggest that you 
use 35% of your display space for this line. Still 
it does make sense to take a fresh look at the 
lumber self-selection bins in later issues. 

Legitimately some products should be given, at 
times, floor space out of proportion to the sales 
realized, because they frequently are brand new 
or create related sales. Paint, for example, or 
power tools might fit into this category. 

In planning your new showroom you m'¢ht like 
to compare the composite sales volume figures of 
the 1,200 leading dealers who attended Art Hood’s 
management workshops. 


DEPARTMENTAL AVERAGES 





Average 
The Percentage of Total Material All 
Sales in Each Department Workshops 
Lumber and Related Products............0:++ 30.0% 
PR WOOE  nciscossvssesntes sscsqnaiietnsinctasseonsisdantinocets 5.0 
Metal Building Products..............scseesees 2.4 
Windows, Doors & Millwork............00000+ 10.6 
Paint & Decorating Products................0+ 6.0 
Hardware & Related Items..........0000 6.0 
Ghee, Cottey sccccasshceenstininesintstinpistincesseuns 1.0 
Electrical Supplies & Fixtures................ 2.2 
Board & Wall Tibteceicessescsvvercccsromsceeveesseevece 4.4 
Floors and Floor Covering.............c000seer 3.0 
Roofing, Shingles & Siding............::c0000 6.5 
Fe tiGheeh * csicssensecesekvieusoiidedecetbesesvseneaneshaniie 3.9 
Heating, Ventilating ............:cccsssseereeeeeees 1.5 
Cudeee LAVIN snciinssrcsinsteratevsirsersviesiine 1.0 
Kitchen & Bathroom .........cccssssssseeeeeeeeee 2.3 
Garages, Garage DOor.............:csssseesseeereee 3.0 
Plaster & Plastering Products.................. 3.7 
Cement & Masonry Products.............:0000+ 4.0 
Clay & Tile Prodwcts.:.cccccsccssssscvvessessoscciavees 2.2 
Dodie, Teed Bai cisccceteccscrvwiiscssiectnncetors 1.3 
100.0% 


Dealers have told us that they are presently not 
displaying products like insulation, roofing and 
board products because they are so difficult to vis- 
ually present. The point surely is well taken but 
research encourages us to report emphatically 
that dramatic, effective display is a possibility for 
every product you now handle. 

As this series progresses you will be given prac- 
tical display ideas for these “problem products” 
that will often be complete departures from any- 
thing previously seen. Yet, they will be practical, 
easy to use and the result of a pooling of ideas of 
people both in and out of this industry. 

Flexibility Keynoted. If there’s one word that 
should describe planning for retail showrooms in 
this industry it should be flexibility. The store 
layout, the fixture that can’t be converted or ad- 
justed for another line of products usually should- 
n’t be considered. There are some exceptions, of 
course, but with new lines being added and 
changed emphasis on lines becoming so important 
from year to year a rigid store can be a distinct 
liability. 

NEXT ISSUE. In the second article in this series, 
the location, design and parking facilities for a 
modern yard will be presented. Illustrated and de- 
scribed will be a “dream” showroom with exposed 
laminated rafters, fiber glass ends and plexidomes 
for daylight store illumination. 
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1. DISTINCTIVE REDWOOD GATE is demonstrated to a 
potential customer by yard manager Stan Kelton at the 
Heet Brothers La Habra yard 


2. REDWOOD PATIO COVER is part of the regular display 
at the Heet Brothers yards. It can be installed on a do-it- 
yourself basis 


3. DISTINCTIVE SIGN calls attention to the redwood fenc- 
ing display at the firm's La Habra, Calif., yard 


Be a Progressive Dealer. 

Attend the idea-picked 

NRLDA Exe tion, It's at 
Cleveland, Oct, 11-14 


i ee 


LOOK 


ABS 


ak 
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SUNDAY SUP. 
PLEMENT adver- 
tising has created 
many sales leads 
Free estimates, 36 
months FHA 
terms with noth- 
ing down, no 
paint—no upkeep 
reads the copy. 


Does Big Job 
in Custom-Made 








Fencing 


California dealer kept busy filling or- 
ders on “do-it-yourself or we'll do it for you’”’ 
basis. 


Helping customers design distinctive fencing is 
boosting the reputation of Heet Brothers as the red- 
wood fencing specialists in suburban Los Angeles. 

Assisting the customer in planning a fence to meet 
his individual needs, says Don Herron, is the most 
important factor in selling fencing. Herron trains 
Heet Brothers salesmen in the firm’s La Habra and 
Monrovia yards. 

Four salesmen work suburban Los Angeles. Be- 
sides canvassing, the salesmen follow up leads. 
Fencing prices are quotd on a lineal foot basis or 
for the entire job installed by the firm. Financing 
details are also worked out by the salesmen. 

About 50% of the redwood fencing is installed by 
the customers themselves. A staff of 12 men handle 
installations for Heet Brothers. 

Complete lines of fencing are displayed at both 
Heet yards. Large ads in the home sections of the 
Sunday metropolitan newspapers are used regularly. 
Display ads on redwood fencing are also placed in 
community telephone books. Last year the firm spent 
$4,000 for promotion. 

The combination of aggressive promotion and 
offering a personal service has built the firm’s reputa- 
tion as specialists in redwood fencing and lumber 
in the area. 
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New comfort for home owners. 


Larger families, more appliances, and 
open planning are making people more 
conscious of disturbing noise. Cushion- 
tone, a real acoustical tile, absorbs up to 
75% of the noise that strikes its surface 

. adds the new comfort of sound condi- 


tioning to the home at low cost. 





Ss ae mh ew 


Smart ceiling finish. The smooth 
white finish on Armstrong Cushiontone 
The Full 
Random design adds fresh styling to any 


provides a beautiful ceiling. 
room of the house. In new construction, 
Cushiontone replaces plaster or drywall; 
in remodeling, Cushiontone offers an eco- 
nomical way to cover cracked ceilings. 





Display and sell Cushiontone. The 
new Cushiontone display quickly demon- 
strates how little material and money 


sound conditioning requires. Promote 
sound conditioning with Cushiontone for 
basement game rooms, kitchens, children’s 
rooms... use it as an opening wedge to 


get full-seale remodeling jobs. 











Do-it-yourself families make 
good customers for sound conditioning 


You can make big profits from quiet by selling 


nationally advertised Cushiontone tile to home mechanics 





Nationally advertised. You'll find many 
customers already interested in sound condi- 


tioning . . . pre-sold because they've been 
reading full-page Armstrong ceiling ads in 
The American Home and Better Homes and 
Gardens. This advertising builds brand name 
acceptance which helps you sell, Your Arm- 
stroug wholesaler can supply you with Cush- 
iontone. For free promotional materials, see 


your wholesaler or write Armstrong Cork 





Company, 4206 Rieker Avenue, Lancaster, Pa, 


New T & G joint makes application quick, easy. Armstrong Cushiontone 
now comes with tongue-and-groove joint for quick, easy application by stapling or 


nailing; with butt edges for cementing. The home mechanic simply nails up furring 


Armstrong 
CEILINGS 


Temlok® Tile 
. - to quiet and beautify homes 


strips, then fastens Cushiontone to the furring with nails or staples, and the job is 


done. The new T & G joint on Cushiontone speeds application, assures a profes- 


sional-looking job. This new improvement makes Cushiontone a big item in the 


Cushiontone® *¢ 
growing do-it-yourself market and a profitable product for you to sell. 
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MODERN HOUSEWIVES are learning that the telephone is the closest link between 
them and the building materials dealer when they want information about remodeling. 


How’s Your 


Telephone Book Advertising? 


Successful dealers list the 
12 points which can help you 
increase the effectiveness of 
your yellow page listing and 
help bring in more new 
business. 


Since today’s buyers are accus- 
tomed to doing much of their shop- 
ping by telephone, promotion-wise 
dealers are inserting eye-catching 
ads in the yellow pages of the tele- 
phone book to help bring in new 
business. 

Realizing that as a potential 
customer looks at the dealers list- 
ed in the book his selection is 
based primarily on which firm has 
the most compelling advertising, 
these dealers are using several 
different ideas to make their ad- 
vertising stand out from their 
competitors’. 
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Experience has shown that suc- 
cessful dealers follow a number of 
important points when designing 
advertising for the yellow pages. 
Here are some ideas from several 
successful dealers for making 
your telephone directory advertis- 
ing pull more new business to your 
yard: 


1. Use unusual layouts. Try to 
make your ad layout different from 
the conventional ones used by 
most dealers. In the Denver, Colo., 
directory the Lakewood Lumber 
Co. uses pictures of a pretty girl 
leaning against a pile of lumber. 
The Englewood Lumber Co. uses 
lettering of simulated wood 
flanked by boards on each side of 
the ad. 


2. List every service. Each in- 
dividual who refers to the classi- 
fied phone directory has some 
specific purpose or need in mind. 
If your advertisement can reach 


that specific need, where others 
appeal to him in generalities, it’s 
almost certain that he wilil buy 
from your yard. 


3. Play up your phone number. 
If your advertisement compares 
favorably with others in the sec- 
tion then the choice of a lumber 
dealer may rest on the one who 
makes his phone number the easi- 
est to see and read. 

Spartan Lumber Co., Enid, 
Okla., does this by putting its 
phone number in the center of its 
ad layout in big, black letters. 
The firm also uses a good slogan, 
“The Building Material Super- 
market.” 

One Ohio dealer found that a 
listing in the yellow pages brought 
in 18 times as many calls as a 
regular directory listing. 


4. Help spot your firm. Many 
lumber yards run pictures of their 
stores in their ads. The Santa Fe 
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ber dealers. 


A 
Acoustical Materials 
Air Conditioning 
Aluminum Products 
Anchors — Building 
Asbestos & Asbestos Products 
Asphalt & Asphalt Products 
Awnings 

B 
Bathrooms 
Boxes — Wooden 
Brick — Common, Face, Etc. 
Brick — Fire 
Building Supplies 


Cc 


Caulking Compounds 
Cement — Mastic 
Cement — Portland 
Cess Pools 
Chimney 
Chimney Linings 
Cinder Blocks 
Cinders 
Coal & Coke — Retail 
Columns 
Concrete Blocks & Shapes 
Concrete Construction Materials 
Concrete Products 
Concrete — Ready Mixed 
Contractors — General 
Cork & Cork Products 
Creosoted Products 
Culverts 

D 


Display Materials 
Doors 

Doors — Repairing 
Dowels & Dowel Pins 
Dry Kilning — Lumber 


F 
Farm Building 
Farm Supplies 
Barns 
Barnyard Equipment 
Cribs 


Fencing & Posts 





How to List Your Products and Services in the Telephone Directory 


Below are suggested listings for the retail building materials 
dealer in the classified section of the telephone directory. The 
list is a composite of one proposed by the telephone company 
and one developed by management workshops for retail lum- 


Grain Storage 

Machine Sheds 

Milk Houses 

Poultry Equipment 

Stock Feeders 
Fireproofing Materials 
Flashing — Wall, Roof, etc. 
Floors — Materials & Laying 
Floor Armoring 


Foundations 
Furnaces 

G 
Garages 
Garden Supplies 
Gas Burners 


Glass Block, Structural, etc. 
Gutters & Spouts 
Gypsum & Gypsum Products 


H 
Hardware 
Home Building 
Home Financing 


Insulation Materials — Cold & 
Heat 
lron Work 


Kitchens 


Ladders 
Lawn Mowers 
Lime 

Lumber 


M 
Mason Supplies 
Metal Lath 
Metal Specialties 
Metal Trim 
Millwork 
Mortar 
Mortar — Prepared 
Moldings 


Oil Burners 
Outdoor Furniture 


Septic Tanks 


Shingles 


P 
Painting & Decorating 
Partitions 
Piling 
Plaster 
Plywood & Veneers 
Poles 
Porch Enclosures 
Putty 

iS 


Remodeling 
Repairs 

Roof Trusses 
Roofing Materials 


Sand & Gravel 
Sawdust 
Screens — Window, Door, etc. 


Sewer Pipe 
Shelving 


Siding 
Slate 
Slag 
Steel & Steel Products 
Stone — Cast 
Stone — Crushed 
Stone — Cut 
Stokers 
Stone Patching Materials 
Storm Windows & Doors 
Stucco 
T 


Tile Mfgrs. & Distrs. — Ceramic 

Tile Mfgrs. & Distrs. — 
Non-Ceramic 

Timber 

Tools, Hand 

Tools, Power 


Ww 


Wall Coverings — Fabric, Metal, 
Plastic, etc. 

Wallboard & Plasterboard 

Wallpaper 

Walls 

Waterproofing Materials 

Weatherstripping 

Windows 

Wire 

Wood Preserving & Processing 

Wrecking Contractors 








Lumber Co., Denver, Colo., does 
this by reproducing a drawing of 
the firm’s building and a small 
street map showing the location 
of the store. 

5. Offer extra service. The 
customer probably realizes he’s 
going to need a good deal of help. 
He may select the dealer who of- 
fers the most help in his listing. 


BUILDING PropucTs MERCHANDISER 


Here’s a good example of how 
one firm, the Tri-State Lumber 
Co., Salt Lake City, Utah, does 
this. In its advertisement it says: 
“Remodel the modern way! Get 
expert advice and free estimates 
from our house doctor. Convenient 
credit. Arrangements made for 
labor.” 


6. Brag about your firm. If you 


fail to blow your own horn, you 
can be assured no one else will. 
Every advertisement should play 
up the merits of your firm; make 
it a logical choice of the reader 
because it is the best. This should 
be done with tact and good taste. 


7. List emergency service num- 
bers. One of the easiest ways to 
(continued on page 104) 
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more than 7,000,000 installations 








Flush doors may look alike but only 
the Paine REZO door has a fully 
ventilated all-wood grid core to allow 
rapid stabilization of moisture con- 
tent throughout the entire door. 


No other door on the 
market is made like 
REZO with its air- 
vented all-wood grid 
core mortised into 
rails and stiles for 
strength, rigidity and 
light weight. 
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and over 100 years of 
woodworking experience 


are back of every 





air-vented all-wood grid “ae 
FLUSH DOOR 


Here’s the one flush door you can count on to 
stay sold after it’s installed! And there’s more to 
REZO’s beauty than meets the eye because, hid- 
den inside the richly grained, hand-matched faces 
is REZO's exclusive, all-wood grid core—mortised 
into stiles and rails — that assures light weight, 
strength and rigidity for a lifetime of trouble-free 
service. You can’t sell a better door at any price 

. a door that’s backed by more than 7,000,000 
installations and over 100 years of woodworking 
experience. 


Designs are limited only 
by the imagination . . . 
one of many reasons why 
architects and builders 
specify REZO flush doors. 











LUMBER COMPANY, LTD. 


ESTABLISHED 1853 © OSHKOSH, WIS. 
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Now! Biggest Advertising Ever: f 


Again in 1955 ABC leads the 
field with powerful, consistent 
advertising in the leading 
magazines your customers read. 
Together these big magazines 
reach more than 14,000,000 
readers. And all sales leads 
are sent right to you! 


freight savings, | 
for odd sizes. sizes. Heights from 14” 


a i 3 cK 
KD Saves Freight, Space 2 oi Renge of B c 
with Knockdown 
i git with 4” increments to 192". 





































A¥%.~ Up to 10 times 
more storage © 
~ || (KD) units. Fast 


space, plus 7 
8-screw assembly. Standard, special Si 
E I Simple sawcut 15” to 43’, plus in-between 








Consumer-Tested Features 


@ Heavy extruded frames 
heat-treated for top strength! 

5 © Patented spring-clip is 
heat-treated, eliminates 
bending clip. Gives 

sitive seal, too! 

®@ Precision-balanced louvers Mats, color catalogs, 3-D 
for fingertip operation! viewers, window banners, 

®@ Koroseal weatherstripping! TV-radio aids, installation 

er asy- -draining sloped sill! details---for big sales! 


~ Hurricane-Tested 6 ers _ : 












Tested against water and 
air infiltration by 














University of Miami, and Average only 5 to 7 days 
Pittsburgh Testing Lab! on standard or stock sizes! © 
<So he oy 
P’ Guaranteed by we 
Good Housekeeping } Free Details MAIL COUPON TODAY! 
N01 4s avveaisto WAS ee ee ee | 


ADAMS ENGINEERING CO., INC. 
World's Largest Jalousie Factories! Dept. A-6 Box 936 Little River Branch 
Two giant Miami, Fla., plants (below) include 340,000 square Miami 38, Florida 
feet to serve you! Plus. -- Gentlemen: I am interested in learning about a i 
profitable ABC jalousie dealership, Please rush 
full details without obligation 








_ 


To Plast Me -lal-llal-t-lalal- i -t- ee lal goreet t 





MIAMI, FLORIDA ¢ S. HACKENSACK, NEW JERSEY City. Yo State 
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Warehouse Signs Help Double Remodeling Sales 


Painting large, legible signs on 
its warehouse and sheds exposed 
to Santa Monica’s busy streets has 
helped one California firm double 
its sales to home handymen dur- 
ing the past three years. 

These large signs, covering 450 
feet of the Fisher Lumber Com- 
pany’s buildings have helped jump 


remodeling and do - it - yourself 
sales up to 40% of the firm’s an- 
nual volume. 

“We push remodeling and mod- 
ernization,” says Thomas J. Fox, 
president of the firm and a direc- 
tor of NRLDA, “because this com- 
munity is built up and there are 
only a few lots left for new con- 


struction.” 

The lettering varies from three 
to four feet in height. Cost of 
lettering job was $275. 

To back up its sign promotion, 
Fisher spends nearly 2% of its 
gross sales for display ads in the 
local newspapers and the yellow 
pages of the phone book. 

















THIS BRAND IS YOUR GUARANTEE OF A PERMANENT 
SUPPLY OF HIGH GRADE WEST COAST LUMBER IN 


ALL SPECIES 


CANADIAN ForEsST Propucts LtTp. 
FBURNE SAWMILLS DIvisION 


VANCOUVER, B.C. 
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Set up this silent salesman in your yard or 
showroom and let your customers see the ad- 
vantages of a modern, all steel BILCO door — 
the one feature that makes a basement useful, 
convenient and safe. 

Demonstrate the permanence and economy of 
BILCO doors to wood hatchway replacement 
prospects. 

The best sales aid you ever had or return the 
unit for a full refund! 





Available to lumber and building supply dealers only. 
Write today for ail the facts! 
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The three awards illustrated to the right, 


are recent recognitions of AMERICAN LUMBER- 
MAN ’s editorial service to its readers. They are also, 
the only 1954-55 such awards won by a building 
material dealer business publication. 





immediately to the right; the Industrial Mor- = copay 
keting 17th Annual Editorial Competition, Award 
of Merit, Merchandising, Trade and Export Papers, es ats end Cig Page te ee ts 
“For outstanding series of articles published during AWARD OF MERIT TO SOT ER 
the: period ending December 31, 1954. . .” bt H/ American Lumberman & ; " 
Far right; The Associated Business Publications’ \aiy Building Products Merchandiser FOR SUTVSTANOING JOURNALION 
1955 Jesse H. Neal Editorial Achievement Awards, XQ for extctenting cartes  ertcins a | 
Award of Merit, (top) Closs A, ’. . . for a series of BA\ pantcshed harven Ne pre 


r eating December 1) 1954 


editorials on the compensatory pricing of lumber ois 





and building materials at retail.” (Bottom) Class : 2s \\\ canna caput 
6, . .. for the best reporting of a major event or 4 
project.” AMERICAN LUMBERMAN is the only ABP ~ \ 
publication winning two awards in this year’s com- =, 
petition mam © >> ance, 
The two awards for reporting are for a manning >= eet a, tr 
series of articles on the Lu-Re-Co system of residen- / 4 denetve Cnatnmnas aut Gilling Destinations 


tlal house construction, the lumber dealer's answer 
to the increasing competition of prefabricated . 


house factories. i ai Z| | ane Stile coe ema ah ae 





industry service program 
helps lumber dealers sell more 


During the past three years AMERICAN LUM.- industry’s first point of contact with the end con- 
BERMAN has developed an industry service pro- sumer.” 

gram designed to help lumber dealers sell more More and more dealers are embracing this program 
building materials, at a higher profit. : due to a steady decline in their net profit ratios. 
The basic concept of this program is “dealer control despite ever increasing sales volume. 


of the sale, through becoming the building material The program consists of practical management and 


merchandising tools, developed by the editors of 


AMERICAN LUMBERMAN, which dealers can di- 


“Tm: rectly apply in the day to day operation of their 
eo businesses. 
(qi: These tools range from advertising mats to compen- 
4 satory pricing instruction booklets, from store ban- 
—— 
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Dealers will have your product 
story handy fer their all year 
reterence—if it's in our 

ennvel DEALER PRODUCTS FILE 
issue. Write for full details. 





= AMERICAN 


a BUlIding Products srelhamd 


Le L = s7 u a J/\A 
~~ 


Editorial and Executive Offices: Twentieth Floor, 138 North Clark Street, Chicago 2, Ulinois 


























building materials 


ners and display materials to four day merchandis- 
ing clinics, from point of sale display fixtures to 


dealer consumer direct mail material. 


AMERICAN LUMBERMAN is the only source, to 
date, dealers have had for these vital industry serv- 
ices. Which is one reason why 1,084 proven mer- 
chandising building material dealers, who re- 
sponded to a recent nation-wide survey, voted it 


their preferred business publication*. 


Little wonder, too, AMERICAN LUMBERMAN 
has the highest circulation in its field: 27,767 aver- 


age total paid circulation. 


(*) Copies of this new study now available. 


Through their use of the special AMERICAN LUMBER- 
MAN dealer tools illustrated below, several thou- 
sand retailers sell an increased volume of building 
materials, at a higher profit. 





More than 1,300 of the nation's leading building material dealers have 
attended the 44 state and regional management ond merchandising 
clinics, designed and conducted by Art Hood, the Editor of AMERICAN 
LUMBERMAN, during the past two years. 





Financial Advisory Service. Hundreds of dealers have taken advantage of 
this unique AMERICAN LUMBERMAN confidential service, that will analyze 
a profit and loss statement against favorable industry averages, without 
cost to the dealer. 





In the last 18 months, dealers have bought more than $26,000 worth of 
advertising mats from AMERICAN LUMBERMAN's ADservice—an effective, 
low-cost newspaper advertising copy service designed exclusively for build- 


ing material dealers. 





LUMBERMAN 


Financial 6-5380 Other Offices: ATLANTA, CLEVELAND, NEW YORK and the WEST COAST 


Published every other Monday 















































THESE SIX 
NUMBERS ARE / 
THE BEST SELLERS TODAY. 


Most caulk manufacturers carry VITAL 
guns and load their caulk in VITAL made car- 
t idges. If your local caulk manufacturer does 
not stock the VITAL gun model you want, 
write us direct for folder showing our complete 
line. We manufacture 14 gun models and 30 
different nozzles designed to fulfill every caulk- 
ing need for home or professional use. There is 
a licensed VITAL distributor near you who can 
make immediate delivery. 


Only VITAL manufactures a COM- 
PLETE LINE of top grade caulking equipment. 


Products 


MANUFACTURING § CO. 
7508 QUINCY AVE ° CLEVELAND 4, OHIO 
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DECORATING IDEAS are easy to discuss when plenty of 
literature is available. Carl Wood of the W. P. Stephens 
Lumber Co., Marietta, Ga., helps a customer plan a color 
scheme. 


Special Rack Gives 
Pamphlets Big Play 


To get the maximum benefit from manufacturers’ 
sales literature by displaying it in an attractive man- 
ner, W. P. Stephens Lumber Co., Marietta, Ga., has 
designed a special wall rack. 

An eight-foot section of the wall has been cut out 
to form an indirectly lighted alcove. The firm uses 
similar literature racks at its yards in Roswell and 
Austell, Ga. 

“When we stock a new item, we get a supply of 
printed matter about it,” says Armstrong Hunt, re- 
tail manager of the firm. “The first thing we do is 
distribute copies to our salesmen and insist that they 
familiarize themselves with the new line by reading 
the literature. 

“Then we place the pamphlets in a rack in a special 
section and urge salesmen to hand them out to any- 
one who may be interested in the new line.” 

Men working in the yard’s showrooms are respon- 
sible for keeping the racks orderly and seeing that 
the material gets into the hands of logical prospects. 





It's YOUR Show 
we mean the bia 
NRLDA Expositior 
Oct. 11-14 
at Cleveland 
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REDUCE delivery costs IN THE MILL OR ON THE JOB— 
SPEED UP deliveries / A “LION” will speed 


your trimming. 





LION 
MITER MASTER 
A preci duction miter 








cutter ~ the cabinet shop, 
sash, door, and screen mill, 
Cuts two 45° miters at once 
in softwood up te 3” wide 
or narrower hardwood, with 
smooth, shearirg cut. Ad- 
justable bed, back, and knife 
carriage. Guard for operator. Long-lived, 
heavy tool-steel blades can be stoned or 
ground for one inch. Useful accessories. 












Write for literature. 


PORTABLE LION TRIMMER 


This multiduty hi- 
speed precision cut- 
ter goes to the job 
to trim and fit base 
boards, window and 
door casing, stops, 
picture moulding, 
and chair rails faster, smoother, and more 

accurately than sawing and block-planing. 
Deelers: Ask Rugged, with full adjustments, yet truly port- 
about territories 


able—22%," long, with removable handle. 
The R. P Company | or comm You must see toreture to appreciate how 


this Lion can save its cost in one or twe jobs. 
1921 Guinotte, Kansas City 20, Mo. POOTATUCK CORPORATION, 70 Sammis Pl., Stratford, Conn. 


os 


Compicts« 
Beds Shipped 
KD. Easy 
Assembly & 
Mounting 


Unioad a Load 
or Half Load at a Time 



































poet Ss 


TWIN H AR BO RS 
LUMBER COMPANY 


INCORPORATED 1921 


ABERDEEN, WASHINGTON 
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THE Preferred GARAGE DOOR 


Complete With Hardware... 









Send for full details today! 


* Rugged Reinforced 
Construction 


* Precision Balanced 


* instataton WELBILT-VULCAN 


* Smooth 





Feather-Touch COMPANY 
Operation 
* Distinctively Styled 917 Farnsworth Building 
* Attractively Priced 
+ Aveflehie With or MEMPHIS, TENNESSEE 
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Om REDWOOD COMPANY 


ARCATA+ CALIFORNIA 
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American Lumberman 


YOUR AD OF THE WEEK 





ADservice 





Here's Practical, Proven Ad Help for You 


The two ads reproduced below are good examples 
of how lumber dealers coast-to-coast are using AD- 
service to build attractive, interesting, result-pro- 
ducing ads. Here are three ways this exclusive 
American Lumberman plan can help you with your 
newspaper, direct mail and handbill advertising: 


1. You get a supply of mats for every season: A 
total of 254 top-quality mat illustrations of products, 
applications, and completed projects such as garages, 
added rooms, interiors, etc. Available to lumber 


(3-col. ad) 
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BuILDING PropucTts MERCHANDISER 


No. 37 of a Series 


dealers only, these mats attract readers, make your 
ads competitive with others in attention value. 


2. Copy and layout suggestions: ADservice gives 
you layout ideas for ads of various sizes, headlines 
and suggested copy for year ‘round campaign. 


3. Saves you time and money: You get all mats 
for less than the cost of one good drawing. Mats can 
be used over and over again, reducing cost per ad 
to pennies. 


Write American Lumberman today for FREE 48- 
page book showing complete ADservice plan. 


(3-col, ad) 





eee 
OW. Keercced 
t vr. reeeeeebee 

, na 





ees ad 





























maet-helepeshoinvbas)asmbemnelsw alsa, ss 








GAS AIR CONDITIONING 
unit outside house. Panels 
can be stripped in less 
than two minutes. Right, 
with unit, W. C. Coleman, 
founder and chairman of 
the Coleman Co, and Shel- 
don Coleman, president. 


Gas Air Conditioning for Homes 


If the summer’s field testing program goes as wel) 
as expected, the Coleman Co., Wichita, expects next 
year to market limited production of a practical, eco- 
nomical gas-powered summer air conditioner for 
homes. Sharply increased production is scheduled 
for 1957 as Coleman puts gas-powered air condition- 
ing on the market on a gradually expanding basis. 

Announcement of the company’s research project 

s wiaue recencly by Sheldon Coleman, presicent 
and general manager, at a convention of the South- 
ern Gas Association in New Orleans when, after 
speAking on Progress in Gas Air Conditioning, he 
released detailed information on the test model. 

The present test model gas-motor air conditioner, 
the immediate forerunner of next year’s production 
model, is a remote unit for installation outside the 
house. Coleman gave this description of it: 

“Inside a neatly styled, weatherproof acoustic 
housing is a complete factory-assembled refrigera- 
tion system. Inside this box—which is no larger 
than the cooling tower required for an ordinary sys- 
tem—is everything necessary to convert the heat 
energy of gas into a chilled liquid.” 

Current designs include three and five ton units, 
most popular sizes in the residential market. Initial 
installed cost probably would be slightly higher than 
the cost of an electrical system of comparable capac- 
ity. However, Coleman said, when operating costs 
are considered, the advantage in most areas is spec- 
tacular. 

Work on the gas motor system is being done by an 
inter-company team. In addition to Coleman, the 
team consists of D. W. Onan & Sons, power plant 
manufacturers, Minneapolis-Honeywell, control man- 
ufacturers, and the Copeland Refrigeration Corp., 
manufacturers of the compressor used. 


Pointing out that the gas industry needs a summer 
load which the Coleman research into gas air condi- 
tioning is intended to supply, Coleman said the pro- 
gram has been an intensive one for the last three 
years. He said too, the company also expects that 
another—and totally different—system of residential 
gas air conditioning will be in the field test stage next 
year. This might be binary-type refrigerant jet, ad- 
sorption, or open absorption, three other gas cooling 
cycles on which Coleman is doing intensive research 
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work. The work on these three promising cycles is 
being done by independent research organizations 
under Coleman’s direction. 


HDMA Members Adopt Quality Symbol 


The Hardwood Dimension Manufacturers Associa- 
tion has adopted a new policy whereby hardwood 
parts produced by its members will be identified by a 
Certificate of Origin, it has been announced by 
J. Edgar Kennedy, managing director. 

The Certificate of Origin, which will be attached 
to every invoice will serve as a mark of quality. It 
will also be a guarantee that parts shipped by an 
HDMA member have been manufactured in accord- 
ance with the high quality standards of Commercial 
Standard CS 60-48 as to moisture content, gluing 
processes, exact machining tolerances and surface 
finishing. 


Brunet to Blonde in Three Easy Steps 


Three easy steps will change the finish of an old 
dark wood surface to the popular new light finish, 
without scraping or sanding, sweat or strain. That 
is the claim the O’Brien Corp., South Bend, Ind. paint 
manufacturer makes for its new line of Lite-Chrome 
wood finishes. 

No longer need a homemaker choose between 
painting old furniture or spending a great deal of 
time and energy stripping away the old finish and 
restaining. Lite-Chrome, specifically designed for 
old, painted or stained furniture, abolishes both sys- 
tems and gives furniture a stained effect and finish 
that is tough and chip-proof. 

To turn an old dark table into a lighter, more mod- 
ern looking piece, a base coat is applied in the 
same color as the desired finish. Next, a thin appli- 
cation of color grain is made, followed by graining 
with a dry brush and finally, 24 hours later, a clear 
Lite-Chrome finish coat is applied. No sanding is 
required between coats. 

Lite-Chrome comes in four colors, Satinwood, Sil- 
ver Birch, White Elms and Honey Maple. The Lite- 
Chrome finish creates a satin effect. 





AN OLD DARK WOOD table gets a modern blonde finish 
in three easy steps with Lite-Chrome wood finishes, new 
line developed specifically for old painted or stained furni- 
ture by the O’Brien paint company. 
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Malcolm Meyer Named 
President of Certain-teed 


Malcolm Meyer has been elected 
president of Certain-teed Products 
Corp., Ardmore, Penna., succeed- 
ing Rawson G. Lizars who con- 
tinues as chairman of the board. 

Announcement of Meyer’s elec- 
tion was made by Lizars following 
a recent meeting of Certain-teed’s 
board of directors. Meyer was 
also elected a director of the com- 
pany and at the same meeting, 
James L. Strickland was elected 
assistant treasurer. 

Meyer, previously vice-president 
in charge of sales, has been with 
Certain-teed for 18 years in vari- 
ous capacities. Lizars has been 
president and chairman of the 
board since becoming associated 
with the firm in 1944. Strickland 
has been with the company since 
1927. 


Crezon Fused Plywood — 
A Million Dollar Sandwich 


Something new has been added 
to make plywood more practical 
for outdoor construction. It’s a 
plastic overlay on plywood, devel- 
oped by Crown Zellerbach, San 
Francisco, and dubbed the “mil- 
lion dollar sandwich.” 

Crezon, trade name for the new 
material, is supplied to plywood 
mills, where a smooth plastic sur- 
face is bonded to the plywood 
under intense heat and pressure. 
The finished form is called Crezon 
Fused Plywood. 

Advantages of Crezon Fused 
Plywood, according to the com- 
pany are: resists checking, even 
under extreme weather conditions; 
takes paint smoothly and holds it; 
saws without splintering; drills 
perfectly with punched out neat- 
ness; eliminates need for sheath- 
ing when used as exterior siding. 
Among the recommended uses 
are: exterior home construction; 
interior-kitchens, bathrooms, laun- 
dries; outdoor furniture; traf- 
fic signs, billboards, cabinet work, 
small boats, lockers and _ bulk- 
heads. 








KING-SIZE DESK is practical, good- 


looking and easy. A Marlite plastic 
finished panel cut to size, edges 
smoothed and corners rounded is just 
laid across a desk and adjacent file 
cabinet. Panel may be wood grain 
pattern to match wall (natural wal 
nut shown above) or in one of 10 
colors. 


Olin Mathieson Corp. 
Promotes Four Key Men 


Olin Mathieson Chemical Corp., 
New York, has announced the pro- 
motion of four of its executives. 

Robert Cole, named director of 
advertising, will be in charge of 
advertising for all the corpora 
tion’s divisions. 

Henry F. Hunter was appointed 
publicity manager; William F. 
Leonard was named assistant di 
rector of public relations and C. D. 
Stample was appointed security 
officer, in charge of plant security, 
security on government contracts 
and on classified material. 


Buyers Will Pay Extra 
For Quality Siding 


The Pacific Lumber Co., opera 
tor of the largest California red- 
wood sawmills, reports that the 
home building industry is now in- 
quiring for vertical grain bevel 
siding in a ratio of better than a 
hundred to one over flat grain. 

Pacific believes this indicates 
that builders realize home buyers 
are becoming quality conscious 
and willing to pay a little extra for 
superior materials. 

According to Pacific, the facet 
that vertical grain bevel siding 
lies flatter and smoother on the 
wall and holds paint much longer 
seems to be filtering through to the 
home buyer. 








Owens-I-_uinois 
Grass BLiocKx 














BEAUTIFY 


What woman wouldn't love a kitchen 
like the one shown below—a kitchen 
that’s flooded with daylight yet easy 
to keep spic-and-span? She can have 
such a desired feature in her kitchen 
by including a panel of Owens-Illinois 
Glass Block No. $16. 





INSULATE 


A panel of glass block has the insulat- 
ing efficiency of an 8-inch thick brick 
wall. The panel won't frost or sweat in 
winter . . . provides better insulation 
than a window with storm sash, 





PROFIT 


Glass block are easy to handle and easy 
to store. They come pre-packed in 
sturdy cartons of convenient size, They 
are handled in the same way as cement 
blocks and can be made to fit any size 
opening. They go in at the same time 
or they can be used forre-modeling jobs 





Plan now to push and profit from this 
beautiful, insulating, profitable build 
ing material, For complete details how 
easy it is, write Kimble Glass Com 
pany, subsidiary of Owens-Illinois 
Dept. AL-6 Toledo 1, Ohio 


OweEns-ILLINOIS 


GENERAL orricrs(]) ToLEDo 1, OHIO 


SUPERIOR BASE for paint, fused ply- 
wood resists checks, cracks. Needs no 
special paints or painting methods. 


FUSED PLYWOOD is perfect for 
smail boats. Smooth, won't spinter, 
adaptable, impervious to weather 
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Atlas Plywood Promotes 
Muller and Molesworth 


Robert A. Muller, senior vice- 
president, has been elected presi- 
dent of Atlas Plywood Corp., Bos- 
ton, succeeding Elmore I. Mac- 
Phie, deceased. 

Muller joined 
Atlas Plywood 
in 1927 as chief 
engineer and 
general produc- 
tion manager. 
He was elected 
vice - president 
and a director 
in 1930. In his 
capacity as 
chief engineer of the corporation, 
he holds many patents now vested 
in the company’s name, covering 
its products, processes and equip- 
ment. His responsibilities have 
included heading up research and 
development for the company. 

Atlas Plywood has also an 
nounced that Charles V. Moles- 
worth, president of Plywood, Inc., 
warehousing and distributing sub- 
sidiary of Atlas Plywood Corp., 
has been elected a director of the 
parent organization. In addition, 
Molesworth will be responsible for 
the operation of Davidson Plywood 
and Lumber Co., Los Angeles, a 
wholly-owned Atlas subsidiary. 


Muller 


Crestline Door Price Cut 25°% 
A price reduction of more than 


25% on its Crestline Reversible 
Aluminum combination door has 
been announced by the Silcrest 
Co., Wausau, Wis. A new manu- 
facturing method and increased 
volume are responsible for the 
lower price. 

Describing itself as “the only 
woodwork company to make an 
aluminum door,” the firm expects 
the lower price will make the door 
especially attractive to the home 
handyman. 


COMPANIES ANNOUNCE 





National Gypsum Co.’s Bronx plant 
manager, Cyrus J. Taylor has retired 
according to an announcement by Mel- 
vin H. Baker, chairman of the board. 
Richard G. Tarbell, formerly plant 
manager of National’s Fort Dodge, 
lowa plant succeeds Taylor. 


Capitol Products Corp., Mechanics- 
burg, Penna., has appointed Wallace 
Friedman advertising and sales pro- 
motion manager. 


The Stanley Works has announced 
the retirement of Lowell S, Pickup, 
manager of the Chicago office. Pickup, 
who began with The Stanley Works 
in 1913, has been manager of the Chi- 
cago office since 1944, 
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NOTED DINNER GUESTS at 23rd annual meeting of the Northeastern Lumber 


Manufacturers Association in Boston included (1 to r): 


NELMA; 
bourne, vice-pres. NELMA; 


Raoul Guerette, pres. Quebec Lumber 


Owen Johnson, past pres. 


Sherman Adams, Assistant to the President of the U. 8.; P. H. Chad- 
H. Struve Hensel, Assistant Secretary of Defense; 
Mfrs. Association; 


Russell J. Gustafson, 


retiring president and George P. Kingsley, new president, NELMA. 





Vance Industries, Inc., of Evans- 
ton, Ll, has appointed Roy Colt as 
vice-president and sales manager. 
Colt has been in the frame and metal 
field for many years, and at Vance 
heads an aggressive sales force cover- 
ing the company’s line of clamp-down 
sink frames. Previously, Vance had 
been limited to one type of frame. 


- m 
\ 


F. M. Hughes Roy Colt 


Forest Fiber Products Co., Forest 
Grove., Ore., has made F. M. Hughes 
manager of production and sales, ac- 
cording to an announcement by H. A. 
Miller, president. Hughes, formerly 
the hardboard sales service manager, 
has been in the lumber industry for 
the past 20 years. 





Benj. H. Roberts Dies 


Benjamin H. Roberts, president 
of Bird & Son, inc. from 1935 to 
1946, died at the Massachusetts 
General Hospital, Boston, May 
26. He was 57. 

Roberts began with Bird & Son 
in September, 1921 as plant engi- 
neer at the company’s Chicago 
plant. He was made president of 
the company in 1935, and from 
1946 to 1947 was vice chairman of 
the board. Roberts retired in 1947 
because of ill health. He is sur- 
vived by his wife, Edith Keener 
Roberts and a brother, Powell of 
Arcadia, Calif. 


June 





cabinet manufacturers is 


27, 1955, 


Wood Kitchen Cabinet 


Makers Form Association 

Organization of a nationwide 
trade association of wood kitchen 
under 
way as a result of a recent meet- 
ing in Chicago of representatives 
of 15 leading firms in the industry. 
The association’s purpose is to 
“work toward the highest stand- 
ards of quality aid to promote 
wood kitchen cabinets for their 
inherent beauty, durability and 
easy maintenance.” 

An interim committee structure 
was organized at the meeting. 
Hugh Gregg, former governor of 
New Hampshire and president of 
Hugh Gregg & Son, Nashua, was 
named chairman of the rules and 





Above, Hawkinson, Chapman (tempo- 
rary chairman), Courtney and Ramsey 


organization committee. E. H. 
Courtney, The Mengel Co., Louis- 
ville, Ky., is chairman of the fi- 
nance committee; E. C. Hawkin- 
son, Brammer Mfg. Co., Daven- 
port, Ia., was named chairman of 
the membership committee and 
chairman of the promotion com- 
mittee is Ivan H. Ramsey, Curtis 
Companies, Clinton, Ia. 

Another meeting will be held 
July 15 at the Drake Hotel in Chi- 
cago at which committee reports 
will be heard and formal organ- 
ization of the association will be 
considered by the delegates. 
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LILE/FLOORING! 


The smartest new styl¢ in ti l@ is helping dealers 
whip up record sales everywhere! 


FETT 


PAT. PEND, 
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Throughout the country, decorators andt omeowners are cheering the 
smart new style in tile . . 4 MATICO Co i! 

Dealers everywhere report that customers are asking for the tile with 
the bright dots-of-color styling. Confetti is available in 10 beautiful 
colors, that go.perfectly with any dé@tor. Reinforced with plastic, it is a 
nt floor that lasts fier years . . . resists scuffs and stains 
installed in any roomtifrom basement to attic. Best of all Con- 
fetti is available at regular dsphalt tile prices. That means more sales, 
more profits for you. wy 4 

Be sure to feature Confetfion your counters and in your window .. . it’s 
sure to whip up newiggiles for you. 


MASLIGSPILE CORPORATION OF AMERICA 


Bh, Tex. * Joliet, Ill. * Long Beach, Calif. » Newburgh, N. Y. 


Manufacturers of: Confetti + Aristoflex « Parquetry « Maticork 
Asphalt Tile » Rubber Tile + Vinyl Tile « Cork Tile + Plastic Wall Tile 
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Oak Panels 


SWINGING PANELS display plywood 
in various finishes. Bob Sconce, left, 
points out a rotary-cut red oak panel. 
Small plece of unfinished plywood on 
panel face gives finishing information. 





PAN AWHATL\ “ 





Walnut Walls 


HOMEY TOUCH is provided in one 
corner of the showroom. It offers an 
ideal setting for selling the idea of us 
ing more wood paneling in the home 
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Distributor Puts Retailer’s 





Many Nebraska building materials dealers are clinching 
sales of plywood paneling and flooring by bringing their cus- 
tomers to this wholesaler’s ample showroom and showing 
them the finished materials on display. 


Realizing that most building ma- 
terials dealers lack showroom 
space to display a wide assortment 
of paneling and flooring, an 
Omaha distributor invites Nebras- 
ka retailers and their customers 
to visit his showroom and see what 
the products look like in several 
different finishes. 

The doors of the Omaha Hard- 
wood Lumber Co. are always open 
to retail dealers, contractors and 
architects who want to bring in 
their customers or clients to in- 
spect the ample displays. 

“Most distributors think it’s up 
to the dealer to show the public 
what’s new in building materials,” 
says Bob Sconce, vice-president of 
the firm, “but this won’t work 
where products like paneling or 
flooring are concerned. Because of 
space limitations all a retailer can 
do is show hand samples and pos- 
sibly a few panels. 

“Naturally a hand sample is bet- 
ter than nothing, but it’s a long 
way from being a creative sales 
tool something that puts the 
prospect into a frame of mind to 
spend a few cents more for better 
quality building materials.” 


Create Buying Mood 


The visitor’s frame of mind is so 
important to Omaha Hardwood 


June 


27, 


that it has converted one corner 
of the showroom into a den fur- 
nished with a rug, comfortable 
chair, lamps and a table. The pan- 
eled walls create an ideal sales sit- 
uation as customers picture them- 
selves enjoying these walls in their 
homes. 

Main feature of the showroom is 
a row of swinging wings mounted 
on two walls. Each wing is similar 
to a door and faced with a differ- 
ent wood on each side. On one 
wall, the wings are covered with 
80 different 30x72-inch panels. On 
the other wall, 30 different sec- 
tions of flooring are displayed. 


Variety of Finishes 


To show what the products look 
like in different stains and finishes 
Omaha Hardwood shows multiple 
finishes on all 21 species displayed. 
For instance, to four different 
white ash panels, the firm applied 
a natural, clear, slightly gray and 
a walnut finish. More than one cus 
tomer admits that he’s never seen 
anything like the variety of wood 
finishes on view here. 

“It’s no wonder people make 
this remark,” Sconce says. “Dis- 
plays like this don’t exist any- 
where outside of a few wood 
museums.” 

The firm believes a good point- 
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..~ Block Flooring 


PREFINISHED BLOCK FLOOR is dis 
cussed by Bob Sconce, right. Many 
prospects who come to look at panel- 
ing often decide to buy flooring as well, 
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Customers in Buying Mood 











of-sale display in the hands of an 
aggressive merchandiser is an es- 
sential sales tool for creating in- 
terest at the retail level. 

“We couldn’t find an adequate, 
ready-made display,” Sconce said. 
“Because no manufacturer offered 
one that could be used to display 
21 varieties of wood paneling we 
finally made our own from perfor- 
ated hardboard. The painted hard- 
board serves as a background for 
samples suspended from hooks.” 

Sooklets are available to help 
the homeowner get basic informa- 
tion about plywood paneling. One 
section of the book describes the 
woods on display and gives the ap- 


proximate retail prices of the 
samples. 
“This was a drastic move,” 


Sconce says, because of the old be- 
lief that a wholesaler shouldn’t 
talk about retail prices. We had 
some doubts about mentioning 
prices. However, the display and 
literature have been well received. 
There’s been no beefs so far and 
we've received quite a bit of 
thanks for coming up with this 
badly needed sales tool.” 


Provides Promotion Package 


Omaha Hardwood’s salesmen 
give the point-of-sale display to 
dealers as part of a package pro- 
motion deal. Retailers who like the 
package promotion idea bought 
enough hardwood plywood to cover 
several large rooms. 

With a stock on hand, a good dis- 
play and some literature the dealer 
was in a position to advertise. 
Omaha Hardwood provided him 
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with a prepared newspaper ad and 
offered to pay half the cost. 

As part of the promotion pack- 
age, Omaha Hardwood sent letters 
to all contractors on the dealer’s 
list. The letter mentioned the 
dealer’s name and suggested the 
contractors should see his plywood 
display and discuss the possibil- 
ities of using plywood paneling on 
a job or two. 


Display Creates Interest 


“The purpose behind the point- 
of-sale display was to create in- 
terest and make people aware of 
the wide variety of plywoods avail- 
able,” Sconce said. “We were cer- 
tain dealers would send prospects 
in to see us—and they have. It’s a 
rare day when we don’t have an 
out-of-town visitor — sometimes 
from hundreds of miles away.” 


Everyone Welcome 


Although the showroom was de 
signed primarily for dealers and 
their customers, it has become a 
magnet for architects, contractors, 
store designers, interior decora- 
tors and their customers and 
clients. 


“Often I’m asked how we take 
care of so many visitors,” Sconce 
says. “The answer is we don’t. We 
couldn’t possibly wait on every- 
one, but all wings have labels giv- 
ing species, grade and retail price. 
All species are arranged alphabet 
ically along the walls. 


Officials of the firm feel they’re 








Plywood Paneling 


POINT-OF-SALE DISPLAY for retail- 
ers counters shows 21 species of ply- 


wood, Booklets contain facts about 
plywood and suggest that this is a 
small sample of what can be seen in 
Omaha Hardwood's display room, 


on the right track and this feeling 
was strengthened during a recent 
open house when an architect 
said: “At least we have a place to 
show our clients the infinite deco- 
rating possibilities of wood in a 
home or business office.” 
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THE LUMBER MARKET 


Car Shortage Jumps 
Green Fir Mill Prices 


SEATTLE -— A_ shortage of 
Southern Pacific cars centering in 
Oregon has strengthened dimension 
market and green fir two-inch lum- 
ber has advanced $4 and dry hem- 
lock $2, both advances in specified 
lengths. A coast-wide strike of 
truckers has also contributed to a 
stronger demand. Boards are not 
much affected in the face of stiff 
plywood competition nor are upper 
items. No. 3 green fir dimension in 
the 2x4 and 2x6 grades went up $3. 
The car shortage is particularly bad 
in the Eugene, Ore., area where only 
25% to 30% of mill demand for cars 
is being met. Flat cars and gon- 
dolas have been pressed into service. 
Oregon has placed assignment of 
cars on a quota basis. A lack of re- 
placements of cars has resulted in 
a national shortage of some 60,000 
cars. 

Shingle prices are the same with 
No. 1 and 2 not quite so strong. 
Cedar siding continues very firm at 
previously quoted prices and the 
mills have order files running up 
to 60 days. 

Pine lumber is steady and firm 
with Ponderosa pine shop and No. 
3 and 4 commons a little stronger. 
Air dried lumber in both pine and 
spruce items is slow getting in the 
market on account of the late and 
cold spring. 

Local building continues to break 
records and the outlook for the im- 
mediate future is rosy. 


More Production Top 
Objective for Mills 


TACOMA—With demand good, 

rices steady, supplies of many 
tems dwindling and the outlook 
generally encouraging as far as 
future business is concerned, lum- 
bermen and logging operators are 
devoting their full attention to 
production. This is particularly 
true as far as the logging industry 
is concerned, 

Manufacturing inroads have 
been so heavy in recent months 
that ay (ape are short. Weather 
during the past winter, while not 
unusually severe, has been un- 
favorable for logging for longer 
periods than usual and this has 
cut into reserves more heavily 
than normally, even with many of 
the larger companies. The situa- 
tion is not a serious one as far as 
the larger companies are con- 
cerned, since they plan their re- 
serve supplies on a long-range 
basis. 


However, they are anxious to get 


84 





their reserves built up again as 
rapidly as possible, so most of 
them are operating on an overtime 
basis Saturdays whenever pos- 
sible. So far, the forest fire situa- 
tion has been so favorable that no 
stoppage or establishment of hoot 
owl shifts have been reported. 

Interest in such timber stands 
as are available continues to be 
high. Ten bidders competed for 
2,500,000 feet of salvage timber 
in the Gifford Pinchot national 
forest near Randle, south of here, 
that was sold last week. The suc- 
cessful bidder was Ear! Boren of 
Randle, who paid $133,375. The 
timber was appraised at $45,400. 
Forestry officials said the sale was 
art of a program to salvage tim- 
ov killed in the recent bark beetle 
epidemic. 


Production Increases 
In Northern California 


SAN FRANCISCO — Continued 
improvement in the weather has 
facilitated the production of logs 
in northern California woods and 
increased the supply of mill pro- 
duction. With greater supplies 
available a slight slackening in 
demand was seen by some indus- 
try spokesmen. 

Fir production has been sub- 
Pt ll higher than has been 
new orders and prices for green 
dimension seem to be leveling off 
at $72-$74 at the mill. No truly 
appreciable drop in prices is an- 
ticipated, however. 

Current mill quotations for the 
California cargo market are aver- 
aging around $75. 

Northern California’s redwood 
mills report they are oversold in 
siding and in construction grades, 
with no slacking off in demand or 
drop in prices. 


Most Prices Firm 
In Southwest Area 


KANSAS CITY —A strong and 
active market for common grades 
of lumber was evidenced in the 
southwest in the early part of 
June, reflecting the record build- 
ing program underway in the dis- 
trict. Another factor that speeded 
up shipments and sales was the 
reduced movement of competitive 
west coast fir because of car short- 
ages on the Pacific coast. 

Yellow pine distributors were 
moving more lumber into markets 
that had been taking fir. Also 
shipments were able to step up 
following a temporary lull created 
by the rainy spell which made it 
difficult to find sufficient amount 


of dry lumber for the market. 

As result of the general im- 
provement, prices were firm and 
in many instances were marked up 
$1 to $2 a thousand board feet on 
key boards. The No. 2 kiln-dried 
1 by 8’s were selling at $87 to $88 
at the mill, up $1 to $2 over the 
quotations about ten days earlier. 
The 1 by 6 size was bringing $82 
liberally and the supply was not 
very large. 


In the dimension class, 2 by 4’s, 
2 by 6’s and 2 by 8’s generally were 
commanding about $85, about un- 
changed from recent quotations. 


Mills reported that retailers 
were stepping up their inquiries 
and were anxious to get straight 
car orders again. For a while the 
requests were for mixed cars. 


Fir Remains Scarce 
In Baltimore Region 


BALTIMORE—Southern pine in 
this area has shown little change 
over the past 15 days, although 
several dealers reported a some- 
what firmer market than had pre- 
viously been the case. No. 2 com- 
mon rough southern pine present- 
ly is bringing around $85 per M 
at the mills. 

Fir continues to remain scarce, 
and supplies are well behind de- 
mands. This is attributed to the 
shortage of railroad cars and the 
west coast truckers’ strike. Lum- 
ber dealers in the western states 
who were relying on trucks for 
their fir deliveries are now forced 
to utilize the railroads, thus mak- 
ing less car space available for 
transcontinental use. The few 
wholesalers here who continue to 
use the water route for their fir 
shipments say that even steamer 
space is at a premium. 

Pricewise, random lengths of 
green Douglas fir can be bought 
for about $110 to $112 per M; while 
the specified lengths are selling 
for around $114. Ponderosa pine 
maintains its stability, with little 
change in either price or demand. 


Although buying is reported as 
spotty and selective in both the 
fir and pine market, local yard op- 
erators feel that the over-all pros- 
pects look very good. It is believed 
that those waiting for this market 
to drop any great degree before 
buying are in for a disappoint- 
ment. 

Oak flooring remains much as 
it was, although direct shipments 
of this lumber to retailers and con- 
tractors are expected to affect the 
market adversely in the not distant 
future. Clear red oak flooring is 
being bought for about $222 per 
M; while clear, plain white is 
around $227. Select red can be had 
for $220 per M, and select, plain 
white for $222. These prices in- 
clude freight charges. 
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vo EXCELLENT COLOR AND GRAIN 
MILLWORK UNIFORMITY 

EASY TO SELL ye LONG LIFE GENUINE OZARK MOUNTAIN OAK 

EASY TO LAY = THOROUGHLY SEASONED ye nom 
eee ae 404. sOIN MODERN KILNS GRADED 
Here is the preferred perfect 
long-life flooring for homes, schools, in- 
stitutions, and commercial buildings. No DIRECT 






synthetic or man-made flooring material 
can compare with the natural and dur- 
able beauty of Padgett-Smith Oak 
Flooring. The result is more satisfied 
customers, more sales, and profit for you. 


VAN DELIVERY 
Within 600 mile radius 
Trailer loads or split loads are 


delivered at carload prices. 
Coast-to-coast rail shipments, 










Representatives in most states, Write or phone for particulars, 
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QUALITY AND SERVICE FROM A LEADING MANUFACTURER AND DISTRIBUTOR A ez 



















WESTERN WOODS SOUTHERN WOODS 
Fir —Hemlock— Cedar Yellow Pine—A.D. & K.D. 
Spruce— Ponderosa Pine Finish — Boards — Dimension 
Poles—Piling Oak Flooring — Poles — Piling 
Sales Office—The Equitable Building Sales Office—Southern Finance Building 
Portland, Oregon Augusta, Georgia 


ie GP —— at GEORGIA — PACIFIC 
PLYWO 0D COMPANY 




















e EASY Be EASY STOCKING & @ EASY HANDLING 





SWAP-ON TYPE 

STATUARY BROWN 

CHROME + NICKEL 
Adjustments Bpaced |/; Apart. 
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SHIPMENTS MADE PROMPTLY OTHER SIZES TO ORDER 


Highest Quality §, PARKER HARDWARE MFG. CORP. Lowest Prices! 


KEYHOLE TYPE 
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Lumber Prices at Press-Time 


‘ollowing index is intended merely as a check on buying practices. It is a compilation 


 . avere op mill prices at press time and 
the sarge is received. The prices 


not be considered as current on the day 


thould be wsetd in llowing market fronds and es 6 


check on purchases made approximately ten days before receipt of the magazine. 


DOUGLAS FIR 


Vertical Grain Fieortng 


B&Btr. Cc D 

Se. bees care 170.90 160.00 1056.00 
Fiat Grain Mloortng 

ix4 eee ‘ --145.00 140.00 90.00 

1x6 sevececeee+166.00 160.00 120.00 
Drop Siding 

1x6 (Pat. #106) 160.00 155.00 110.00 

1x6 (Pat. #116) 160.00 166.00 110.00 
Ceiling 

re 126.00 120.00 75.00 

BO wtiebbdcs 116.00 1106.00 75.00 


Heards and  — § and 2” (Green) 
x6 1x8 1x10 1x12 


mn B sevces be 60 74.00 72.00 76.00 
No, 2 ' 66.00 68 00 68.00 73.00 
No. 3 ,.. 61.00 61.00 61.00 66.00 

Neo. | Dimension 
12’ 14’ 16’ 18’ 20’ 


2x 4 $83.00 83.00 85.00 82.00 82.00 
2x 6 82.00 85.00 81.00 82.00 86.00 
2x 8 85.00 88.00 81.00 82.00 81.00 
2x10 82.00 84.00 82.06 82.00 82.00 
2x12 82.00 80.00 80.00 82.00 82.00 
No. 2 Dimension 
2x 4 79.00 79.00 81.00 81.00 81.00 
2x 6 TROO 81.00 77.00 81.00 79.00 
2x 8 80.00 78.00 78.00 78.00 78.00 
2x10 78.00 86.00 78.00 7800 78.00 
2x12 78.00 76.00 76.00 78.00 78.00 


ae = © eneunton ph only 


OWRRSU OO Fd dhe’ sc Veb eds OR a 64.00 
iL 2 cee wee oie ede caktne ss dxbied 61.00 
A et aE AR eae 6 55.00 
2x10 bee ‘ reeoteeevers 46.00 
2x12 45.00 


(Add $15 00 for dry lumber) 





RED CEDAR SHINGLES 


Heoyala 
No, 1 24” 4/3 16.50 
No, 2 24” 4/2 9.50 
No. 8 24” 4/2 6.50 
Verfeections 
No. 1 18” 5/2 12.26 
No. 2 18” 5/2% ‘6 6.75 
No. 3 18” 5/2% 4.50- 4.76 
NXXAYN 
No, 1 16” 6/2 10.50-10.75 
No, 2 16” 6/2 6.25- 6.75 
No. 3 16” 6/2 4.560- 4.756 


WESTERN RED CEDAR 


Vrices for Wentern Hed cedar siding 
in mised cars, new bundling, B to 14 
are: 


HNeveted siding, % tach 





Clear “gs — 
by 4 inch... .100.00 95.00 50.00 
by 6 ineh.. 80.00 77.00 50.00 
by 6 InOR. « « » 088.09 116.00 100.00 
by 8 inch. -160.00 145 7 1056.00 
Cleaner Hanantow Stata, Se lee 
a, PEPE 80.00 176. 00 140.00 
BO ERED op cccisuss tos 600 200.00 170.00 
Be SRGW 2's 0¢e0e0s 220.00 215.00 165.00 


Minteh, Hand Her, 82 oF 4s, 
“ te 10 of Heugk 
u 


SS D  Sdewdeeubsees baccbebesver 260.00 
BORD. bab censuses észevesseeeedss 270.00 
DEES el ah045 604440046 8S 6s 0a 290.00 


Cetling or Flooring, B and Bitr. 
¥ to 10 or Longer 


B&éBtr Cc D 
BED sbeecoeccees 135.00 125.00 100.00 
Be, Leh beaene 135.00 125.00 100,00 


Discount on moldings, 6 to 20’ odd 
lengtha, 


Series 8,000 
Listing under 4.00-—list plus 35% 
Listing 4.00 and over——list plus 35% 


Clear Lattice, hediend * eater to 18° 
100 lin. ft 
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WESTERN PINES 


Voenderosa Pine 


i RW 
Selects a 
82 or 48 4/4 RW 6/4 RW 8/4 RW 
C&Btr. RL 60.00 266.00 270.00 
Shop, 528 
No.1 No.2 
BIG gpicccocrevevesdneses 142.00 110.00 
Oe Reb irctarevcdodc codes 142.00 110.60 
Commons, 82 or 48 
B&Btr. No. 3 No. 4 
Ix 8 RIL ....112.00 79.00 71. 00 
1x12 RL ....120.00 79.00 71,00 


idaho White Pine 
Selects 82 or 7. 
1x10 


x6 x8 
C&Btr. RL. 270" 00 270 00 210 00 276.00 
i. are 230.00 230.00 230.00 245.00 
Commons, 82 or 48 

No.1 No. 2 No.3 

BE OS -iacesecvoce 155.00 143.00 100.00 

OT Be ee 165.00 A ooned 100.00 
‘ager Pine ae 5 S2er 4 

w % RW 6/44RW 

80. 38 285.00 





ae onbves ‘260.00 276.0 280.00 
D > erevee 230.00 $46.00 2465.00 
Shop, 528 
No. 1 0.2 No. 3 
B/G cccccsoscoes 162.00 122.00 80.00 
G/6  cccocosecoce 162.00 122.00 80.00 
Clear Pin (1x2% x1 % %x2 %xl’ 
White 207.00 180.00 165.00 
Red 212.00 1a 00 180.00 165.00 
Sel Plain 
White 198.00 162.00 170.00 165.00 
Red 203.00 167.00 170.00 155.00 
wi Com, 
White 177.00 142.00 160.00 145.00 
Red 177.00 148.00 160.00 145.00 
22 Com. ® 
Pin, White 
& Red 110.00 85.00 90.00 75.00 
#1 Com. 
& tr. 
Shorts 
1%” 132.00 106.00 100.00 $5.00 





SOUTHERN PINE 


Vertical Grain Fleortng 





B&Btr. Cc D 
Sud Weare 2. icc 250.00 235.00 200.00 
lat Grain Flooring 
160.00 125.00 
166.00 125.00 
Drop Siding 
1x6 #106 .......191.00 170.00 1406.00 
1x6 #116 ....... 191.00 170.00 140.00 


Henards & Shipiap 
ix ix8 Ix10 3 Ixl2 


- 140.00 140.00 145.00 178.00 
«sees 84.00 80.00 4 . 

WO. DT cceces 70.00 78.00 76.00 756.00 
Ne. t Dimension (Dense) 


No, 1 (D 
Grade) 
No. 8 ces 


12’ 14’ 16° 18° 20° 
2x 4 102.00 102.00 106.00 115.00 120.00 
2x 6 103.00 107.00 1056.00 115.00 120.00 
2x 8 103.00 103.00 101.00 111.00 116.00 
2x10 116.00 116.00 116.00 129.00 134.00 
2x12 182.00 132.00 182.00 142.00 147.00 
No. 2 Dimension (Dense) 
2x 4 94.00 94.00 7.00 107.00 112.00 
2x 6 91.00 94.00 91.90 101.00 106.06 
2x 8 94.00 92.00 89.00 99.00 104.00 
2x10 96.00 99.00 $5.00 110.00 116.06 
2x12 91.00 91.00 91.00 115.00 120.00 
Neo. 3 R/L Only 
8 ee errr 76.00 
ee Ee tee ce uoe 86405): 4abEbs 046000 00% 68.00 
DED veavteovased wobtbacioseven 68.00 
BESO vevevsusccetveeenuccdiseees 64.00 
Ge arb b eee ccccewbbeduedsiouas 61.00 


All prices based on kiln dried stock. 


June 2 





REDWOOD 
Bevel Siding 
x 4 V.G. Clear All Heart..... 95.00 
Fs 6 V.G. Clear All Heart..... 122.50 
%x 8 V.G. Clear All Heart..... 146.00 
%x 6 V.G. Clear All Heart..... 122.50 
%x 8 V.G. Clear All Heart..... 150.00 
x10 V.G. Clear All Heart..... 165.00 
x 6 Y.G. Clear All Heart..... 159.60 
x 8 V.G, Clear All Heart..... 186.50 
x10 V.G. Clear All Heart..... 212.50 
x12 hy Clear All Heart..... 224.00 


ote: rade V.G. Redwood Siding 
$5. H0 2B, or %, % and % in above 


Anzne Siding 


1x10 V.G. Clear All Heart...... 2456.00 
1x12 V.G. Clear All Heart...... 260.00 
Note: Deduct $15.00 for A Grade. 
Finish 

Ix 4 Clear Heart S48..........-- 170.00 
lx 6 Clear Heart S48.......... 1956.00 
1x 8 Clear Heart 848........... 212.50 
1x10 Clear Heart 848........... 226 46 
1x12 Clear Heart S48........... 240.00 





WESTERN HEMLOCK 


Vertical Grain Flooring 


Bé&Btr. e D 
SBE sccccnseoves 150.00 146.00 90.00 
lat Grain Flooring 
in “niresecueees 135.00 130.00 86.0 
SES cos ccneeeess 160.00 155.00 105.60 
Drop Siding 
1x6 (Pat 2#1)06.160.00 146.00 100.00 
1x6 (Pat. #116).150.00 146.00 96.00 
Ceiling 
DP. slskstascoos 120.00 115.00 76.00 
a 120.00 115.00 76.00 
Heoards and Shiplap and 
2” (Dry) 
1x6 1x8 ixt1® = =ixt2 
mh Wr oecesen 74.00 76.00 75.00 78.00 
OY Brrr 67.00 69.00 67.00 72.00 
Pe D cccvees 50.00 62.00 62.00 61.09 


No. 1 Dimension 
12’ 14’ 16’ 18’ 20’ 

2v 4 83.00 83.00 83.00 83.00 83.00 

2x 6 83.00 83.00 83.00 83.00 83.00 

2x 8 83.00 83.00 83.00 83.00 83.00 

2x10 83.00 83.00 83.00 83.00 83.00 

2x12 83.00 83.00 83.00 83.00 


No, 2 Dimension 


2x 4 79.00 79.00 80.00 79.00 79.00 
2x 6 79.00 79.00 79.00 79.00 79.00 
2x 8 79.00 78.00 76.00 76.00 81.00 
2x10 78.00 79.00 77.00 76.00 81.00 
2x12 76.00 76.00 77.00 78.00 81.00 


No. 3 Dimension r/! only 


BE 4 ecccccb hs pyce ceepesteevecsy 63.00 
Be © wigsiecsdbecpocdaetcosocnecss 60.00 
OF Ree Perens rere 58.00 
SE ctse oeuddnd os 1.0 0b0s48 breaks 56.00 
EAE, cc cccvevevdguwpnteese scteen 56.00 





ENGELMANN SPRUCE 


Beards and Shipliap (dry) 


1x6 1x8 1x10 1x12 


No. 2&Btr. 100.00 105.00 103.00 105.00 
No. 3&Btr. 69.00 71.00 70.00 71.00 


No. 1 Dimension (alr dried) 


12’ 14’ 16’ 18’ 20° 
2x 4 75.00 75.60 75.00 75.00 75.00 
2x 6 76.00 76.00 75.00 177.00 77.00 
8 7.00 77.00 75.00 75.00 75.00 
2x10 75.00 77.00 76.00 75.00 75.00 
2x12 75.00 756.00 76.00 77.00 177.00 

No, 2 Dimension 

2x 4 70.00 70.00 70.00 70.00 170.00 
2x 6 70.00 70.00 70.00 72.00 72.00 
2x 8 72.00 72.00 70.00 70.00 70.00 
2x10 70.00 72.00 70.00 70.00 70.00 


2x12 70.00 70.00 70.00 72.00 72.00 


Mills are now grading boards No, 2 
and 3 common. Mills do not grade out 
jo. 3 dimension as in fir. 
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BUILD BIGGER SALES 





: 
WITH THE a ) 
HENDRICK PANEL SAW : 
_ | 
Pag : : 
a Progressive dealers everywhere are in- : 
B creasing sales by cutting plywood to their 
§ customers’ exact specifications, The 
§ Hendrick Panel Saw provides the means 
2 to perform this valued service at a low 
“We have installed § initial cost. The equipment may be 
this equipment in our mounted horizontally or vertically (as 
nag ony a aa i shown) where space is at a premium, 
satisfied with it. We ! Mounted vertically, the saw occupies a 
oo Le a B minimum of space and greatly reduces 
practical method of § all handling and cutting costs. 
a ag t The machine is designed to cut all 
tions."’ | structural panels: Plywood, plastic, mas- 
, mM. i. Petereen , onite, wallboard, etc. Models available 
v. $s. ‘teed Ga 3 with capacities of 4% to sy feet. ps Ale 
Medford, Mass. ' TT 
5 ¥ 
WRITE . . . ~whe, HENDRICK MFG. CORP. 
for illustrated £ 
brochure to / MARBLEHEAD, MASS 











“PONDEROSA PINE 


WHITE FIR INCENSE CEDAR 
Trade Mart High Altitude, Soft Textured Growth 


Modern Moore Design Dry Kilns 
Manufacturer and Distributor 


S@/ PAUL BUNYAN LUMBER CO. 


SUSANVILLE CALIFORNIA 






































NO. | STYLE ADAMS STEEL PICNIC TABLE LEGS 





NO. 3 STYLE ADAMS STEEL COMBINATION SETTEE-PICNIC TABLE LEGS 
Mfd. by THE ADAMS COMPANY, 106 E. 4th St., Dubuque, lowa 





BUILDING PropucTs MERCHANDISER (For more data on advertised products fill in the coupon on page 104) 87 











Ventilating Fans 


Miami-Carey has announced a new 


line of ventilating fans. The new 
Miami-Carey fans feature snap-in pro- 
peller and motor assembly, one-piece 
grille, neoprene grommet mounted to 
insure vibration-free operation, and 
a weather-sealed louver. The fans are 
available in eight or ten inch models 
in chrome or white enamel grilles. The 
Miami Cabinet Div., The Philip Carey 
Mfg. Co., Dept. CF-3-AL, Cincinnati 
15, Ohio. 


Vor more data circle Neo. 1 on coupon, p. 104 











Crawl-Space Door 


Donley Brothers announce the de- 
velopment of a Crawl-Space Door for 
basementless homes. The new door is 
designed to eliminate the problem of 
entry to the crawl space between floor 
and ground. Design of the door, pivot- 
ing at the bottom, allows it to be com 
pletely removed from its frame. It is 
made in two sizes—12%” x 30%” and 
16%” x 30%”. Frames are of %”" steel 
tees. Door is 16-gauge steel with the 
edges turned for strength. Strong 
hand latch is provided. The Donley 
Brothers Co., Dept. AL, 13968 Miles 
Ave., Cleveland 5, Ohio. 


For more data circle No. 2 on coupon, p. 104 


more 
A CEPT OT TO sont 
me om 






“sen 
Aluminum Insulation 

A new three-inch deep, multiple- 
layered aluminum, fiber and air space 
insulation that reaches new heights in 
effectiveness against heat flow by con- 
duction, convection and radiation is 
announced. The new insulation is 
called Infra type 6PS. Prefabricated 
of tough aluminum sheets, it is pack- 
aged in small cartons containing 250 
square feet of insulation weighing 34 
pounds. Infra Insulation, Inc., Dept. 
AL, 525 Broadway, New York 12, N. Y. 


For more data circle No. 3 on coupon, p. 104 


Fiberglass Wallcovering 


Glascloth, a new fiberglass wall cov- 
ering, has three striking surfaces de- 
signed to bring new appeal to walls— 
a woven fabric wallcovering with a 
handloomed look, a striated effect in 
eight decorator colors, and a ratine 
variation. Fiberglass is combined with 
vinyl plastic to produce a moisture- 
proof wallcovering that can be wiped 
clean with a damp cloth. The new 
walleovering is said to be fire-resist- 
ant and will not crack or tear. Fab 
Fashions, Dept. AL, 38-39 — 9th St., 
Long Island City, N. Y 

For more data circle No. 4 on coupon, p. 104 


(continued on page 90) 















exterior & interior trim 
SELLS THESE WINDOWS 72 





Adjustable interior trim, originated by 
Metal Arts for practical builders, permits 
the completion of all interior work, includ- 
ing —~— betore being attached to the 
windows. This resulis in work savings in 
finishing. The flange on which trim is in- 
stalled is furnished by Metal Arts. Trim 
is cut te window size and completely as- 
sembied with @ screws. 









Thadlae. HORIZONTAL 


SLIDE ALUMINUM WINDOWS 









DOUBLE-VERTICAL SLIDE 
ALUMINUM WINDOWS 


Exterior trim presents practical design, economy and 
beauty. The incorporated screen channel provides 
exterior trim as well as screen retainer without “any extras.” 
Both Metalart and Metco windows are quality fabricated of 
sturdy aluminum extrusions, and integral nailing flanges offer 
easy, economical installation. Both are shipped as a complete 
unit in all standard sizes. Write for full details on these feature- 
packed windows and the complete sales-building Metal Arts 
line. 


Metal Arts Manufacturing Co., Inc. 


P. O. Box 4144 


Atlanta,.Georgia 








~> a 
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Clarence the Carpenter just couldn't nail 
wood until he tried Western White Spruce 
from Western Canada. Then his troubles 
were over. You see, Western White Spruce 
is so easily nailed ... never splices or cracks. 
That's one of the big reasons why contractors, 
carpenters, industrial craters, farmers and 
home builders specify Western White Spruce 
for all their building needs. Not only is it 
easy to nail, it's easy to saw and to handle... 
free from resin ... weather resistant .. . takes 
paint and enamels beautifully. It’s the pre- 
ferred wood for all stages of construction ... 
all types of industrial boxes and crates. 
Orders anywhere in the United States filled 
promptly. 







Alberta Forest Products 


Auman. 


CANADA PERMANENT BUILDING 
10126 100th STREET 


EDMONTON, ALBERTA, CANADA 





ADDRESS 
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® 
GUARANTEED-QUALITY FLEXIBLE PLASTIC PIPE 


All the Sales Tools You Need 
to Do a TOP-PROFITS JOB! 


YOU'RE NEVER “ON YOUR OWN” when you're 
a CRESLINE distributor or dealer. In fact, 
you're backed by the industry’s most 

\ fai complete effective support —the kind 
of sales helps that really help you— 
BS everything it takes to make you top 
» fy man in your particular plastic 

pipe market. Check your CRES- 
i) LINE “tool chest” for '55, the 
yy exclusive Mobile Display 
. » and Merchandiser-Dis- 


penser; the host of brand- 
41 


new hard-hitting ad 
16 new product and 



















ature. More than 
ever, it’s bulg- 
ing with sales- 
building tools 
.-- all of them 
right for top- 
profit results! 


mats; the wealth of 
promotional liter- 
Ss 














THERE'S MORE “SELL” IN CRESLINE TOO! Every 
coil is produced to top-quality standards, pres- 
sure-tested and rigidly inspected. Every single 
foot of CRESLINE plastic pipe is measured and 
marked. So is every 10-foot length—making it 
easier to sell and install as well. Made of 100% 
VIRGIN MATERIALS, backed by a broad WRITTEN 
GUARANTEE. And most important, your every 
order is SHIPPED WITHIN 24 HOURS. 





This small mountain of CRESLINE PLASTIC PIPE is just part of one 
dealer's order for a single customer——CRESLINE lines you up for 
the BIG-TICKET business! 


Made to Specifications of the Thermoplastic Pipe 
Division of the Society of the Plastics Industry 


Write for details and name of nearest CRESLINE representative: 


CRESCENT PLASTICS, INC. 


Dept. 1-5, 955 Diamond Ave. * Evansville 7, Indiana 














NEW PRODUCTS 
(begins on page 88) 





New Batt Blanket 


A new insulation product, called the 
Super Seal-Foil, is announced. This 
product is a completely enclosed glass 
fiber blanket. Super Seal-Foil blanket 
batts are sold in eight foot lengths, 
with other lengths available. Each 
batt is edged with triply reinforced 
nailing flanges. Sealtite Insulation 
Manufacturing Corp., Dept. AL, Wau- 
kesha, Wis. 


For more data circle No. 5 on coupes, p. 104 


The Kangaroo 


Latest improvement in aluminum 
combination doors is one featuring a 
compartment inside the kick-plate for 
storage of screen or storm panels, says 
the manufacturer. Aptly named Kan- 
garoo, the new door saves time and 
effort on a seasonal change-over from 
storm to screen and eliminates stor- 
age problems. Weather-Proof Co., 
Dept. AL, 1409 E. 40th, Cleveland, 
Ohio. 


For more data circle No. 6 on coupon, p. 104 





Aluminum Tension Screen 


The Sashco aluminum tension screen 
will not rot, warp or rust, it is claimed. 
Hangs on brackets, goes up or comes 
down as easily as window shades, can 
be rolled and stored in any small 
space. Made of fine insect-proof alu- 
minum mesh screening, fits snugly 

| across full depth and width of window 

/ and holds snugly to sill. Tension locks 
on each jamb section keep screens 
drum-tight, protect homes from in- 
truders. Southern Sash Sales & Sup- 
ply Co., Dept. AL, 818 20th St., Shef- 
field, Ala. 


For more data cirele No. 7 on coupon, p. 104 





Barclay Square Demonstrator 


Designed to point up the ease of 
installation of Barclay’s new 16” pre- 
finished plasticoated panel, Barclay 
Square, this new Demonstrator Easel 
Kit is available to dealers through 
Barclay distributors. The Barclay 
Square Demonstrator is a compact 
17” square by 2%” high and contains 
the easel as a simulated wall section, 
and three Barclay Square: a match- 
ing tile pattern, a contrasting solid- 
tone square, and a woodgrain square. 
Installation instructions and other 
informative literature is included. 
Barclay Manufacturing Co.,_ Inc., 
Dept. AL, 385 Gerard Ave., New York 
51, N. Y. 


For more data circle No. 8 on coupon, p. 104 


Wife Preserver Kit 


Sales aid for Republic Steel Kitch- 
ens dealers is this Wife Preserver kit. 
The kit is being sent to all dealers 
with complete instructions on its use. 
Republic Steel Kitchens, Dept. AL, 
Canton 5, Ohio. 


For more data cirele No. 9 on coupon, p. 104 
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Improved Floor Nailer 


Model 145 Powernailer now makes 
precision nailing of three sizes of 
tongue-and-grooved hardwood flooring 
possible. Addition of a special adap- 
tor plate converts the machine for 
25/32” flooring (A), while another 
plate readily adapts the machine to 
%” thickness (B). Basically this unit 
is designed to nail 33/32” thickness. 
The adaptor plates are said to take 
only two or three minutes to change- 
over, are of highly polished steel. 
Powernail Co., Dept. AL, 961 Montana 
St., Chicago, Il. 


For more data circle No. 10 on coupon, p. 104 





intermediate Projected Window 


Ludman announces a new aluminum 
intermediate projected window. The 
new projected window features Lud- 
man’s exclusive weathersealing meth- 
od and is announced as competitively 
priced with other quality aluminum 
architectural projected windows. 
Heavy gauge aluminum extrusions 
are fabricated from Ludman’s own 
presses, and operating hardware is 
precision manufactured. The new 
windows are suited to any type of 
commercial construction. Ludman 
Corp., Dept. AL, P. O. Box 4541, North 
Miami, Fla. 


For more data circle No. 11 on coupon, p. 104 





New Gas Vent Pipe 

A new, improved line of double-wall 
insulated gas vert pipe, called RV 
Metalbestos, features the exclusive 
Rota-Lock Coupler which locks or un- 
locks pipe joints by twisting a coupler 
band. No screwing or cementing of 
joints is said to be required, Fast- 
heating inner pipe creates a strong 


BUILDING PropuCcTSs MERCHANDISER 


venting draft and enables quick, com- 


lete carry-off of vent gases. RV 
Metalbestos is available in 3” to 6” 
sizes. William Wallace Co., Dept. AL, 


Belmont, Calif. 


For more data circle No, 12 on coupon, p. 104 


Awning Hardware 


Aluminum alloy sand castings are 
part of the new Diamond L line of 
awning fixtures produced by Littles- 
town Hardware and Foundry. The new 
awning hardware is said to defy rust 
and outdoor wear. Littco’s Diamond 
L line is cast of Federated Tenzaloy, 
an aluminum alloy, originated and 
produced by Federated Metals. Awn- 
ing parts cast in Federated Tenzaloy 
include pulleys, eye ends, elbcws, 
hinges, rod holders, etc. Federated 





Metals Div., 
Refining Co., Dept. AL, 
New York 5, N. Y. 


For more data circle Ne. 13 on coupen, p. 104 


American Smelting and 


120 Broadway, 


(continued on page 93) 





Your own 
eyes tell you-- 









OAK FLOORING 


Has all these advantages 


® GREATER STRENGTH 
© EYE-CATCHING BEAUTY 
® ADDED SALES APPEAL 


You've got to see this flooring to appreciate 
its beauty — and it’s as durable as the Ozark 
mountains from where it is grown. 


Ozark Oak Flooring is dried in modern kilns and 
supplied with a satin smoothness that requires 

a minimum of sanding and finishing — saves you 
time and money, It is NOFMA graded under strict 
manufacturing control for matching consistency. 


Yes, you be the judge and see for yourself why 
Ozark Oak Flooring is better, Specify it on your 
next Flooring order. 


tan 
<zwy 'fe OZARK OAK FLOORING CO. 


~ 





Available in all standard sizes. 


RISMARCK, MISSOURI * 
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HARDWARE OF PRESTIGE 





America’s fastest growing line of builder hardware! 


BECAUCE these profitable 
features help YOU sell! 


COLOR CODING of each Ajax package 
gives you instant identification of 
the material inside. In addition, full 
written specifications prevent 
mistakes and speed order filling. 
Colorful Ajax packaging adds to its 
sales appeal, builds self-service sales, too! 





UNCONDITIONAL GUARANTEE is your 
assurance that every piece of Ajax 
hardware you sell must give complete 
customer satisfaction. This guarantee 
is only possible through Ajax’s 
advanced production methods which 
bring you the highest quality 
standards at competitive prices. 


PROGRESSIVE PACKAGING 
reduces your handling costs... 
improves point of sale appear- 
ance ...and protects each item 
until it’s used.Over-the-counter | [OP 
items are protected in Dupont’s ~-——» 
sturdy K-202 clear plastic... bulk items 
are shipped for easy storing and stacking. \ 








atl 
1 

















FOR BIGGER PROFITS the AJAX way 


Write for complete details, samples and additional information. 
There's no obligation to find out—write teday! 


SALES-BUILDING DISPLAYS — 
Ajax helps you sell with these 
attractive display boards. They're 
colorful, yet compact... make it 
easy for the customer to 

select and buy! 





FaaL I i as HARDWARE MANUFACTURING CORP. 
4351 Valley Bivd., Los Angeles 32, California 
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Se eetl ha Pin? 


sy rssageas SERIES 700 
ROOF LOUVERS 


Rust proof, heavy 
struction with tab- 





auge aluminum con- 
old seams for added 


strength 
Fit any type roof . . . Gable, Hipped, 
Pitched, Flat 


Improved design leaves three sides open for 
maximum ventilation 


Guard wall around base opening affords 
greater weather protection 


Built-in aluminum 8-mesh screens keep in- 


sects out... prevent clogging from leaves 
and bird nesting . . . tend to break up snow 
and rain... meet FHA requirements 


Wide mounting flange makes installation 
simple and easy 





Cutaway illustrates construction de- 
tail . . . shows base opening with 
guard wall for weather pro- 
tection. 









Get all the facts about these 
new, attractive, durable, low 
cost, Lo Man Co Roor Louvers. 
Ask your jobber or write Louver 
Manufacturing Co. for complete 
information. 

















SPECIFICATIONS 
Sq. Inches 
Model No. Overall Size Including Flanges Sree Aree 
730 12%" x 17%" x 4” 30 
750 15%" x 21%” x 5” 50 
770 17%" x 23%” x 6” 70 














WORLD'S LARGEST EXCLUSIVE LOUVER MANUFACTURER 


LOUVER 


MANUFACTURING 
& SUPPLY COMPANY 
5807 West 36th Street * Minneapolis 16, Minnesota 
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HAR-VEY 


RUNG DOOR HARDWARE 


Aluminum Picket Fence 


This fence is of all-aluminum con- 
struction gate posts, corner posts, 
pickets, and stringers. The gate posts 
stay in plumb to assure perfect op- 
eration of gates; corners are heavy 
gauge aluminum for greater rigidity. 
All members are securely joined by 
aluminum rivets. This manufacturer 
also fabricates garden borders and 
fan-shaped trellis of aluminum. Alu- 
minum Fences feature the Designed in 
Reynolds Aluminum seal. Aluminum 
Fences, Inc., Dept. AL, 225 East Red- 
wood St., Baltimore 1, Md. 


For more data circle No. 14 on coupen, p. 104 
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The Ensemble 


COST-SAVING ! 


CONVENIENT PACKAGED 
SETS AT LOW COST 


Glissade’s latest addition, The En- 
semble, is the newest in their selection 
of 160 different styles and designs of 
custom made bathroom vanities and 
medicine cabinets. Features include 
complete Formica construction; van- 
ity top is formed from the very top 
of the backsplash to the lowest tip of 
the front apron, all in one piece; 
handles to match the decor of each 
unit. Liebman Bathroom Special- 
ties, Inec., Dept. AL, 1437 Bushwick 
Ave., Brooklyn 7, N. Y. 


For more data circle No. 15 on coupon, p. 104 





Automatic Fyr-Larm 
A hanging fire warden, Fyr-Larm 
sounds with a piercing, 95 decibel 
whistle that can be heard throughout 
the house and surrounding area. Com- 
pletely automatic, easy to install, just 
E put in two screws and hang it up. 
A temperature of 136 degrees sets off 
the warning whistle. Both home and 
industrial models are available. Fyr- 


DP AMERICAN SCREEN PRODUCTS CO. 





Larm Co., Ine., Dept. AL, 243 Broad Get all the facts, today. 
St., Summit, N. J. Write Dept. L - , of HOMESHIELD full-t 
For more data circle No. 16 on coupon, p. 104 
(continued on next page) Aluminum Screens and Storm Sash 
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NEW “BILT -IN” 
WINDOW IDEA 


is money saver 





With this new idea any prime win- 
dow can be combined with the DeVAC 
Self Storing combination window into 
a single unit, Abeve photo shows 
DeVAC Bilt-in kit, sold by DeVAC fac- 
tory to millwork distributors and manvu- 
facturers. 


The unit operates in DeVAC patented 
wood surround made by the millwork 
and attached to become part of the 
window frame. 





Easy installation cuts labor costs and 
eliminates expense of separate storms 
and screens, fitting of hardware, paint- 
ing of storm and screen sash. 

Simple addition of the DeVAC Bilt-In 
kit to any prime window produces a 
complete double-hung window fer 
speedy installation in the home. The 
Bilt-in idea has tremendous appeo! to 
the h er b of the saving 
in purchase price, low maintenance and 





quolity features such as anodized alu- 
minum which will not tornish nor show 
fingermarks and is impervious to cus- 
tomary lime corrosion from plaster 
which is left on metal during construc- 
tion, 


Dealers and contractors may obtain 
the DeVAC BILT-IN as a part of their 
prime window through the following: 
Bardwell-Robinson, Bismarck, N. D. 
Bordwell-Robinsen, Fargo, N. DO. 
Carr-Culien, Minneapolis, Minn. 
Curtis Companies, inc., 

Minneapolis, Minn. 

Wevsev, Wisconsin 

Clinten, lowa 

Sioux City, lowe 

Lincoln, Nebrasko 
A. A. Kindem & Sons, Minneapolis 
Knecht Lumbermen Supply, Rapid City, $. D. 
lake Street Sesh & Door, Minneapolis 
Snell Sash & Door, Omaha, Neb. 
Snell Sash & Door, St. Pav!l, Minn. 


DeVAC, INC. 


5901 Wayrota Bivd., Minneapolis, Minn. 
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Car Banding Tools 

Two new tools which add speed and 
convenience to car banding have been 
announced by the steel strapping divi- 
sion. The hand-operated tightener 
(Types FNS and GNS) and the elec- 
tric car banding tool (Type ECLS) 
now feature built-in shears which are 
claimed to cut the strapping close to 
the seal and thus eliminate a separate 
cutting tool and cutting operation. The 
automatic clutch in the electric model 
tightens either \%” or 14” bands to a 
predetermined tension and holds them 
there until sealing is completed. The 
hand-operated Type FNS takes %” 
bands; Type GNS, 14” bands. Stanley 
Tools, Dept. AL, 111 Elm St., New 
Britain, Conn. 


Por more data circle No. 17 on coupon, p. 104 


All-Steel Garage 


A steel garage for domestic use that 
comes complete with all fastenings and 
fittings is available. The garage is 
available in one, one-and-a-half and 
two-car sizes. Each unit includes an 
overhead-type door with lock, key and 
all necessary hardware. All parts are 
factory fabricated and prepared for 
quick assembly. The Steeleraft Man- 
ufacturing Co., Dept. AL, Rossmoyne, 
Ohio. 


Por more data circle No. 18 on coupon, p. 104 





Aluminum Foundation Vents 


The new Max Air aluminum founda- 
tion vents are said to provide maxi- 
mum free air space for residential 
foundations and have full half-inch fin 
on all four sides for speed wall con- 
struction. They are designed in four 
patterns, large herringbone, small her- 
ringbone, small diamond and big dia- 
mond. Max Air foundation vents are 
available with 8 x 8 aluminum mesh 
screen which is attached securely at all 
points of contact with the vent and/or 
aluminum covers in slide or hinged 
types. Alabama Wire Co., Inc., Dept. 
AL, P. O. Box 562, Florence, Ala. 


For more data cirele No. 19 on coupon, p. 104 


Worksaver Tractor 


Greater warehouse efficiency 
through faster, safer order picking is 
accomplished with its newly developed 
Worksaver Rider Tractor Model MTR 
according to Yale & Towne. A small, 
compact unit, the new tractor op- 
erates with a normal draw bar pull 
of 200 pounds and a maximum of 700 
pounds, more than ample capacities 
for the average warehousing cpera- 
tion. It can be operated as a stand-up 
rider unit featuring ease of mounting 
and dismounting, or as a highly ma- 
neuverable walkie truck. Yale & 
Towne Mfg., Dept. AL, 11,000 Roose- 
velt Blvd., Philadelphia 15, Penna. 

For more data circle No. 20 on coupon, p. 104 


(continued on page 96) 


What's Your Answer? 


Test your product knowledge as well as your reading retention 
by taking this quiz. Questions cover both editorial features and 
manufacturers’ advertising in this issue. For answers, see page 100. 

What's Your Score? 9 or 10 correct: Excellent! 
7 or 8: Good, 5 or 6: Fair. 


What company devised a so-called “torture test” for its hollow- 


core flush door? 


What is the slogan of the National Retail Lumber Dealers As- 


sociation? 


What company manufactures the AlignaLock? 
How is the Heet Brothers dealership in suburban Los Angeles 


boosting its reputation? 


Who offers you a $19.50 sales-builder sampling display free 
with a mixed crate of its product? 


Can you name at least three ways that will help to increase 
the effectiveness of dealer listings in yellow pages of the phone 


book? 


Who manufactures Cushiontone acoustical tile? 
In what three ways can ADservice help you with your adver- 


tising program? 


What is the name of the company manufacturing Behr-cat 


strap tape? 


How does Omaha Hardwood Lumber Co. help its retailers clinch 


sales of plywood? 
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Hardwood 
Flooring 


Supply your customers with Mt. Vernon Brand flooring. 
Each strip is quality-made from choice timber, and 
scrupulously graded to give beauty and endurance 
beyond the call of duty. Available in three popular 
species, Mt. Vernon flooring is NOFMA certified and 
meets every residential, commercial and industrial re- 
quirement. Let Mt. Vernon Brand build sales--and a 
reputation for quality—for you today. 


ALSO ‘BAND SAWN HARDWOODS. Write or call— 


MOBILE RIVER SAW fAILL CO., INC. 


Mt. Vernen, Alebana 














BARN POLES 


FOR ENDURING 

FARM CONSTRUCTION 
® Quality Lodgepole Pine poles 
from our own timberlands are 
straight, strong, uniformly ta- 
pered. Treated poles (penta or 
creosote) can be included with 
mixed cars of treated or un- 
treated lumber. 


Write for information. 


J.NEILS 


LUMBER COMPANY 


MILL AND TREATING PLANT 
LIBBY, MONTANA 


BUILDING Propucts MERCHANDISER 
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DOOR CUSHIONS 
PREVENT SLAM... 
PREVENT 

PINCHED FINGERS 


8 : 
e 


NEW PRODUCT 
FOR ALL 
BY-PASSING 
SLIDING DOORS 


Sterling Door Cushions prevent slamming ... 
keep flush pulls accessible. . 
eliminate pinched fingers by limiting sliding action. 


Another Sterling example of 
Better Hardware thru Better Design. 


Equip all by-passing doors with 
new Sterling No, 885 Door Cushions 









» SEE OUR CATALOG IN swelts: 


Architectural File @ Light Construction File 


© VISIT OUR DISPLAYS 
Architects Samples Corp., 101 Park Ave., N.C 


Sterling 


_HAROWARE 
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Bond-Foam Sheet Kit 

A new do-it-yourself sheet kit con- 
sisting of two 24” x 30” sheets of %” 
Bond-Foam (10 square feet) is avail- 
able. New Bond-Foam is pure virgin 
foam rubber bonded with latex. The 
sheets can be cut to fit any shape. 
Adsco Molded Products Co., Dept. AL, 
859 Summer Ave., Newark, N. J. 


For more data circle Ne. 21 on coupon, p. 104 


Stain Control Chemical 


A new two-pound package of Lig- 
nasan fungicide, blue stain control 
chemical for lumber, is announced. 
The new package is said to make it 
easier to prepare the recommended 
concentration for lumber treatment. 
Two pounds of chemical is claimed to 
be the right amount for 100 gallons of 
solution to treat 8,000 to 10,000 board 
feet. The manufacturer recommends 
preparing a pre-mix in a drum beside 
the vat, and piping it into the vat so- 
lution as needed. The new package is 
packed in steel drums — 50 bags to 
a drum. Du Pont, E. L, de Nemours 
s oo. Inc., Dept. AL, Wilmington 98, 

Jel. 


For more data circle No. 22 on coupon, p. 104 
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SELL’EM THIS NEW IDEA! 


ALUMINUM 


° A\ 


ALUMINUM 
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There's a tremendous market for 
Aluminum HANDI-CALK. It’s a 
must for sealing aluminum doors, 
windows, roofing and siding 
‘ on millions of homes 
and farms! 

Aluminum flakes have been 
blended into top-quality HANDI- 


FASTEST SELLING CALK 


The original do-it-yourself cartridge, and still 
the leader in quality ...in sales...in Con siyminum 
sumer demand! Insist on HANDI-CALK in the “ . 


soldered seam cartridge. 


Ss 


® 
et 





~~) 
The ONLY aluminum calk 
in handy cartridges 


CALK to form a dense metallic 
‘*skin’’ which protects the job 
against age, weather and ultra- 
violet rays. 

HANDI-CALK has always been 
best for every calking job. Now 
it’s the only way to “Seal Aluminum 
with Aluminum”, 







« 


WHITE or NATURAL 


Ask your Wholesaler for HANDI-CALK in self-service carton 





pENERAL 
FACTORIES 


035 Wright Ave 
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Tots’ Bathroom Accessories 


Children may have their own towel 
bar or ring as early as they are able 
to wash their own hands. General 
Chrome bathroom accessories are 
available with clamps to firmly attach 
onto the lavatory—in reach of tiny 
hands. Ideal for added guest towels, 
too. Also usable for kitchen towels. 
General Chrome, Inc., Dept. AL, 1720 
Mishawaka Ave., South Bend 15, Ind. 


For more data circle Neo. 23 on coupon, p. 104 


Warm-Air Heating 


Modern warm-air heating has none 
of the hot blasts and cold drafts this 
type of heating once meant. The se- 
cret is said to be perimeter heating. 
This system is good for summer cool- 
ing, too. A Servel all-year air condi- 
tioning unit provides warmed or cooled 
air, spread in fan-shaped currents 
against room walls by Auer Perfus- 
aire diffusers and against window 
walls by Auer floor-mounted perim- 
eter diffusers. Auer Register Co., 
Dept. AL, 6600 Clement Ave., Cleve- 
land 5, Ohio. 


For more data circle No. 24 on coupon, p. 104 
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Tweed-Textured Floor Tile 


A new rubber floor tile with a mod- 
ern tweed-textured surface is an- 
nounced. Known as Do All Tweed 
corded rubber tile, it is available in 
three colors, white on black, red on 
black and green on black. Obtainable 
in three sizes, 9” x 9”, 9” x 18” and 
27” x 27”, it may be applied directly 
to concrete, wood and steel floors. 
American Mat Corp., Dept. AL, 1722 
Adams St., Toledo, Ohio. 


For more data circle No. 25 on coupon, p. 104 
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line, which also includes new 8”, 10” 
and 14” models. It has a specially 
rigid motor-and-arbor mounting that 
permits motor and arbor to tilt as a 
unit. Walker-Turner Div., Kearney & 
Trecker Corp., Dept. AL, 900 North 
Ave., East Plainfield, N. J. 


For more data circle No. 29 on coupon, p. 104 


New Noiseless Typewriter 





, Remington’s exclusive pressure 
ae 3 New 14" Tilting Arbor Saw printing features the new noiseless 
Aerolux Awnings This extra capacity tilting arbor typewriter just announced. A slight 
{ Aerolux Awnings are packaged for ow © mew available. The ye Pec 08 ae pees ow Nn enlculated eo 

over-the-counter sales a ‘aecen Mites chine cut 5 deep with 14” blade, which completes the y= . 
| ent styles in any width and are ale. makes a 3%” cut at 45° angle, accord- type onto paper. Finger-fit eys, cush- 
y able in nine baked enamel colors As- ing to the manufacturer. The 1” di- loned to eliminate impact, the Fam 
j sembled from four basic arts, the ameter saw arbor will take a dado “ve Perfect Positioning Seale | Bice” 
awning domes te 0 cenit %.. bh a head up to 1% with adaptor. This stant setting’ of identical margins and 
stock Te nn complete with hedtware Ot Se the Light-Heavyweight : : (continued on page 99) 





and instructions for installation. Em 
phasizing the long, low look, Aerolux 


Awnings feature curved S shaped | CONSTANT SUPERVISION 


louvers. Aerolux Awning Div., Consol- 


idated General Products, Inc., Dept. MAKES 


AL, P. O. Box 7425, Houston 8, Texas. 
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A DEPENDABLE 
i; . es ae ri sling SOURCE OF 

New Lag Shield WELL MANUFACTURED, 
alloy lag serew expansion shield tha: | SEASONED AND GRADED 7, 
power of this type of fastener is an LUMBER AND 
tees ted chink dae as le LUMBER PRODUCTS 








for each in %”, %”, 5/16” and %”. One of the best informed men in the lumber industry 
The new shields are designed for use supervises production quality for TW&J. Strict 
in brick, concrete, stone and other adherence to grade and moisture content is assured 
solid materials. U. 8. Expansion Bolt by rigid inspection and certified graders. 


Co., Dept. AL, 25 State St. & P. R. R., 
York, Penna _ TARTER, WEBSTER & JOHNSON 


agit i i ast aa a ARE MANUFACTURERS AND DISTRIBUTORS OF 


| v Sugar and Ponderosa Pine Shop and Selects 
| © °° ©Sugar and Ponderosa Pine Boards 
, oa) eS eee P Ne | ° Douglas and White Fir Shop and Selects 
Douglas and White Fir Dimension and Boards. 
| °° €©Incense Cedar Boards 
& Redwood Siding and Finish 
0 eA | & Ponderosa Pine and Fir Mouldings 
aS | & Pine Sash and Panel Doors 


Rolling Glass Hardware 
Stylmark, a new type of glass hard- | 


ware for china cabinets, bathroom and . . 

vanity cabinets, display and show Balanced Service includes the procurement and 
cases, is announced. Glass doors ride distribution of all West Coast lumber products. 
in extruded aluminum shoes equipped Buyi ffi : duci ; h d 
with press-fit nylon wheel assemblies uying ortices in pro VENG Greus give the trace 
that roll silently on raised removable a complete one-call service. 
rails. All shapes are of extruded alu- 
minum. Stylmark hardware is avail- 








able in two types—Picture Frame | 4 y 

Style and Channel Frame Style. Both ' I ATE n.Wenst , - “ Jou — Ne , 
are available in 12’ stock lengths. we 

Designware Industries, Dept. AL, 464 DADS Pen ot eee Wi) onsale ap 

Roy St., St. Paul 4, Minn. ; he | 
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BRADLEY BRAND 
OAK 


FLOORING... 


.-.adds the plus value of straight-line 
ripping to standard strip and research 
tested finishing to prefinished. Straight- 
line ripping by Bradley’s specially designed 
saws produces precisely straight strips free 
from crook; flooring draws up exactly 
parallel from end to end; floor layers like 
it. To prefinished, Bradley’s penetrating 
primer, superior transparent finish and 
heavy bodied wax are mechanically applied 
and buffed with precision uniformity, pro- 
viding a finished floor of rich luster and 


matchless decorative beauty. These extra 
values spark the spontaneous enthusiasm 
for Bradley Brand Oak Floors wherever 
installed. For complete specifications, see 
Sweet’s Architectural or Light Con- 
struction Catalogs; or write us for your 


Free copy. 


BRADLEY LUMBER COMPANY 
of Adhansat 


AS WARREN, ARKANSAS 








93 (For more data on advertised products fill in the coupon om page 104) June 27, 1955, AmericAN LUMBERMAN AND 

















NEW PRODUCTS 


(begins on page 88) 








a simplified Typebar are all included 
in the new Remington noiseless. Rem- 
ington Rand, Inc., Dept. AL, 315 
Fourth Ave., New York 10, N. Y. 


For more data circle No. 30 on coupon, p. 104 





Lightweight Stepladder 


The Airweight aluminum stepladder 


is claimec not to rust, warp or crack. 
Safety tested to carry over 1,000 
pounds. Reinforced angle braces 


throughout insure added support, steps 
are skidproofed to prevent slipping, 
rubber safety shoes are riveted to all 
four ladder legs to prevent slipping 
and marring of floors. The stepladder 
is available in all sizes. Newark Lad- 
der & Bracket Co., Ine., Dept. AL, 
Walnut & Central Aves., Clark, N. J. 


For more data circle No. 31 on coupon, p. 104 





One-Piece Mortar Boxes 


One-piece mortar boxes of 14 gauge 
steel are announced. The boxes are 
nestable—50 boxes stacked one inside 
the other do not reach a height of six 
feet. Boxes are leakproof and easy to 
clean, all corners are lapwelded. Each 
box measures 12” high and is avail- 
able in five different widths and 
lengths, ranging from 2%’ wide by 4’ 
long, through 4’ wide by 8’ long. An- 
chor Manufacturing Co., Dept. AL, 
2922 West 26th St., Chicago 23, Ill. 


For more data circle No. 32 on coupon, p. 104 
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Knee Pad 

A new molded sponge rubber knee 
pad for use around the house and gar- 
den is announced. Light in weight, the 
Judsen knee pad fastens with a light 
webbing strap molded right into the 
pad itself, and is made in a light red 
color. The new knee pads are equally 


CFal Ring and Screw Shank 
Nails ore perfect for FLOOR- 
ING, FURRING STRIPS, PAL- 
LETS, ROOFING, CRATING, 
DRY WALL, BOXING, CABI- 
NETS, SIDING, FURNITURE, 
FRAMING, SHAKES, BOATS, 
CARLOADING BRACES, 
BRIDGES. 


(For more data on advertised products fill in the coupon on page 104) 


effective for use on hard, cold and 
moist surfaces. Judsen Rubber Works, 
Inc., Dept. AL, 4107 W. Kinzie St., 
Chicago 24, Il. 


For more data circle No. 53 on coupen, p. 104 






Increasing concern over the declining role 
of the "conventional" home mortgage loan 
in the face of heightening competition from 
government-insured and guaranteed mort- 
gages has been voiced by the United States 
Savings and Loan League. The league said 
that conventional loans, which financed 61% 
of new residential construction in 1953, were 
used to finance only 53% of such construc- 
tion in 1954 








@ For maximum holding power 
... for easy, quick driving . . . it’s 
CFal Ring and Screw Shank Nails. 


These nails are made of the same 
quality steel wire as the regular line 
of CFalI Nails. They have the same 
well-centered, perfectly shaped 
heads and points. And they are just 
as perfectly balanced, to drive 
straight and true without bending. 
They grip tight . . . hold 
permanently. 


Your customers know the qualities 
they can expect when they order 
by designating CFalI. CFal has 
long been recognized as one of the 
leading manufacturers of quality 
nails, staples and related steel 
products. It’s easy to sell your 
customers on the user benefits of 
CFal Ring and Screw Shank Nails. 
They fit hundreds of uses in all 
industries and are available in a 
variety of designs and finishes for 
specific applications. 


Also recommend CFal Screw Shank 
Flooring Nails. They prevent tongue 
splitting . . . keep wooden floors 

and stairs tight and free of squeaks 
and buckles. 


3174 
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ie dealers report: 
“ r- 
ham’s Rock - Hard 
Water Putty keep 
doublin 
ear.” hat’ $ more, 


Hard Water Putty 
gy es you by far the 
st profit-margin on 


product of this 
po Use it yourself, and pee pm | 
see wh od oo so fast, and 
larly. 
fall out rf ¢ 
Water Tay 
not. It sticks and s' 
chisel i 
finish, 
economical, Just 
needed. « Packed twelve 1-lb. cans or six 
4-1b. cans to case. Keep some of each on dis- 


Indes 


The 





( Here's the one that \ 
WON'T SHRINK 


This modern plastic in 

form makes 
lasting repairs in tile, 
wood of plaster. Pays 
dealers a bigger profit. 
SELLS BETTER because 
(S BETTER. 








r sales of 


year after 
rham’s Rock- 







eens — rials may 8 may shrink 


k-Hard 
fal i. Absolutely 
t. You can saw or 
tor jah ft to pee velvet smooth 
to use. Keeps indefinitely. So 
mix with water as 


Available in 25, 50, 100-lb. drums for 
trial users. Order from your jobber. 


PLASTIC Repai: 





Material 


in POWDER Form 








LELAND 


FLUSH DOORS 


ADMIRAL 


Beautifully made — All Urea Resin 

Glue — Select kiln dried wood frame — 

Birch doors —- finest grain, smooth 

Low overhead — uction. 

Volume a makes it possible to 

pas top doors at lowest 
es. 


Birmingham. Mich 


3 Beautiful Lines 


Made from A-Select Birch 


Made from A-Birch 


ROTARY LAUAN 


IMMEDIATE DELIVERY 


SUTTONS BAY, MICHIGAN 
Tei. Suttons Bay 1-2453 


Sales Ottice. Aga Pets ord Bidg., 
‘el. Midwest 6-2600 








100 


(For more data on advertised products {iil in the coupon on page 104) 








NEW? LITERATURE 


Application instructions are avail- 
able in illustrated technical bulletins 
for three new products: shadowvent 
siding (A-244), panelgroove siding 
(A-245) and ridgewood siding (A- 
224). Masonite Corp., Dept. AL, 111 
W. Washington, Chicago 2, Ill. 


For more data circle No. 34 on coupon, p. 104 


Interesting and educational is a 
new leaflet, What You Should Know 
About Fireplaces. Planned for the 
home building industry as well as do- 
it-yourselfers, its use is expected to 
eliminate construction mistakes that 
result in poorly operating fireplaces. 


rar Fireplace Co., Dept. AL, 
17 4 E. 15th St., Los Angeles 21, 
Calif. 


For more data circle No. 35 on coupon, p. 104 


A new machine tool engineered 10- 
inch tilting arbor saw is the subject 
of a brochure. Specifications, safety 
features, and a full descri tion of ac- 
cessories are included. oice-Crane 
Co., Dept. AL, 1000 W. Central Ave., 
Toledo, Ohio. 


For more data circle No. 36 on coupon, p. 104 


A Comprehensive Bibliography of 
Domestic and Foreign Books and 
Articles on Profit Sharing is the title 
of a brochure. The bibliography is 
free. Profit Sharing Research Foun- 
dation, Dept. AL, 1322 Chicago Ave., 
Evanston, Ill. 

For more data circle No. 37 on coupon, p. 104 


What's Your Answer? 


1. Curtis Woodwork, whose New 
Londoner door withstood over 
half-a-million bangs from a 35- 
pound weight. See ad page 24. 

2. “See your lumber dealer first 

when you repair, build or remod- 

el.” Quoted in article on Planning 
the Showroom, which begins on 

page 61. 

Sargent & Co. whose ad is on 





4. ~ An customers to design dis- 
tinctive fencing is building a rep- 
utation for Heet Brothers as red- 
wood fencing specialists. See ar- 
ticle page 64. 

. Consoweld Corp. See coupon in ad 
on page 37. 

6. Twelve ways are listed in article 
on page 66. Three of them include: 
using unusual layouts; listing 
every service; playing up your 
phone number UC whose 

7. Armstrong Cork Co. whose ad ap- 
pears on page 65 

8. 1) ADservice provides a supply 
of mats for every season; 2) gives 
layout ideas, headlines ‘and sug- 
gested copy for year ‘round cam- 
paign; 3) saves you time and 
money because the entire supply 
of mats costs less than one good 
drawing and can be used over and 
over again. See page 76 


3) 


9. Behr-Manning. ad page 107. 
10. By providing a wide assortment 
paneling and flooring in its dis- 


play room where dealers can bring 
customers to see what the prod- 
ucts look like in several diferent 
finishes. Article is on page 82. 


June 27, 1955, 


Complete description and specifica- 
tions of the new No. 3 Adams Combi- 
nation Settee-Picnic table for yards, 
parks and recreation rooms, is given 
in circular SPT-954 and envelope stuf- 
fers PTLS 2-55. Available with or 
without lumber. The Adams Co., Dept. 
AL, P. O. Box 268, Dubuque, Iowa. 


For more data circle No, 38 on coupon, p. 104 


Max Air aluminum foundation 
vents are pictured and described in a 
new specification folder. Full %” fin 
on all four sides is said to speed wall 
construction and reduce installation 
costs. Alabama Wire Co., Inc., Dept. 
AL, Florence, Ala. 


For more data circle No. 39 on coupon, p. 104 


A new data and specification manual 
on all types of grating, open steel 
floor armor, stair treads, vessel liners, 
bridge decking and drain grates is 
said to be the most technical book of 
its type ever developed by the grat- 
ing industry. Klemp Metal Grating 
Corp., Dept. AL, 6605 S. Melvina Ave., 
Chicago 38, IIL. 


For more data circle No. 40 on coupon, p. 104 


Free colorful display materials are 
now available along with a whole line 
of free sales helps: newspaper mats, 
radio spots, movie trailers and TV 
spots; colorful literature and state- 
ment enclosures. West Coast Lumber- 
men’s Association, Dept. AL, 1410 
S.W. Morrison, Portland 5, Ore. 


For more data cire'e No. 41 on coupon, p. 104 


Price List No. 10 has been issued 
by Acme Appliance Mfg. Co., giving 
data on Bi-Rail series 3000, 5000 and 
8000 for by-passing wardrobe doors; 
sliding door hardware for wall pocket 
installations; sliding door accessories; 
clothes rod center supports; cabinet 
hardware and sliding sash hardware. 
Acme Appliance Mfg. Co., Dept. AL, 
35 S. Raymond Ave., Pasadena 1, 
Calif. 


Por more data circle No. 42 on coupon, p. 104 


Descriptive folder containing speci- 
fications on Mim-e-o file cabinets, 
gives data on stencil files; offset dupli- 
cator files; stencil washer and various 
accessories. Also included are speci- 
fications and prices on Halverson 
duplicator bases, office machine stand, 
and display racks. Mim-e-o Stencil 
Files Co., Dept. AL, 1221 W. Chestnut, 
Chicago 22, Ill. 


For more data circle No. 43 on coupon, p. 104 


Con-Tact is described in a folder 
which gives illustrated directions on 
how to apply it to any surface. Con- 
Tact is the new self-adhesive plastic, 
said to be waterproof, durable in use 
and easy to apply. It is available in a 
wide selection of colors and desi 
Cohn-Hall-Marx Co., Div. of United 
Merchants and Mfrs. Inc., Dept. AL, 
1312 Broadway, New York, N. Y. 


For more data cirele No. 44 on coupon, p. 104 


Fifty-two new fir plywood home 
storage plans ire detailed in a new 
booklet. Projucts include individual 
items for living room, bedroom, music 
center, family room, hobby and sports 
areas, etc. It will be backed by na- 
tionwide advertising and promotion 
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built on the industry’s 50th anniver- 
sary celebration. Space is provided 
for dealer imprint. Douglas Fir Ply- 
wood Association, Dept. AL, 1119 A 
St., Tacoma 2, Wash. 


Fer more data eivdle Ne. 45 on coupon, p. 104 


Western White Spruce is the fea- 
ture of a booklet detailing its prop- 
erties, uses and grades and contains 
information not included in previous 
literature. It was compiled by the 
Alberta Forest Products Association. 
Alberta Forest Products Association, 
Canada Permanent Building, Dept. 
AL, 10126-100 St., Edmonton, Alberta, 
Canada. 

For more data cirele No. 46 on coupon, p. 104 


Interesting New Uses for Western 
Red Cedar Siding, a new technical 
bulletin, illustrates with photographs 
many new ways to make use of. the 
time-proven product, cedar bevel sid- 
ing. Detailed application drawings 
are included, among them one show- 
ing a method of modernizing stucco 
and cement walls by applying natural 
wood siding over them. Western Red 
Cedar Lumber Association, Dept. AL, 
4403 White-Henry-Stuart Bldg., Se- 
attle 1, Wash. 


For more data circle No. 47 on coupon, p. 104 


Floor Covering Technical Data Folio 
#551, a booklet of interest to all com- 
mercial flooring buyers, includes floor 
performance chart, typical flooring 
estimate and flooring material and use 


chart. Book is available free. Hercu- 
les Flooring Co., Dept. AL, 247 W. 
16 St., New York, N. Y. 


For more data circle No. 48 on coupon, p. 104 


A new pocket-size folder listing all 


pane insulating glass is expected to 
give those who specify, build with, 
use*and sell Thermopane, a handy list 
of the standard sizes and encourage 
their use over non-standard size units 


for greater savings. Thermopane 
Sales, Libby-Owens-Ford Glass Co., 
Dept. AL-TP-31A, 608 Madison Ave., 


Toledo 3, Ohio. 


For more data circle No. 49 on coupon, p. 104 


An illustrated specification sheet 
for Ceramiduct, the new clay product 
for perimeter and radial underfloor 
slab duct heating systems, is avail- 
able. It contains specifications, dimen- 
sions and detailed plans for installing 
Ceramiduct warm air heating systems 
in homes. Straitsvilie Brick Co., Dept. 
AL, New Straitsville, Ohio. 

For more data circle No. 50 on coupon, p. 104 

Useful information about steel ga- 
rage doors, complete with sketches 
and a section on How To Build Garage 
Door Openings is available in a new 
folder. All-steel receding track and 
canopy-type doors in the 8’ and 9’ sizes 
and the 16’ wide receding door (styled 
for openings without a center post) 
are described in the new Strand 
folder. Strand Garage Door Div., De- 
troit Steel Prod. Co., Dept. AL, 3103 
Griffin St., Detroit 11, Mich. 

For more data circle No. 51 on coupon, p. 104 

Catalog No. 309 shows over a hun- 
dred pictures of Standard Conveyor 
and Pneumatic Tube Installations and 
conveyor units in various types of 
industries. The booklet is free to su- 
perintendents, plant managers or peo- 
ple interested in lowering their han- 
dling costs. Standard Conveyor Co., 
St. Paul 9, Minn. 


Selling hand tools is discussed in 
new literature. Explains in detail the 
important _ self- selling features of 
P & C’s newest tool merchandiser, the 
Hornet-100. The. new merchandiser 
holds one or two each of 100 different 
P & C hand tools, each a P & C best 
seller. Hornet 100 literature. P & C 
Hand Forged Tool Co., Dept. AL, P.O. 
Box 5926, Portland, Ore. 

For more data circle No. 53 on coupen, p,. 104 

1,056 Tools for the Trowel Trades 
is the name of the 1955 Goldblatt tool 
catalog. Its 100 pages contain illus- 
trations and complete data on tools. 
Dealer discounts and terms are printed 
on a removable page. Goldblatt Tool 
Co., Dept. AL, 1910 Walnut St., Kan- 
sas City 8, 

For more data circle Ne, 54 on coupon, p. 104 

A two-color catalog bee describing 
Model D-45 Workshop Vise discusses 
outstanding vise features and lists 
dimensions, shipping data and prices. 
It emphasizes that the D-45 is an en- 
tirely new model and not an adapta- 
tion of a smaller, previously available 
vise. Ask for Form LL-1421. The 
Columbian Vise & Mfg. Co., Dept. AL, 
Cleveland 4, Ohio. 

For more data circle No. 55 on coupon, p. 104 

Screw-Tite flooring nails and the 
Serew- Tite floor nailing machine 
which drives them are subjects of new 
literature. Said to be different from 
any other nails, and far superior be- 
cause floors laid with gt a os 
flooring nails are permanently vs 
and trouble free, never loosen, buckle, 
squeak or become springy. Independ- 
ent Nail & Packing Co., Dept. AL, 


Dept. AL, North St., 


Bridgewater, Mass. 
For more data cirele No, 52 on coupon, p. 104 


the standard size units of Thermo- Fer more data circle No, 56 on coupon, p. 104 














susiness, PAYS OFF” 


eyes, at your convenience, and pro 
oo 4 profitable Winslow Reasy.) Mis 


Your Winslow sugrecentetive can call on 
with "details and facts’, how you can 
plant at a reasonable overall investment. 


ANACONDA 
COPPER 


MINING COMPANY 


Here are some 
typical dealer 
reports... 


“our Binanbatch in- 
vestment paid for it- 
self in approximately 
one year”... “big 
increase in tie-in sales 
since handling Ready- 
Mix in our yard” 

“we get additional bus- 
iness in our area be- 
cause we sell Ready- 
Mix.” Take advantage 
of the Binanbatch 
Ready-Mix profits... 


€ 


have our representa- 
tive prove to you a 
minimum investment 


puts you in the Ready- 
Mix business. 





Send coupon for 
complete details. Actual 


tion at 
Ohio 





Lumber Department 


BONNER, 
MONTANA 


~ 
oe Ready-Mix Install 
my te nat “ie ~~ -- Gave, 








WINSLOW SCALE CO. 
P. ©. Box 1198, Terre Haute, ind 
Please send information on Bin for Ready-Mix 


Name 
Address 
City 
State 








Zone 




















wen se amet _~ 
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Classified Advertising 
Terms — Cash With Order 
Minimum Charge $5.00 
Rates: 
1 Time —20e per word each insertion. 
Minimum po gl of $1.00 per line. 


2 Times — Se per word for each consecutive 
ag Minimum charge of 75¢ 
per . 





HELP WANTED 





WANTED — MILLWORK ESTIMATOR 





Several y men with some ee cape 
rience ow in the order dos department a 
Chicago iebber. Good starting salary. Excel- 
lent working conditions. Progressive advance- 
poset, Address Box E-54, Ameri 

ne 





Add $1.50 per insertion of blind ads bearing 
box number 





No agency commission or cash discount 
lowed 


al ‘ 
pe hy hy 
+ 8 prec 
cation. Raveclingments exp set in unilo 
— i Ne cuts or special bor 


Soplice te rded without additional charge 

Count five words to a line 2d when less ar 
wed, sogutas ne cate fe « charg 

) ge anewering numbers or mailing copy 

AMERICAN LORD EROAN ERMAN, a 

139 N. Clark St., Chicago 2, Il 


oF rote 





HELP WANTED 
MILLWORK DETAILER AND BILLER 





e. bility, salary cted, and any 
pay > eons fy D-3, 





expe 
and recent photo in first 
E- "Tecostoan Canbe Ree Addrees o 





located in 
Bae as Socket Sy arta 


Se GBl. Reoceioen Leubeunen man. * Aiden 


Wanted: pba lumberman salesrhan {or 


wholesale ard. Sal ¥ 
ag Address Box on eke Reneslees — 


Wanted: Yard | Sader for group ~ ve Le gente 











Se established by am Lumber Wholesaler 
seoks a full time lumber salesman 
industrial 





and W. Va. A Pitts preterred 
but necessary. All replies confiden 
Address Box E35. : Lumberman, = 


assume manogoment ties. Give 
fret letter. reply to Bow E%, American i 





Now bel 1 ERECUTIVE SALES MANAG: 
: ER for 
Sige ross main one 
my hy me American mgr Ane — 
Estimator and counte . Permanent. 
restrictions if in ood. "health, Ce od 
— _fddress Box E-47, American Lum- 


Experienced hardwoed lumbe 
also qualified 10 grade iniched eck ‘Seernn, 
Bon E-@. American Leabenen, Dem 














Wanted: An rienced - 
erator. Must 4 ad SK a big a 
flush — and panel 


American Lumberman, 





Wanted: Manager 35-45 Centr 

a a 
recor 

E-62, American Lvmberman, = Bex 


tegument! anergy ol oak 


for Suvorintonden P of ——g 
man, 
102 





wutheastern Michigan. Address E-46, 
WANTED: By long established k manu- 
facturer in the West, a Su t 
or Plant Manager. ae deri it 





party & qualifications, salary 
Sitepline’ i “se Rddress Box E6!. 
and availablity in reply. 








ox B-36, American 





1 rman, > 
Wanted: First Class stenographer, or 
female, for wholesale lumber business. 


ye ee 
Address Box E-23, American Lumber- 
man, Inc. 





MANAGER, RETAIL LUMBER YARD 
Rove jo Go eppertentty to Eve tn Benth 
Florida and manage a retail lumbe 
yard. nls to @ guallien, Gih.@ well 
established company which offers the 
opportunity aw @ secure . prom- 


in he future. you are rienced 
| "Timber and Bull Sup- 
minimum of two years 


—, » aK. as @ manager of a 
Retail Yard. please write in complete 
detail as to a al past experience, per- 
sonal, int = nt phe on 
enc @ recent tograp! 
Address Box E-37, American Lumber- 
man, Inc, 


Established nies wlehnetion needs estiiemes 


organization for right man. 7 travel ex- 
oe liberal ao y 

Seng, Coles to aor -51, American Lumber- 
man, 





WANTED: Young man for assistant manager 
of good sm town retail lumber yard. - 
oem Box E-53, American Lumberman, Inc. 





qeoume FLORIDA CONCERN needs aggres- 
ve and thoroughly e retail yard 





ger, 3s. Pep 

7 ead k Lb. es 45. 
Salary — percentage Basle. pe “We ane yo 
good men Send full de- 
tails to: 

HINES EXECUTIVE SERVICE 
310 S. Louis 
Mt. Prospect, Ill. 








SITUATIONS WANTED 


Seven years experience in most of 
retail building materials BL hg ay 
Graduate of Denver University School of 

. Deside to relocate in San 
Francisco or M County area. Presently em- 
ployed. Address Box E-38, American Lumber- 
man, 








June 13, 





SALES REPRESENTATIVES 
WANTED 





Metal Moulding Salesmcn 
Full time or side line. To call on lincleum— 
hardw turnit stores—cabinet 
lumber deal fs and wholesale 
esenting Man of 
. Exclusive territories open. National 
Aluminum “Gompany. 1134 Alum Creek Drive, 
Columbus 9, O 


Excellent ney in sales work for na- 
tional board. Sales 


experience nec e of building 
— a highly desi ae Ste he “Reply giving per- 

educational and work iT Socees 
=< salary All li ill be kept 
in strict confidence. Write Box No. E-41, Amer- 
ican Lumberman, Inc. 




















Territories available throughout country. Out- 
standing line of low cost sliding door medicine 
cabinets. with and w/o lights. Superior roller 


mechanism for ie rm! beautiful. 
—s PROD . 3 St., New 
or! ° 





SALES REPRESENTATIVES — We are well 
established door lock manufacturers selling 
to the lumber and hardware trade. We have 
a few choice protect epen for 
energetic salesmen on Ma, "qoumalesten basis. 
Mention lines carried, territory covered. Ail 

Li fidential. Address Box E-1iS, Amer- 








ican Lumberman, Inc. 





USED MACHINERY WANTED 





WANTED 


To Buy: | used Gerlinger Fork Lift Truck. 
Address Box E-56, American Lumberman, Inc. 





BUSINESSES FOR SALE 





FOR SALE: Wholesale, Retail lumber yard and 
building material business established for 15 
years in one of the largest and fastest growing 
cities in Nevada, Reno. Located on main boul- 
gvesd in town. Ample buildings, es 
a feet under roof. Yearly 
ier High net profits. Will sell wuld. 
ings. equipment and inventory at cost, com- 
=.= In ~¥ Box No. D-48, American Lum- 





Lumber, Millwork, yee Yard San Fran- 

cisco Bay Area near California, one 

of lastest developing eon in U.S.A. On 

main boulevard, can Bo eneyg big or small. 

a I sour: pment about $50,000. 

Will le A 4 > ioe E.30. American 
~ =A, e+ 





For Sale or Lease long established retail lum- 
ber yard in Rocky Mountain oi] and uranium 
area. og x sheds, wor + trackage and 


parking. Full Inventory eppreni- 
mately 11000 “Fictures and equipment a 
proximately $20 Will sell or retail $30, 
accounts aa $200,000 will handle. Ad- 
dress Box E-43. American Lumberman, Inc. 





Mighty nice yard in richest community in 
Southern Michigan. Terms to responsible par- 
oon. Getting old. Want to “=. Address Box 
& \, A al. _= c. 








FOR SALE 
Yard in eastern Nebraska town, located in 
rich farming community. De age of small 
investment will handle. Owner wishes to re- 
om Address Box E-57, American Lumberman,. 





Retail lumber yard and builders Rag woty. ke 
— on Hi-way 9 and Hi-wa ueces 
ae EAN 7 miles from Corpus Ray city lim- 

fastest growing city in the nation. 
4 miles west from new Ship channel and 
turning Basin now under construction. 4 miles 
east from peegcens See Sen ead Soke. 
4 lane Hi-wa under construction. Ad- 
dress S& M umber & Su ly. Ludwi —_= 
jetusn. Owner. Rt. Box 305, Corpus Snris 
‘exas 


1955, AMERICAN LUMBERMAN AND 

















BUSINESSES FOR SALE 





FOR SALE: Lumber yard and block plant. Two 
No. 8 Columbia Automatics. Property 500 feet 
railroad siding. Address Box E-58, American 
Lumberman, Inc. 





BUSINESS OPPORTUNITIES 





SAWMILL OPPORTUNITY 


Health condition forces offering of complete 
modern All-electric Circular Sawmill, Planing 
Mill, Sores Lift, ete. on owned C&6NW Side. 
track in aoe North Wisconsin City. Choice 





For Sale: Well established lumber and build- 
ing material yard, east central Wisconsin. 
city of , rich farm territory. industrial and 
city business. Good building. store «ad show- 
room. Terms if desired. Address Box E-59, 
American Lumberman, Inc. 





For Sale: A profitable, going Lumber and 

Building Supplies business located in a rich 

farming and industrial area, in Southern Wis- 

consin. Approximately $46,000.00 will buy real 

estate, inventory and equipment. Address Box 
E-60, American Lumberman, Inc. 


RETAIL LUMBER, APPLIANCES AND SUP.- 
PLIES. An exceptionally clean business with 
fine new buildings and all modern equipment, 
showing an excellent profit and r 


ae — plenty of timber 
available oan ¢g labor. Good markets for 
lumber, wood, and by-products. Will sell rea- 
sonable with terms or lease with option to 
buy. 


Cc. V. Branham Eagle River, Wisconsin 





Have concession for several billion board feet 
of Highest cane S Woods — Mahogany. Cedar. 
etc. in Panama, at $2.00 per thousand. River 
transportation & . land locked harbor. Have 
cash orders from U. 8S. and European import- 








growth. This is an unusual offering and op- 
portunity rarely duplicated. About 
cash required. CAMPBELL COMPANY, Real- 
tors. Grand Rapids, Michigan 


BUSINESS OPPORTUNITIES 








BENT WOOD PRODUCTS MFGR. CO., No. 
Carolina. Estab. 1880. Xini. reputation. Com- 
> equip. Investment returned in one year. 

nderpriced at only $50,000. For full details, 
write Dept. #6373- 


BUILDING SUPPLIES. Cen. Calif. Ir-pt. city. 
Established ae ag Xint. mn. hiway loc. Nets 
over $7,200 yr. E. incl. in low. low price. 


21866 


COAL & SAND BUSINESS, Denver, Colo. area. 
Handles coal sales, sand hauling and rental 
of trucks for gravel. Estab. 1928. $41,000 voi. 
in 3 mo., 1955. Priced to sell at: $20,000. Dept. 
#22083-A 


GLASS & PAINT COMPANY in Eastern Florida. 
Sale & installation of all variety of glass, 
paint, and related items. Rapidly growing 
area. Many major contracts with local con- 
struction. — loc., new bidg. Valuable 
equipment. me profits. A sound investmert & 
secure future for wy embitious buyer. Inquire 
NOW! Dept. 6412- 


LINOLEUM COMPANY. Cen. California. Impt. 
trade city. Nets $16,000 yr. w/sales higher 
this yr. Many top franchises. XInt. reputation. 
Compl. eauip. Priced right. . . . Terms. Write 
Dept. #21980 


LINOLEUM & TILE SHOP. So. W. Wyo. Impt. 
city. Top franchises. 11 mo. mg a 8 $100,000. 
Xint. loc. Over | yr’s. contracts. . $14,000. 
Dept. #22081-A 


PAINT CO., RETAIL & WHOLESALE, Califor- 
nia. Franchises on: Ditzler auto finished & 
many other paints. 70 of vol. whsle. Nets 
$7,500 yr. Dntm. corner loc. An xint. oppor- 
tunity. Terms. #21825 


RETAIL LUMBER CO.. West Central Oregon. 
Also handles comp. bidq. supplies. Largest 
in this section. Grossed $27,583 in 6 mos. Good 
loc. Buildings incl. in sale. Low lease on 
land. Well advertised. Can expand more if 
bought by right buver. Complete equip. large 
invty. Priced right. Terms available. Write now 
for further details. #21020-A 


WOOD PRODUCTS PLANT, Los Angeles, Cal- 
ifornia area. $14,000 yearly net. All equipment 
purchased in the last six vears. 80x220 land 
with 4600 sq ft metal bidg. Blower system 
keeps bidg. completely clean. This is an ex- 
cellent opportunity for an enterprising buyer 
interested in owning a fast growing operation 
in one of the largest industrial areas of the 
country. #20595 


PREE BULLETINS ON ABOVE BUSINESSES 


CHAS FORD 6 ASSOC. 
6425 Hollywood Bl., Los Angeles 28 
87 Walton St., Atlanta, Ge. 


JUILDING Propucts MERCHANDISER 


ers for logs at prevailing market prices. Need 
partner. M. Garten, Chualar, California. 
WANTED — RAILS 
RAILS, New and Relaying 
$75,000 noe and sy 


. K. FRA 
480 Lexington i. few York 17. N.Y. 





MISCELLANEOUS FOR SALE 


CARPENTERS APRONS 
Write fer prices and iniormaticn. 
THE MINNESOTA SPECIALTY CO, 

Minneapolis, Minn. 


LUMBER & DIMENSION 
FOR SALE 











Kiln Dried Destine Fir Industrial Clears 
Standard sizes through 16/4 


Also 
Extension Ladder Raila 
Mouldings Cut Door Stock 
Millwork Blanks Step-Ladder Stock 


Inquiries answered promptly: 
Al Clements Lumber Co. 
P. O. Box 908 
Eugene, Oregon 


Phone 6-2531 TWX EG-049-U 





USED MACHINERY FOR SALE 





We are changing to a 72" carrier and lift 
truck package and offer for sale 1 two year 
old Ross straddle carrier Series 70 model 6663— 
60" capacity. Price $3175.00 {.0.b, our plant. 

is like new and a bargain at 
the above price. 


HUSS LUMBER COMPANY 
1350 West Fullerton 
Chicago 14, [ll. 





Model #20 Woods Planer and Matcher 6’’x15” 
with profile. spare cylinder, $1500.00. 
Builders Supply 
Post Office Box 107 
De Ridder, Louisiana 








tion, completely motorize all 8-R 
Mershon — cael bw 8. A. Weoda” Write 
2 resaw . e 
us for details. 
HUSS LUMBER COMPANY 
1350 W. Fullerton Ave., 
14, Illinois 
Phone oln 9-1700 
POR SALE OR 


TRADE 
Ross uate Carrier, Model 70-6057. Serial 
— ll 52 Wide. oe package. one 


oles. trade J fork lift. Write: TIDEWATER 
LUMBER, 50S N. W. 12th Avenue, Miami, 





(For mere data on advertised products fill in the coupon on page 104) 





Manufacturers 
and 
Wholesalers of 
ALL 


WEST 
COAST WOODS 








LUMBER WHOLESALERS 


P.O. Box 367 Medford, Oregon 
Phone 2-5291 











Teletype MF 76 
- 
Joe Hearin, Owner 
* 


Branch Office— 
Eureka, Collf. 











LABOR 
SAVERS 
for 
BUILDING 


TION + CEILING TILE 





nd One 
money, and energy. 

job. Staples are egg securely . fast 
os ‘ate tocker Duo-Fost Tackers 
do you wok fer you 

Free Service. You'll like the Duo-Fast Free 
atmtenance Service evetiable to at Ove 


users. 
Rent ‘em — Loan ‘em — Sell ‘em 


Write today for the Duo-Fast Story. 


FASTENER CORPORATION 
860 Fletcher — Chicago 14 
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TELEPHONE 
ADVERTISING 


(begins on page 66) 





get acquainted with new custom- 
ers is to be of service to them dur- 
ing off-business hours when an 
emergency may arise. J. B. Coe 
Lumber Co., Amarillo, Tex., does 
this by listing three numbers 
under “Nights and Holidays” di- 
rectly beneath the firm’s business 
number. 

8. Be specific. Direct an appeal 
specifically to the individual who 
may have had little business with 


a building materials firm before, 
but who is now ready to remodel 
or build. Rio Grande Lumber Co., 
Albuquerque, N. M., says: “We 
have helped hundreds of folks 
build new homes and remodel pres- 
ent homes—Let us help you.” 


9. Mention price. The amount 
of money the customer will spend 
is vitally important to him. Most 
dealers refer to price in general 
terms. Woodrow Colley Lumber & 
Supply, Waco, Tex., does it with 
these words: “Volume buying and 
selling and small profit plus fast 
turnover equals low prices for 
You.” 





a 





Send us your 
specifications 








SUGAR & WESTERN 
PINE AGENCY, INC. 


1 MONTGOMERY ST 
SAN FRANCISCO, CALIFORNIA 


w& SUGAR PINE + PONDEROSA PINE » 
*& WHITE FIR 


Kiln Dried Dougies and 
White Fir Mouldings 





a 





FOR INFORMATION ON 


2, 3, 4085 rail. Can be painted 


SCREEN TYPE PICKET 
FENCE shown in catalog. 





OOD PRODUCTS CO., Toledo, Ohio 


ee ee 


10. Financing. Feature month- 
ly payment convenience. Budget 
terms should be part of every ad- 
vertisement. 

11. List manufacturers’ names. 
They are important to hundreds 
of customers who have read the 
national advertising and promo- 
tion of these firms. It also pays to 
reproduce their trade marks and 
list your exclusive franchise. 

12. Spot three important points. 
The name of your firm, address 
and telephone number are the 
three most important pieces of in- 
formation. Be sure they are in a 
bold type and easy to read. 


English Type 
RAIL and HURDLE 


PROFITS FOR DEALERS! 
YOU SELL FENCE 
We Carry Inventory 
eu. TYPES—From large Estates to 
fon LONG LIFE— Eatire Pence — 


both posts and rails) can be treated 
with astionally knowa— 


PENTA PRESERVATIVE 











Tahiclaisl-te ie), Mn sn WO ee A 


7? 


246325 2% «W@W 


RS RN OR 





42 43 44 45 
60 6) 62 63 


“What's New” Items 


be right wi r 


78 79 80 81 


nbe listed at the end 


WHAT'S NEW TT. 


FOR INFORMATION ON 


Advertised Products 


Rete 


> 
ta) 


AE AF AG 
SE BF 86 
ce cr cG 
DE OF DG 
ce &F EG 
rE FF ORG 
GE GF GG 
HE HF HG 
4+ 
KE KF KG 


> 
= 


SESARRAR 
FFLFPSLLE 
SsEQssoqsz 


x 
° 
= 
2 














Nome Position 
(Pleote Print 

C - ’ Street 

City Tone Store 

















Mail to American Lumberman & Building Products Merchandiser, 139 N. Clark St Chicago 2, Hl 





June 27, 1955, AmericAN LUMBERMAN AND 





eal be OST Soran 
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(BH) Colorado Fuel & Iron Corp . 99 (DJ) Koe hton Plywood & Veneer Co é Ss 
(BJ) Combination Door Co., The 58 iow Inc. ... 51 (FO) U. & Plywood Corp 53 
(BK) Consoweld Corporation 37 on) Kwikew Sales a mervice Co y (FP) Van Valer Lumber Co 4 
(BL) Crescent Plastics, Inc 90 (DL) Leland Flushwoeod Door Co 100 (FO) Vital Products Mfz,. Co 74 
(6M) Crisp Lbr. Co., M. E 30 (ON) Longe-Bell Lumber Co 57 $ ; 
(80) Crown Zellerbach Corp 21 (00) Louver Mfg. & Supply Co og «SR? Wales Lamber Oo... . 4 
(BP) Curtie Companies Service (DP) Lumber Whol J ! " SOA) Ware Lahoraterton, Im sad 
ad » % = Se > sumber wlesalers 03 
Bureau 24 (G8) Washington Steel Products, In« ‘ 
(89) Curtis Lumber Co k 14 (BB) Mastic Tile Corp. of America 81 (GC) Welbilt-Vulean Co 75 
‘ (BA) Mauk Lumber Co., The C. A 106 (GD) Wendling-Nathan Co 14 
(BR) DeVac, Inc 4 (EA) Mauk Seattle Lamber Co 106 (GE) Western Wholesalers 14 
(GA) omer eretnorn _ 19 (09) MeCracken & MeCall, In 30 (GF) Winslow Scale Co 101 
(5) Dor-Bet ag dove 105 (OR) MeGowin Lumber Co., W. M 8 (G6) Wood-Mowalic Co., Ine 30 
(cc) Douglas Fir Plywood Asien ‘1 3 (8c) Medford Corporation 18 (GH) Wood Products Co 104 

















GARAGE 


DOOR SETS 


with 
5 Winning Features! 


OFFSET TRACK! 

GRADUATED HINGES! 
ELECTRO-GALVANIZED FINISH! 

ALL STANDARD SINGLE & 2-CAR 
SIZES! 

© AMAZING LOW PRICE! 
“WEDGE-RITE” offers you superior 


quality, premium features and sensa- 
tionally low prices. 

There's a “WEDGE-RITE” set for every 
HARDWOODS — WHITE PINE — HEMLOCK our) Dear tas from EoD" te \e'e?) 
and commercial sizes from 9x?’ to 
20'x12' . . . for doors 1%” or 1%" thick, 


DOOR SECTIONS! Truck load ar carload 
lots in stock sizes. Kiln-dried, Douglas 
fir, dowel construction. Lowest pricest 


“DOR- SET. 








“ oy e 3 | : ‘ | | 
| 


Above is average of timber being cut today on our second 
cycle cutting on 200 Thousand Acres of timberland. Annual 
cut 20 Million for past half century under exacting Forest 
Management Pian without depletion. | 





DEFEND YOUR TRADE WITH 














MENOMINEE INDIAN MILLS 


Neopit, Wisconsin WRITE FOR 
: FULL INFORMATION 
JALITY MBER n-dried AND PRICES! 
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The world starts to beat a path to your door the minute you 
step mto the bathtub 


oo 3 
Heard a wolf at a night spot howling a new note: “I hate to see 
young airls like you hanging around bars—Why don’t you come on 
up to my apartment?” 
* * > 
4« it was in the beginning—Adam had been absent from the 
jarden of Eden for three nights straight. Eve wanted an ex- 
ylanation 
“Really now, darling,” said Adam. “How could you possibly 
be jealous of me? Don't you realize that I’m the first man and 
youre the first woman? The only two humans in existence 
There just aren't any others.” 
“Yes, I know,” replied Eve. “Still 
After awhile Adam finally soothed his wife’s suspicions and 
they both drifted off to sleep. In the midst of the wee dark hours 
Eve arose from her sleep, pulled the bearskin covering off Adam 
and then carefully counted his ribs! 
* . * 
There's one thing about being baldheaded—it’s neat 
* * o 


A young man and a young lady were the proud parents of a 
newly born baby weighing less than four pounds, Some of the 
friends were teasing them about it and the young lady replied, 
‘Well, what can you expect? We've only been married three 
months '” 

** + 

Here's news! There's a new dimension :o MAUK! Now it 
includes Plywood Sheathing 

New facilities enable us to furnish this item in our traditionally 
superior manner. It's a proud year for Plywood and a promising 
year for MAUK The ideal material and the surest source. 
Toaether now Plywood Sheathing from the MAUK Lum 
her Co 

7 > * 

Simple Celia says the way to a man’s heart is through a 

sheer dress 
* * * 
Film Fun: Some of the matches in Hollywood were lit when 
they were struck 
* + * 
I don’t know a lot about girls—just what I pick up 
** * 

“Hello—is this the second hand store?” 

3 Ve s 4 

“Well, | want one for my watch.” 

+ * + 

First Husband: “What's slower than a man’s wife getting 
dressed ?" 

Second Husband: “A woman who isn’t your wife getting 
undressed.” 

+ * * 

Do You Know Dept 

Do you know what a gal in a strapless dress is? A b-sst truster. 

Do you know what an inebriated miss is: A tight skirt. 

Do you know what's the finest fashion in building material? 
Plywood sheathing by MAUK., 


MAUK Seattle Lumber Co. 


Seattle 5, Washington 


The C. A. MAUK Lumber Co. 


Toledo, Ohio 
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NOW... 
NEW REVISED EDITION 





560 page volume — 5 x 6 inches. New 
ideal size — big enough to lie flat — 
easier to use, easier to read! 


LUMBERMAN'S ACTUARY 


by JOHN W. BARRY 
lIth edition 1954 


The well known Barry Lumberman’s Actua 
has been completely revised and expanded an 
is ready for immediate distribution. 


TOP DOLLAR Py a is now $400.00 per M in- 
stead of $150.00 and the starting unit price is 
$20.00 — a total of 461 main dollar pages 
plus pricing units of squares such as shingles. 


PIECE PRICE tables have been added to each 
of the traditional Actuary dollar pages. The 
price per piece of any standard commercial 
size of lumber 8 to 20 feet long is given at any 
of the prices shown. 


Neo looking in two places or writing out your 
own plece price schedule. 


It is all in the new Actuary right under your 
thumb. This is the first time such a set of tables 
has been offered. You can sell by the piece or 
by the thousand—all from the same page and 
same book at any desired price. 


ro ef estimate and data pages have all been 
revi and new imaterial added. The cover is 
a durable fabric with stitched binding that 
allows the book to lie flat. Linen face * index 
tabs are varnished for greater durability. Total 
pages are now 560 vs the old 504. 


The price is only $16.50—you can’t afford to 
miss not having this new edition. Send in your 
order today and we'll send you your copy 
immediately. 


American Lumberman, Inc., 139 N. Clark, 
Chicago 2, TMinois 





June 27, 1955, AmerRIcAN LUMBERMAN 
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Wrap-up added sales 
with Behr-cat’ 
Strap tape 


Your customers will find this a really 
handy tape to have around the home and 
workshop. It sticks at a touch, is super- 
strong due to glass-fibre reinforcement, 
and assures taping jobs that will bring 
customers back asking for more. Call 
your jobber for full details, or write to 
Behr-Manning, Troy, N. Y., Dept. AL-6. 


n Canada Behr Manning (Canada) Lid Brantt 
For Export. Norton Behr Manning Overseas in New Rochelle NY. USA 









The JT-8 stone is a favorite for sharpening New Sandpaper Rack makes it easier for This colorful prs will prove a real 


home and garden tools. your customers to serve themselves. shopper-stopper on your counter. 


Hes 





BER: MANNING 


“vision of NORTON Company 
A COATED ABRASIVES A SHARPENING STONES A PRESSURE.-SENSITIVE TAPES 








*®T.M.0.C.F. Corp, 


, 47 Worth St., New York 13, N. Y. 


ivision 


CHICOPEE MILLS, INC., Lumite D 
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